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SPARKS” gets Cadillac’s past | 


“MR. 
and future from Nicholas Dreystadt, 
general manager, right. 


IS HOUSE in order for 1941, | 


Nicholas Dreystadt took a 
squint at a mythical crystal ball 
and did a bit of forecasting for 
“Mr. Sparks.” The annual meeting 
of distributors and dealers had 
been held and the head of the; 
House of Cadillac had given the} 
go-ahead releasing the story of the | 
new line for the model year into} 
which the industry has _ started. | 
Ahead of him was the New York 
national show, “just around the 
corner.” With all this evidence at 
his fingers’ tips, the general man- | 
ager did not hesitate predicting | 
Cadillac expects to produce 42,000 
cars for domestic sale in the model | 
year as against 37,232 in the °40 | 
period from October, 1939, through | 
September, 1940. In this count | 
29,900 were in the medium-price 
field and 7,100 in the high bracket. 
‘Forty was the third best year in | 
Cadillac history, exceeded only by 
'28 and '37. For the corresponding | 
'39 model year the volume was | 
36,451. The total volume figures | 
for "39 and ’40 include export, 
which because of the war in Eu- | 


rope, suffered a very severe decline 
during ’40. 








a - -* 

OTHER crystal - gazers have 
opined the industry as a whole 
can figure on an up of at least 
10 percent, mebbe more, but in 
the case of Cadillac it is different, 
Dreystadt figures. With the drop- 
ping of the LaSalle and the addi- 
tion of the Cadillac 61, Nick now 
has an all-Cadillac line with the 
61 listed at $300 under the lowest- 
priced 1940 Cadillac and he has 
his toe in the door of a new 
market for him. The 61, too, has 
several points of advantage over | 
the LaSalle. The wheelbase, for | 
instance, is 126 inches as against 
the LaSalle’s 124. The engine size 
is 346 cubic inches as against 

(See SPARKS, Page 14. Col. 1) 
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| steel body with steel 


The Newspaper of the Industry 


DETROIT, OCTOBER 7, 1940 


‘Style, Mechanical). | 
Changes Highlight 


’Al Americar Line 


Added Room, New Steel 
Body Other Features 
Of New Car 


TOLEDO. — Entirely re- 
engineered, the Willys Ameri- 
ear for 1941 offers numerous 
advancements in styling, 
roominess and in the me- 
chanical phase. Welded steel bodies 
are of the “torpedo” type. 

Front seats are 47 inches wide; 
rear seats 48 inches wide. Head- 
room measurements, both front and 
rear, are shown by vertical dis- 
tances of 35% inches from front 
seat cushion and 36 inches from 
rear seat cushion to top. Wheelbase 
is sufficiently extended to “cradle” 
both seats between front and rear 
axle. 


Windshields are large, and visi- 
bility is offered to the sides and 
rear by greater glass areas that 
include rear quarter windows in 
the sedan and a wider rear win- 
dow. 

Rear doors have a convenient 
width. Canda cloth is used in the 
Americar’s interior. 


Three body types are offered for | 





| 
| 
| 


1941—four-door sedan, coupe and | 
station wagon. Without exceeding | 


piston displacement that keeps the 
car 


in a lowest-tax bracket, the | 


new power plant has been devel- | 


oped to give 63 horsepower at 3,800 
r.p.m. 
aluminum head), fast acceleration 
and a top speed in excess of 80 
miles an hour in the sedan. High 
gasoline economy is claimed. 

Other features include a welded 
turret top, 
new type clutch, helical gears in 
transmission, quiet hypoid rear 
axle, superior steering gear with 
| remote control shift as standard 
equipment at no extra cost, adjust- 
able front seat, flat-floored trunk 
with 23 cubic feet of usable stor- 
| age capacity. 

The frame is the “K-X” type. 
Side members are 4 inches deep, 
with a thickness of 3/32 

(Continued on Page 8, Col. 1) 


Ford Six Is Due 
After January 1, 
Detroit Predicts 


DETROIT. — While 
statement has been 
Dearborn, it is admitted by those 
“in the know” that there will be 
a six-cylinder Ford added to the 
line after the first of the year. The 
Ford V-8 chassis will be used and 
the six engine will be interchange- 
able with the eight, as is being 


no official 


| done by both Pontiac and Olds- 


mobile. 

As also in the case of Pontiac 
and Oldsmobile, the 
price between the eight and the 
six will be comparatively slight. It 
is expected that it will not be more 
than $50. Pontiac is charging $25 


| and Oldsmobile $35. 


Reason for the Ford six is at- 


(65 horsepower with special | 





Set for the Show... 





1941 WILLYS-AMERICAR has this frontal appearance. 
of the company’s offerings for 1941, see page 8 


For other photos 





_1941 CADILLAC frontal design includes checkered grille, directional turn 
signals built into grille and fenders which provide recesses for fog lamps as 
well as headlights. For other photos, see page 6. 


National Show Preparations 


inches. | 


issued from | 


differential | 


tributed to economy of operation. | 
For those who watch gasoline con- | 
sumption and make a dollar go a/| 


long way in their use of the auto- 
mobile, this is expected to have a 
strong appeal. 





Pushed As Opening Nears 


NEW YORK.—Workmen are 
putting the final touches on Grand 
Central Palace this week, as 
preparations near completion for 
formal opening of the National 
Automobile Show here next Satur- 
day. 


will stress patriotism and unity of 
the Americas. 

Invitations have been sent to 
14,000 dealers, 2,000 truck and fleet 
owners and Army and Navy of- 
ficials. A special exhibit of 40 old- 
time cars will be on display, and 
a wide variety of events is sched- 


This year's show, featuring the 


s eae ; »|uled for the entire show period | 
theme “For Peace and Freedom,” | ¢.0 7, Oct. 12-20. 
The National Show is the start- 


__ (See N.Y. _SHOW, | Page 9, Col. el 


The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 
Reported in AN Today: 
1940 
Pos. 
1—590,028 
2—385,991 
3—304,061 


19389 

Pos. 
Chevrolet 424,657— | DETROIT. 
Ford 336,758— |lower prices for its 1941 medium- 
Plymouth 254,651— 3 || priced six and eight-cylinder mod- 


Make 


| 





Nash Motors reports | 


| will be 


4—186,335 Buick 134,819-—— 5 || els. This is contrary to the industry 

5—152,474 Pontiac 102,159— 6 || trend, Nash points out, as most 

6—146,466 Dodge 139,319— manufacturers already have an-| 
7—131,919 Oldsmobile 93,273— nounced price increases for 1941 

8— 69,439 Chrysler 18,555— | models. 


Studebaker 51,143— 
Mercury 44,037—10 


Total All Makes 


g— 
10— 


68,524 
57,997 


Price reductions on the two new 
|series range from $70 to $159 on 
four-door sedans, according to W. 


2 341,091 1,821,043 | A. Blees, general sales manager, 

- , Si acai ak ade who explained that the move was 
r Cc ‘te sts rs of ¢ + 

SS ee a ai taoene, part of the 1941 plan of Nash 


makes see 


Motors to double its 1940 sales. 


less of outside weather; 
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Offer Wide Range 


Of Improvements 


Increased Power, Styling, 
Refined Interiors Are 


1941 Highlights 


DETROIT. — With empha- 
sis placed on the Cadillac 
nameplate—there is no 
LaSalle this year — Cadillac 


dealers last week put on 
display six series of cars for 1941. 

In addition to the lowering of 
base prices, three other important 
developments were disclosed con- 
current with the debut of the cars. 

For 1941, all Cadillac interiors 
will be trimmed by the Fleetwood 
Custom Body division of General 
Motors. Three series, brand new 
to the automobile market, are in- 
cluded in the presentation. As a 
third contribution, a number of 
correlated refinements are said to 
make possible new ‘economy. i 

Lower and longer than a year 
ago, the 1941 series reflect a 
modernistic influence in design. 

New to the industry are the 
Series Sixty-one, Sixty-three and 
Sixty-seven. Series Sixty-two, Sixty 
Special and Seventy-five are pre- 
sented as a continuation and im- 
provement of 1940 models. 

Each of the series is powered by 
a V-8 engine, re-designed to boost 
horsepower to 150. Refinements are 
said to have improved axles, car- 
buretion and power production. 

Hood side panels have been 
eliminated. The broad, low hood 
has been rounded to rest on the 
fender “bridges,” enhancing the 
unbroken streamline molding that 
characterizes the new bodies 
throughout. 

Fenders are longer, bullet-shaped 
and carry the headlamps as well 
as recesses for a newly-developed 
fog lamp. A massive checker-board 
grille, with in-built turn indicators, 
extends beneath the hood. Deep, 
rugged bumpers, curved to protect 
the fenders, set off the ensemble. 
Five times more chromium is used 
than a year ago. 

Passenger compartments com- 
prise a wide range of fabrics, mak- 
ing possible a harmonious color 
scheme for upholstery and exteri- 
ors. “Deluxe” trim is available on 
many of the models. 

Other highlights of the new cars 
follow: 

Wider rear seats; thermostatic 
heater control, said to assure a 
| fixed interior temperature regard- 


improved 


_ (Continued on Page 6, Col. 1) 


Nash Reduces 1941 Prices 
On Its Six and Eight Series 


Announcement of prices of the 
new Ambassador 600, with which 
Nash is entering the low-price field, 
made at the opening of the 
New York show on Oct. 12, Blees 
said. 

Prices released were for the 
Aeropowered Ambassador Six and 
Aeropowered Ambassador Eight 
models, and are as follows: 

Ambassador Six—Business coupe, 


$923.50; Special four - door  slip- 

stream sedan, $930; six-passenger 

brougham, $973.50; Deluxe four- 
(See PRICES, Page 2, Col. 2) 








NEW YORK. — Shipments in all 
divisions of the motor and equip- 
ment industry advanced in August 
over the previous month, according 
to manufacturers reporting their 
monthly business figures to Motor 
and Equipment Manufacturers 
Assn. and, with the exception of 
accessories, all classifications con- 


De Soto Prices 


Start at $898 
For Bus. Coupe 


DETROIT.—Prices for De Soto’s 
1941 models are announced by 
Byron C. Foy, president of De Soto. 


Delivered at Detroit prices start 
at $898 for the Deluxe business 
coupe. Other models in the Deluxe 
line are priced as follows: 5- 
passenger coupe, $985; 2-door se- 
dan, $965; 4-door sedan, $995. The 
7-passenger sedan price will be 
announced later. 


In the Custom line prices start 
at $945 for the coupe, and other 


prices are: Club coupe, $1,035; 
brougham, $1,020; 4-door sedan, 
$1,045; town sedan, $1,095. The 


convertible coupe, 7-passenger se- 
dan and *7-passenger' limousine 
prices are to be announced later. 


These are delivered at Detroit 
prices and include federal excise 
tax, but do not include transpor- 
tation to other points, or such 
items as state or local taxes where 
levied. 


Most important of De Soto’s spe- 
cial equipment items for 1941 is 
Fluid Drive with Simplimatic 
transmission. The price of this in- 
stallation is $55 and is available on 
both Deluxe and Custom lines in- 
stalled at factory. 


Twin City Dealers Set 
Car Show at Carnival 


MINNEAPOLIS.—Optimistic over 
the business outlook, Twin City 
dealers will hold their first auto- 
mobile show in five years in con- 
junction with the first annual 
Midwest Winter Sports show at 
the St. Paul Auditorium Oct. 12-20. 


Dealers’ enthusiasm over the 
show was evidenced by the fact 
that all available space was sold 
within three days, according to 
Manager Martin P. Kelly. 








Oppose Tax Increase 


ST. LOUIS.—Board of governors of 
the Automobile Club of Missouri has 
voted to oppose Propositions 6 and 7, 
which provide for an increase in the 
state gasoline tax from 2 to 3 cents 
per gallon, and which will be voted on 
at the November election. 


AUTOMOTIVE NEWS, OCTOBER 7, 1940 


Equipment Makers Sales Rise Sharply During uring Aug. 


Grand Index Rises to 151% 
Of Base with All Indices Up 


tinue to be above indices for the 
same month in 1939. 


The grand index for all branches 
of the industry in August rose to 
151 percent of the January, 1925 
base, as compared with 126 percent 
for July and 117 percent for Aug- 
ust, 1939. 


Shipments to vehicle manufac- 
turers for original equipment in 
August advanced to 147 percent 
of the base, which compares with 
101 percent registered in July and 
96 percent for August last year. 


Service parts shipments to whole- 
salers for August rose to 196 per- 
cent of the base as compared to 
172 percent in July. In August, 
1939, the index stood at 166 percent. 


Accessories shipments to whole- 
salers in August increased over 
July, standing at 98 percent of the 
base index, which compares with 
93 percent in July and 104 percent 
in August, 1939. 


Service equipment shipments to 
wholesalers in August, advanced to 
126 percent of the base, which com- 
pares with 120 percent in July and 
106 percent in August, 1939. 


Colby Receives 
Goodrich Award 
For Textile Work 


NEW YORK.—Alfred E. Colby, 
president of Pacific Mills, was 
given the Goodrich Award of Merit 
for “distinguished public service in 
taking the lead in the establish- 
ment and development of standards 
in the textile industry and in ap- 


plying those standards to infor- 
mative labeling of textiles.” 
The award was made in the 


Goodrich Arena at the New York 
World’s Fair, Sept. 28. 


Auguste Richard, vice-president 
of Pacific Mills, accepted the 
award on behalf of Colby, who was 
unable to be present. Following the 
presentation, Richard gave a short 
speech on “The Textile Industry 
and National Defense.” 


Prices 


(Continued from Page 1) 


door slipstream sedan, $980, and 
four-door trunk sedan, $1,030. 


Ambassador Eight—Special slip- 
stream four-door sedan, $1,051; De- 
luxe six-passenger brougham, $1,- 
081; Deluxe slipstream four-door 
sedan, $1,101, and Deluxe four-door 
trunk sedan, $1,151. 





Pete Wemhoff’s Fourth Dimension 
offers news of automotive advertising. 


Tentative Schedule of Events 


During New York Show 


DATE 
Tuesday 
Oct. 8 
Wednesday 
Oct. 9 
Thursday 
Oct. 10 
Friday 
Oct. 11 


TIME 
4:00 p.m. 


6:00 p.m. 


Noon 


General 
editors’ 


12:30 p.m. 


4:00 p.m. 
Evening 


EVENT 
Pontiac press party 
Chevrolet press party 
Advertising Club luncheon 
Motors 
luncheon 


General Motors preview 
Directors’ 


PLACE 
Perroquet Room 
Waldorf-Astoria 


Gold Room 
Waldorf-Astoria 


23 Park Ave. 


Jansen Suite 
Waldorf-Astoria 


Waldorf-Astoria 
Hotel Roosevelt 


technical 


meeting, Empire 


State Automobile Merchants’ 


Assn. 

Saturday 
Oct. 12 
Sunday 
Oct. 13 
Tuesday 
Oct. 15 


bile Show. 
9:30 p.m. 


10:00 a.m. Automobile 


12:15 p.m. Alfred P. 


12:15 p.m. Overseas 
luncheon 
12:30 p.m. 
4:00 p.m. 


3-6 p.m. 


Oldsmobile 


7:00 p.m. 


Wednesday 10:00a.m. Rubber 
Oct. 16 
Automobile 


luncheon 


Noon 


Noon 
Thursday 
Oct. 17 
2:30 p.m. 


Opening of National Automo- 


Crowell-Collier annual 
mobile supper party 


Assn. directors’ meeting 
Sloan jr’s luncheon 


Automotive 


Sales Executives Club luncheon 
press party 
Cocktail press party - 
Products Co. 

National Motor Truck banquet 
Manufacturers 
annual meeting 

Old Timers’ 


Ford press luncheon 
National Safety Day 


Racing Drivers’ 


Grand Central 
Palace 
Starlight Roof 
Waldorf-Astoria 
Jansen Suite 
Waldorf-Astoria 
Empire Room 
Waldorf-Astoria 
Hotel Lexington 


auto- 


Manufacturers 


Club 


Hotel Roosevelt 
Waldorf-Astoria 
Suite 757 
Barclay Hotel 
Hotel Commodore 
Waldorf-Astoria 


Evans 


Assn. 


Club Hotel Roosevelt 


Biltmore Hotel 
World's Fair 


luncheon Hotel Roosevelt 




















WITH A MILLION-CAR model-year just behind and a goal of 1,100,000 
for the new selling year, Chevrolet announces production of its 16,060,000th 
unit, built in less than 10 working months after No. “es; Shown above, 


left, 
sales manager. 


is M. E. Coyle, Chevrolet general manager, with Ww. 


E. Holler, general 


Excess-Prof its Bill Modified; 


Flat Exemption Cut to $5,000 


Special to Automotive News 

WASHINGTON. — As the excess 
profits - amortization bill moved 
through the final legislative stages 
last week, two aspects of it stood 
out above all others: 


1. Increased earnings of many 
corporations will be hard hit. 


2. The compromise, worked out 
by the Senate and House conferees, 
is much more liberal in its treat- 
ment of excess profits than was 
provided in the House version, 
which had the support of the 
Treasury and which would have 
dipped deeply into normal income, 
measured by the average for the 
1936-39 base period of high-earn- 
ing companies. 


In its final form, in addition to 
excess profits taxes, the bill car- 
ries a flat 3.1 percent addition to 


1941 Ford Prices 


Following are the 1941 Ford 
prices, f.o.b. Dearborn and not 
including federal or state taxes 
or transportation charges, as 
compared with comparable mod- 
els of 1940: 


Deluxe 1941 1940 
MEE aie asa asd picna’s on heu $695 $640 
OTR COURS 000s cceces 725 660 
2-door Sedan .......... 735 680 
4-door Sedan .......... 775 725 
Super Deluxe 

a eee 740 700 
Opera Coupe 720 
2-door Se =A ‘ 740 
4-door Sedan 785 





NOTE: Last year’s low-priced Ford 
60 series, which carried list prices 
averaging about $25 less than the next 
higher-priced model, is not being pro- 
duced this year. 


1941 Chevrolet Prices 


Master Deluxe 
CS Be eee $712 


5-passenger Coupe ...........- 743 
-.. YU =e 754 
SE, ksi eGdowsnesttnadeee 795 
Special Deluxe 

WE EID. a ve ciiccncccces 769 
5-passenger Coupe ............ 800 
EE CER “adaasesavsscicneess 810 
PY ME cc ccckcnnceceee chai 851 
IEE is a ico dic a-nis 6d Ga KSiaie 5 OED 949 


Prices, delivered in Flint, do not in- 
clude state or local taxes, nor trans- 
portation. 

NOTE: Due to discontinuance of the 
Master 85 series for 1941, the above 
1941 prices are not comparable with 
1940 prices. The 1941 Master Deluxe 
series replaces both the Master 85 and 
Master Deluxe for 1940. 


1941 Oldsmobile Prices 


Special Series Six 


WIENS COUMNES 6 oi vs cccesescs $ 852 
Ce SM i cagadnscdcccaceee 893 
DN wba aneaeceeeas 898 
eS OO —E rere 945 
Convertible Coupe ........... 1048 
eS eee 1104 
Special Series Eight 

Ce SOE cca wraacsccakesawe 935 
eS ae ee 987 
Convertible Coupe .......... . 1089 
Dynamic aenuee Series Six 

Ce I soa ca pacie cesses ane 954 
i-door Se en Se cai mes ak ik 1010 
Dynamic Cruiser Series Eight 

Ce GEO. oes swasientens sues 989 
GoM TOGO. ack ics sarcvoeseses 1045 
Custom Cruiser Series Six 

Ce. PS. os dvcavceswases nes 1043 
CeO MR 52 cnoshs canna nied 1099 
Convertible Coupe ............ 1191 
Custom Cruiser Tevies Eight e 
CN IR rc ca gh awe swan e 6% 1079 
ee SO rere 1135 
Convertible Coupe ............ 1227 
Convertible Phaeton .......... 1575 


NOTE: 
at Lansing. 


Advertised delivered prices | 





the normal income tax of compan- 
ies earning more than _ $25,000, 
making their rate 24 percent. It 
also provides a special five-year 
amortization plan for defense plant 
expansions. 

The conferees’ agreement retains 
the principle of allowing corpora- 
tions the choice of computing their 
excess profits credit either on the 
basis of average earnings during 
the 1936-39 base years or on the 
rate of return on the taxable year’s 
invested capital. The right to 
choose any three of the four base 
years was eliminated. 

All corporations are granted a 
flat excess profits tax exemption of 
$5,000, which means that less than 
70,000 of the nearly 500,000 active 
corporations in the United States 
will come under the new special 
tax rates. The House bill had pro- 
vided an exception of this amount 
but the Senate raised it to $10,000 
and then was forced to agree to 
the lower limit. 

The conferees dropped Senator 
Connally’s amendment which would 
have drastically increased both in- 
dividual and corporation taxes in 
the event of declaration of war. 

Members of the conference com- 
mittee believe the bill will not 
operate as an important deterrent 
to investment in private enterprise, 
and at the same time it will pre- 
vent corporations making exorbi- 
tant profits out of the huge defense 


program. 
Quits CIT 


Darr 
To Manage Public 


Relations Institute 


NEW YORK. — John W. Darr, 
vice-president and director of pub- 
lic relations of Commercial Invest- 
ment Trust Inc., 
has resigned to 
become managing 
director and vice- 
president of the 
Institute of Pub- 
lic Relations, Inc., 
New York. For 
many years Darr 
was engaged in 
the practice of 
public relations, 
serving some of 
America’s top 
ranking compan- 
ies, among which was CIT. In 1935, | 
he was invited to join that company 
as vice-president. 

Among the activities initiated for 
CIT by Darr is the CIT Safety | 
Foundation, founded in 1936 for the | 





J. W. Darr 


purpose of promoting traffic safety. | 
the | 


This organization sponsored 
first national safe drivers contest 
and conference in 1936, and a safe 


|driver from each of the 48 states 


and the District of Columbia drove 
to New York for safety demon- 
| strations. Since that time, under 
his direction, the CIT Safety Foun- | 
dation has sponsored and held! 
safety seminars for newspapers of | 
| the country. 

Darr will continue as a trustee 
of the CIT Safety Foundation. 


Packard Of fering 
New Electromatic 
Clutch for 194) 


DETROIT.—Packard is offering 
as special equipment on all 194) 
ears an Electromatic clutch, which 
provides automatic operation of 
the clutch, making the use of the 
clutch pedal unnecessary for 4] 
normal driving conditions, it jg 
claimed. 

While the clutch pedal could bp 
omitted on cars equipped with this 
device, it is left on to be used at 
any time the driver may so desire 
for starting in cold weather, o 
for employing second gear as 4 
brake when descending steep hills 
it is said. 

The clutch is engaged or disen. 
gaged in accordance with driving 
requirements by a vacuum cyl. 
inder. This cylinder is actuated by 
vacuum from the intake manifold 
and is connected to the clutch re. 
lease mechanism in a manner that 
avoids movement of the clutch 
pedal during automatic operatior 
of the clutch. 

A solenoid-operated control valve 
located in the vacuum line, make 
the unit operative or inoperative at 
the will of the driver, through the 
medium of a switch, located on the 
instrument board. 

Engagement or disengagement of 
the clutch is controlled primarily 
by the accelerator pedal. The 
clutch disengages when the ac. 
celerator pedal is released, and en. 
gages when the accelerator pedal 
is depressed. 

To insure a smooth and ac 
curately timed clutch engagement 
under all conditions of car speed 
throttle opening and engine loads 
a clutch control operating valv 
regulates the action of the maste 
cylinder. 


Chevrolet Div. 
Turns Out Its 
16,000,000th Unit 


DETROIT. — As the 1941-model 
year opened with a production and 
sales quota of 1,100,000 units set for 
the new selling season, Chevrolet 
passed another milestone by eom:- 
pleting its 16,000,000th unit late ir 
September, it was announced las 
week by M. E. Coyle, general mar 
ager. 

“Unit No. 16,000,000 follows by les 
than 10 working months produc 
tion of No. 15,000,000, Coyle sait 

Of a total of approximately 26 
000,000 General Motors cars, Coy! 
added, Chevrolet’s production ha 
now reached more than 60 percer 
of the total. By contrast with th 
division’s own earlier records, ht 
pointed out, only one million unit: 
were produced during the com 
pany’s first 12 years of operation 

During the 1940-model year, h 
said, production was maintaine 
at an average rate of approximate! 
100,000 cars and trucks per work 
| ing month. 


Show Dates 


| National Automobile Show, Nev 
York, Oct. 12-20. 

Chicago Automobile Show, Oct 
26-Nov. 3. 





| OCTOBER 
MD oveseceeeseseensens Oct. 13-1 
| ene te ee a Oct. 19-% 
Boston ....Oct. 19-26 (Open House) 
EN 5.25 caro ei eae anae cee Oct. 19-% 
das drezig 5:4) p osha Oct. 5-2 
Og OE re Oct. 7-1 
Los Angeles ............. Oct. 12- 
Madison, Wis. ........... Oct. 17-! 
| Milwaukee BR dy he Oct. 26-Nov. 
rr: Oct. 19-2 
fo hsé's6 aibs0 8 38 Oct. 29-Nov. 
Pittsburgh ..............Oct. 19- 
Porgmend, Me. ......<s:. Oct. 20-2 
| Rochester ............... Oct. 12-1 
I tn 8 so Oct. 20-2 
San Francisco ....... Oct. 26-Nov.' 
Seattle ....Oct. 14-19 (Open House 
Trenton ...Oct. 12-19 (Open Houst 
:enerten. ses 65 cc. Oct. 19-2 
NOVEMBER 
LINN, MR SS eon es cay nce 
ea awies-3 Nov. 9-16 (Open House 
| Grand Rapids, Mich. ..... Nov. & 
DECEMBER 
Oklahoma City .. Dec. % 
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“TTOW can we train mechanics 
when we work on the flat- | 
rate system?” is an apt question 


Pennsylvania dealer to this 
hh. He goes on to say that 
with the development of the flat- 
rate system in most dealerships, 
the mechanic is working against 
time and to make money cannot 
afford to train apprentices, and 
the only apprentices he has, any- 
way, are busy on the lubrication 
rack or doing odd jobs around the 
place. This dealer refers to an 
item in a previous issue of this 
column and makes the recommen- 
dation that dealers train as many 
mechanics as possible, because 
dealers lose a lot of young un- 
married mechanics to the National 
Guard and by conscription. 

* x + 

Irrespective of this loss to 
dealers in national defense prep- 
aration, it is well for all of us 
to ask the question, “Who is go- 
ing to handle the service end of 
this industry not only next year, 
but five, 10 and 25 years from 
now?” It is becoming more im- 
portant to this trade as to who 
will take care of the 25,000,000 
ears now on the road than who 
will sell the three or four million 
new cars each year. The answer 
obviously is the branch of busi- 
ness—dealers, independent ga- 
rages or oil chains—who serves 
the public best. In spite of the 
fact that the flat-rate system 
cuts down training, still dealers 
have all the advantages of gain- 
ing a bigger percentage of this 
business, and the profit that 
comes with it because they sell 
cars and are first to come in 
contact with every automobile 
owner. The help in mechanic 
training in schools conducted 
constantly by automobile fac- 
tories is available only to them. 
We would encourage every auto- 
mobile dealer to take advantage 
of this training for his men, as 
well as the training that many 
equipment manufacturers also 


offer free. 
*” > * 


Support Schools 

NOTHER thing that many auto- 

mobile dealers are promoting, 
and which more should promote, 
is the activities of public schools 
throughout the country which are 
adding vocational studies to their 
courses, including automobile me- 
chanics. Many of these schools are 
operated at night. Encourage your 
employes to attend. Be prepared 
not only to support national de- 
fense, but be prepared to get a 
larger share of the service business 
that the ever-increasing use of 
motor vehicles assures. 

* * * 

Another dealer asks our opinion 
of the advisability of a dealer 
going into time sales on major 
repair jobs and accessories. The 
inquiry is brought about prob- 
ably for the reason that some of 
the national automobile finance 
companies have just provided a 
plan for buying such paper. This 
inquiry comes from the South 
because there, and in some of 
the farm states, open credit on 
repairs is more prevalent than 
in other sections of the country. 
This practice is different in such 


Bouquet 

I was quite surprised, but also 
very much pleased, to note your 
column in Automotive News. 

I have always had a high re- 
gard for you even to smoking 
your cigars when we were all 
connected with NADA. 

I am certain that you will be 


happy with your new job and 
that you will be able to do some- 
thing quite constructive for the 
dealers of this country and the 


entire automotive industry. I 
am sure the dealers will wel- 
come your column and cooper- 
ate with you in every way.— 
Tom Botterill, Denver. 





Dealers’ or salesmen’s comments, questions or requests may be 
addressed to John O. 
and the writer’s name will be kept in confidence if requested. 





AUTOMOTIVE NEWS, OCTOBER 7, 1940 


ealers tell me 


By John O. Munn 












Munn in care of Automotive News, Detroit, 





localities as compared with met- 
ropolitan areas where dealers 
have been on the cash basis for 
a long time. 


* * * 
Capital Liqui 
E heartily recommend time 


payments. Many dealers long 
since have used their own finance 
companies or local small loan com- 
panies for this accommodation. It 
has kept their working capital 
liquid and made it possible for 
them to better compete for the 
consumer dollar with merchants in 
other lines of trade where install- 
ment selling has been in vogue for 
a long time. Many independent 
garages also have had satisfactory 
experience with time paper which 
has been promoted and supported 
by many independent parts supply 
jobbers. 

* of * 

In spite of the fact that a good 
percentage of automobile dealers 
have always been on a cash basis, 
still I find, when looking over 
financial statements of any group 
of automobile dealers, that ac- 
counts receivable from service 
department operations are usual- 
ly greater than the value of the 
used car inventory, and most 
dealers think that money tied up 
in used cars is their biggest bug- 
bear. When an automobile dealer 
operates only on open account or 
cash basis, with no time pay- 
ment plan, he loses much busi- 
ness because there are many 
customers who ought to have a 
real job done and the dealer is 
reluctant to sell it to him be- 
cause he doesn’t want to carry it 
on open account and the custom- 
er can’t pay cash. The job there- 
fore results in a two-dollar ad- 
justment. The dealer loses the 
profit and the customer loses the 


satisfactory operation of his car. 
* * * 


Satisfactory Plan 
EN a dealer is reinforced by 
a time payment plan, whether 
he handles it himself or sells the 
paper to a discount company, he 
can sell a customer the repairs he 
needs, and be glad to include in 
the order a set of tires, a battery, 
a radio or a heater. Thus his 
volume grows and the dealer in- 
stantly gets the cash in his bank 
account. I am told by many dealers 
who have had experience in selling 
major repairs or equipment on 
time payment, that the plan is 
highly satisfactory. They point out 
the fact that they get real mark-up 
on these lines—50 percent for la- 
bor, 25 to 40 percent on parts and 
accessories, and don’t depreciate 
the income by the necessity for 
taking in used merchandise. 
*x * * 


Another dealer checks us up 
this week on a recent item in 
this column relative to used car 
inventories. This column’s infor- 
mation on used car inventories 
comes from reports that con- 
stantly pass in review and cover 
actual definite stocks by makes 
and years in many centers. While 
there is occasional exception in 
certain towns, due to particular 
situations in that given town 
(which perhaps it will be well to 
explain in a future issue of this 
column), still it is an entirely 
true general statement to say 
that irrespective of how other 
cars may or may not be moving, 
light cars of standard makes al- 
ways come in for the quickest 
turnover, and that there is sel- 
dom a 30-day supply of them, re- 
gardless of age, in any market. 
In fact, these older light cars are 
the ones that often make it pos- 
sible for dealers to liquidate used 
car inventories at a profit. 

” ” * 


High Markup 
OR instance, on the third or 
fourth trade, one of these cars 
will come in for from $25 to $40. 
They will either be junked and the 


dealer take a small quick loss, or 
(Continued on Page 10, Col. 4) 
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Draft Seen No Sales Deterrent 





ogee en 
sia PELL EOE POE. OLEH 
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BEHIND THE SCENES of the 41st annual Chicago automobile show. Left 
to right, seated, Lynn S. Snow, Michael J. Lanahan, and Harry T. Hollingshead. 


Standing, Victor C. P. 


Dreiske, Karl K. Kenderdine and Samuel B. Shapiro. 


They are members of executive show committee, of which Lanahan is chairman. 


‘Nonstop America’ is Chosen 


As Theme of Chicago Show 


By Mel Adams 

Staff Correspondent 
CHICAGO.—Following the pick- 
ing of 20 community beauty 
“queens” for the “Nonstop Amer- 
ica” spectacle at the 41st annual 
Chicago automobile show last week, 
rehearsals will begin this week for 
the event which will hold the spot- 


light in the International Amphi- 


Pontiae’s Sales 
In Sept. Best for 
Month Since ’28 


PONTIAC.—D. U. Bathrick, gen- 
eral salesmanager of Pontiac, an- 
nounced Friday that Pontiac new 
car sales for September were 14,- 
633, the largest total for that month 
since 1928, and were 69.6 percent 
ahead of September, 1939. 


“To take care of our unfilled or- 
ders Pontiac will produce approxi- 
mately 35,000 cars during October, 
which will thus become the great- 
est production month in the di- 
vision’s history. And this will in- 
clude every month in every year 
before and after March, 1929, the 
previous record production month,” 
Bathrick said. 


Used car sales by Pontiac deal- 
ers for September were 28,255, a 
gain of 51 percent over September, 
1939. Used car stocks are up slight- 
ly but not in proportion to new 
ear sales during the month, Bath- 
rick pointed out. 

The unfilled order bank increased 
to 18,635 during September or 2.1 
times as many as a year ago. 


Parking Meters Stay 


SYRACUSE, N. Y. — After a 90-day | 


trial, the city has decided to keep its 
penny parking meters and has ordered 
210 additional meters, which will bring 
the total in use up to 1,250. 


PUTTING UP one of the center court 


pillar decorations in Grand Central 
Palace, New York, where the National 
Automobile Show will be held Oct. 12- 
20. Each floor of the Palace will have 
a colorful decorative treatment. 





theater, during the nine days of 
Oct. 26 to Nov. 3, inclusive. 

The “Nonstop America” stage 
revue will present the contrast be- 
tween early automobiles and shows, 
and those of 1941. It will be staged 
to the accompaniment of pretty 
girls, singers and dancers, with 
Edward Beck in charge. 

Also being rushed to completion, 
are the building of the _ stage, 
lighting effects and decorative 
scheme. 

Innovations planned for the 
forthcoming show include a style 
show in addition to “Nonstop 
America,’ displays of defense 
equipment, a station wagon section 
in the commercial vehicle division, 
and winning safety slogans and 
posters in a contest among high 
school students, with the “Keep 
Chicago Safe” committee as 
sponsor. 

Head of the executive show 
committee is M. J. Lanahan. Sam 
Shapiro is show manager, and F. 
H. Yarnall chairman of the used 
car committee. 

The Amphitheater second floor 
will be devoted to 1941 passenger 
car models, the first floor to 
trucks, station wagons, used cars, 
parts, accessories and educational 
displays. 


Seattle Law Invalid 


SEATTLE. — Attorney Carl Heussy 
has won his case against the city, 
attacking validity of the yearly $7.50 
license fee that had been imposed on 
every gasoline pump in the city. The 
court held the city ordinance, on this 
point, invalid. 


“Dealers Tell Me,’’ by John O. 
Munn, is an open forum for the 
expression of dealers’ opinions. It 


appears weekly in Automotive News. 


neem aen et Suggests 


Procedure For 


Future Sales 


DETROIT. — Noting that less 
than 1 percent of the nation’s 
population will be affected by the 
national draft in the first year, 
Universal Credit Co. in a bulletin 
to Ford dealers points out that 
the problem “reduces itself to such 
a minimum that sales efforts should 
not be curtailed and actual sales 
should not suffer in the least in 
any well-managed organization.” 

The bulletin states that “the ef- 
fects of national defense measures 
on the exposure or hazard resulting 
from the contracts now on Uni- 
versal books, do not present any 
problem.” For those contracts al- 
ready on the books, the bulletin 
urges: 

1. Resale to members of the pur- 
chaser’s family or resale to a third 
party. 

2. Approve a transfer of equity 
to keep the car sold. 

3. Suggest that the purchaser 
trade with the dealer for credit to 
apply on future delivery of another 
car. 

4. Encourage consignment of the 
car to the dealer for resale on a 
mutually satisfactory basis. 

5. Secure voluntary surrender of 
the car on terms mutually satis- 
factory. 

6. Arrange other lawful methods 
to satisfactorily terminate the con- 
tract. 

In the section devoted to future 
time sales, the bulletin points out: 

“Many dealers are adopting a 
policy of suggesting to the pur- 
chaser who is subject to military 
service, and who would therefore 
not be personally liable, and whose 
co-makers, guarantors, or endorsers 
would not be liable either, if he 
were called for service, that the car 
be bought in the name of a respon- 
sible third party. 

“This is a sound approach since 
a car is so often a family transac- 
tion and entered into for the en- 
joyment and convenience of the 
entire family. There will be respon- 
sible members of the family not 
subject to military call who can be 
the purchaser on the contract. The 
names of those subject to call 
should not appear on the contract.” 


Delaware Assn. 


Joins With NADA 


WILMINGTON, Del. — Members 
of the Delaware Motor Trades 
Assn., meeting here Sept. 27, went 
on record as _ affiliating with 
National Automobile Dealers’ Assn. 

The group also decided to seek 
elimination or modification of the 
state’s “one-fund” budget law, with 
members voting to oppose the in- 
clusion of the highway fund and 
school fund in the general state 
fund. 


Financial Control? 


CATA Lists Six Yardsticks for Dealers to 
Observe in Measuring Worth 


Special to Automotive News 

CHICAGO.—Declaring that “each 
month the bank furnishes you a 
statement showing how many of 
your dollars it has in stock,” the 
Chicago Automobile Trade Assn. 
in a bulletin just issued by its 
business management department 
poses this question to dealers: 

“Are you receiving such a state- 
ment monthly, semi-annually or 
even annually from your stock- 
man? Money and merchandise are 
both on a par.” 

The bulletin, headed “Financial 
Control,” contains a listing of six 
items as a yardstick for dealers to 
observe in measuring the net 


worth of their business, or, in the | 


words of the CATA, “the cash 


market value of your net worth.” | 
Here are the six points, it states, 


for dealers: 

1. Cash in the bank should be 
the equivalent of one month’s to- 
tal expense of the business. 

2. Accounts receivable should 
never exceed an amount equal to 
a total retail sales volume of cus- 
tomer labor, parts and accessories, 
gas, oil and grease covering a 45- 
day period. 





3. Notes receivable should be 
discounted. The average automo- 
bile dealer is busy enough selling 
new and used cars, parts, acces- 
sories and service without trying © 
to operate a finance company and 
be a collector, too. 

4.,New car inventory’ should 
average an amount equal to a 45- 
day sales volume of new cars at 
cost. 

5. The amount of used car in- 
ventory should never exceed a 30- 
day dollar sales volume of used 
cars at cost. 

6. Parts and accessories inven- 
tory should never exceed an 
amount in excess of a 60-day sales 
volume of parts and accessories at 
cost, especially in a metropolitan 
area. 

“The importance of the capital 
dollar seems to lessen in the minds 
of business men once it has been 
converted into merchandise or re- 
ceivables,” the bulletin points out. 
“This point can best be shown by 
comparing the amount of dollars 
in the bank with parts and ac- 


| cessories dollars on the shelves in 
| your stock department.” 
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AUTOMOTIVE 


One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve, 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.—(AN 6-10-1983). 
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Somewhere the Sun is Shining 


|S agri LARDNER coined the tag, “world serious,” for the 
annual baseball championship battle between the Amer- 

ican and National leagues. That was years ago, long before 
the Hitler Huns embroiled all of us in total warfare. Now 
“world serious” is most applicable in other than a baseball 
way All countries, whether or not they are caught in Mars’ 
net, are serious; in fact, desperately world serious, because 
of the machinations of the Nazis and “Me Too” Mussolini. 
In every country, outside the United States, the peoples 
shiver and shake in anticipation of what Mars may have in 
store for them. They can think only of war and its camp 
followers: ruthless killings, ruined cities, murdered children, 
famine, epidemics, not forgetting the shattered nerves of 
millions and millions of men and women, caught in the net 
set by that imitation Napoleon, Adolf. 

Glory be, though, that in the land over which waves the 
stars and stripes, we can think of other things, too. We’re 
calmly setting up our defenses against possible aggression, 
but at the same time we have thoughts for other things that 
take our minds off our martial troubles. For instance, the 
aforesaid world series of baseball, which really is somewhat 
automotive, being a battle between Briggs Body Tigers and 
the Crosley Reds. And we have the football season opening 
up, which also gives us something to think about besides war. 

As if that weren’t enough, we in the automobile industry 
have facing us our national show in New York’s Grand 
Central Palace, opening Oct. 12, where we will put our ’41 
models on dress parade, thus formally introducing them to 
John H. Public, his missus and the children in hopes they 
will decide to trade in the old crate. 


There Passes Another Pioneer 


E WHO date back to the very inception of the American 

automobile industry pause nearly five decades later to 
mourn the passing of another of the sturdy pioneers who 
had the courage of their convictions and carried the early 
torch that has fed the flames that have given us the mod- 
ernized motor car of today. The Grim Reaper has taken Free- 
lan E. Stanley, a twin of Francis E. Stanley, who died in 
1918. The two deserve a special niche in our Hall of Fame, 
for they were first to take up the cudgel in defense of steam 
power for, first, the horseless carriage, and then its suc- 
cessor, the automobile. 

It was Francis Stanley, though, who was the leader in this 
development, but his brother stood shoulder to shoulder with 
him in the manufacture of the famous Stanley steamer. It 
was Francis who first got the big idea as far back as 1887, 
and built his first car a year after he had attended a dirt- 
track race meet at Brockton, Mass., where an electric and a 
gasoline car had trouble going a half-mile. Like J. W. Pack- 
ard, then a customer and later builder of the Packard, who 
complained to Alexander Winton about his car, following 
which he told Winton he could build a better one himself 
and did, Francis Stanley made the same declaration after 
the electric-gasoline fizzle — and did. 

Nowadays one does not appreciate the Battle of Power that 
was waged at the beginning of the century. Those pioneers 
had three choices — electric, steam and gasoline. Each had 
its strong points. It was a case of “eney, meney, miney, 
moe” and gasoline was the ultimate winner so far as passen- 
ger cars were concerned. 





A 
FREE 
PRESS! year, came at an auspi- 

cious time to direct the 


National 
Week, inaugurated 


Newspaper 
this 


minds of our people to what it 
means to have a free press. I be- 
lieve the very keystone in the arch 
of democracy is, in fact, a free 
and untrammeled press. I would 
place it in importance ahead of 
the right of free speech and free 
assembly, although they would be 
hard to dismember. Free speech 
and free assembly might unwit- 
tingly repeat half-truths or ma- 
licious lies but no good newspaper 
will print a fact as news without 
testing its authority and veracity. 
a 


The radio has become an im- 
portant factor in the lives of 
everyone but radio can never re- 
place the newspaper except for 
spot news and flash opinions. Un- 
like the radio commentator who 
gives his own opinion in a mono- 
logue which might be compared to 
the opinion of a single editorial 
writer, every good newspaper is a 
composite of the opinion of its 
editorial staff, its correspondents 
around the world, and it reflects, 
through its interviews and _ its 
letterbox, the opinions of its read- 
ers. 

oe * * 

I have no patience with the nit- 
wit who says the newspapers of 
America are controlled by a clique, 
or that they are dominated by 
their advertisers. I have been in 
the publishing business a good 
many years and I have yet to have 
any advertiser request or demand 
that a misstatement of fact be 
made in his behalf. Charges that 
the newspapers are prostituted by 
their advertisers usually come only 
when there is labor trouble and 
the labor press shouts loudly that 
they cannot get their side of the 
case to the public. As a matter of 
fact, when the great strike was on 
there were literally hundreds of 
newspaper correspondents in Flint, 
searching for every thread of news 
for their papers. If the press had 
been controlled and had wished to 
say only what the companies 
wished them to say, the canny 
publishers who were okaying the 
expense accounts of these corre- 
spondents would have called them 
home. 

* * * 

My father was the youngest in 
a family of three brothers who 
were in the country newspaper 
business in Michigan at one time. 
Fred and Grant Slocum ran Re- 
publican and Democratic papers in 
Caro, Mich. My father’s Demo- 
cratic paper always sucked the 
hind-tit in a county that was 
solidly Republican. Uncle Fred got 
the postmastership and the other 
political plums. The Slocum boys 
fought like cats and dogs every 
week in their newspapers. This, 
however, was the making of the 
papers because practically all of 
the farmers in the county took 
both to “see what the Slocum boys 
were saying about each other.” 
Fortunately, the brothers did not 
take their scraps with the pen too 
seriously and had many a good 
chicken dinner together on the fat 
hens the farmers brought them in 
payment for subscriptions. 

ee 2 “<¢ 


Like all good newspapermen who 
were practically “born in the com- 
posing room,” I would not trade 
the printers’ ink that flows in my 
blood for that of royalty. By the 
same token, those millions of us 
who helieve in the free press would 
give our lives to preserve it. So 
long as there is a free press there 
can be no dictatorship, and, in- 
versely, when you have a dictator- 
ship, there can be no free press. 
I am one of those who believe the 
newspapers of the United States in 
this era are operated on a higher 
plane than in the good old days 
of Horace Greeley and the other 


old “thunderers” who were so 
traditionally fearless and inde- | 
pendent. Newspapers quite gen-| 
erally are today printing both} 


‘sides of the presidential campaign | 


in years. past 
space only to 
Thank God, 


speeches, which 
would have given 
their pet candidate. 
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Our Automotive World’s Series 


In This Corne 
‘Legendary 


The views exp 





eeee 
are those of our readers. 


ressed in this column 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 


Jackson’s Suit 


Like hundreds of others, the 
undersigned has_ been following | 
Chris Sinsabaugh’s “Who, Me?” in| 
Automotive News. Of particular in- | 
terest to him has been the various | 
references to the role played by | 
the rubber industry in the develop- | 
ment and expansion of the auto- 
motive trade. Knowing of Sinsa- 
baugh’s reputation for accuracy, I 
believe he will be interested in| 
the following: 

In the chapter which appeared 
in the September 9 issue of AUTO- | 
MOTIVE News, reference is made to} 
the legend concerning the presen- | 
tation of a suit of rubber clothing | 
to President Andrew Jackson by 
the Roxbury India Rubber Co. and | 
to the use of that suit made by | 
the President when he rode through | 
the streets of Boston. 

It so happens that we recently | 
concluded the publication of the | 
biography on Charles Goodyear, | 
discoverer of vulcanization, pre- 
pared for us by P. W. Barker, 
business specialist of the Leather 
and Rubber division, bureau of | 
foreign and domestic commerce. | 
This biography has just been made | 
available in book form by Godfrey | 
L. Cabot, Inc., carbon black manu- | 
facturers of Boston. 

In this biography, Barker “ex- 
plodes” the Jackson myth. He 
points out that although “Old Hick- 
ory” did visit Boston, arriving in | 
the city limits from Roxbury on 
June 21, 1833, and received aj} 
wonderful welcome, the newspa- | 
pers of the day reported that) 
“there was a moderate fall of rain 
in the afternoon but not enough | 
to be annoying.” He also points 
out that while the Boston news- 
papers of the period all gave a 
detailed account of the reception 
given to President Jackson, no 
mention of rubber was made in 
any of these accounts. Mention 
was made, however, of the Presi- 
dent receiving “a suit of black 
cloth, Massachusetts-made” and his 
letter of thanks was reproduced in 
the press. 

After giving further evidence to 
support his contention, Barker dis- 
mises the legend with the follow- 
ing statement: 

“President Jackson might have 





we have a free press in America 
and that the newspapermen of to- 
day are faithful to the highest 
traditions of their calling!—-G. M.S. 





| worn rubber clothing in Boston, 
| June, 1833, but it is very doubtf 


A rubber suit of clothes, in Bost 
in June, would have been too} 
even for Old Hickory.” 

The above is being submitt 
just to keep the records straig! 
—M. E. Lerner, managing edit 
The Rubber Age, New York. 

Epitor’s Note: Chris Sinsabaw 
admits his age, but he feels } 
hardly can be held responsib 
for what happened in 1833. 


Coming Events 


OCTOBER 


5-20—Dallas (Texas State Fair). ! 
nual Automobile Show. 

7-11—Chicago (Hotel Stevens). ! 
tional Safety Congress and Ex 
sition. 

7-12 — Des Moines (Coliseum). I 
Automobile Show. 
il— New York (Hotel Roosevé 
Empire State Automobile Merche 
Assn. Meeting. 

12-20—New York (Grand Central I 
ace). National Automobile Shot 

12-19—Detroit (Convention Hall) 4 
mobile Show. J 

12-19—Rochester, N. Y. Thirty-! 
Annual Automobile Show. a 

12-19—Trenton, N. J. Annual 4 


House. , 
12-20—Los Angeles. Annual Automo 
Show. ; 
14—New Yerk. (Hotel Commodo! 


SAE Annual Dinner. 
13-19—Akron. Automobile Show. 


| 14-19—Seattle. Annual Automobile 0 


House Week. s 
17-19—Cincinnati. American Society 
Tool Engineers semi-annual 


ing. 

17-24-- Madison. Automobile Shov. 

19-26—Baltimore (Fifth Regiment’ 
mory). Automobile Show. 

19-26—Boston. Open House Week. 

19-26—Pittsburgh (Hunt Armory). ’ 
nual Automobile Show. 

19-26—Buffalo. Automobile Show. 


| 19-26—Newark. Automobile Show. 


Automobile 


19-26— Washington. " 
. : Annual Autom 


20-26—St. Louis. 


Show. ; 
20-26—Portland, Me. Annual Auli 
bile Show. ar 
24-25—Chicago (Palmer House). te 
ican Battery Manufacturers 
Annual Convention. ra: 
26-Nov. 2 — Milwaukee (auditor 
Automobile Show. tonal | 
26-Nov. 3—Chicago (Internation ; 
phitheatre). Chicago Autom 
Show F 
26-Nov. 3—San Francisco. Annual 
mobile Show. 
29-Nov. 3—Omaha. Automobile Shor 
31-Nov. 1-2—Los Angeles. (Hote, | 
more). SAB National Aircraft’ 
duction meeting. 
NOVEMBER 
4- 9—Grand Rapids, Mich. (Civic ® 
torium). Annual Automobile ° 
7- 8—Tulsa (Hotel Mayo). Mee! 
tional Fuels & Lubricants . 
$-16—Columbus, O. Open House | 
13-14—Minneapolis. Minnesota Aut 
bile Dealers Assn, Annual ©® 
tion, 


! 
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not p When it comes to sales marksmanship, automobile advertisers are no amateurs. 


oe : . . . . . . 
a IN WHAT ONE MAGAZINE DO YOU PAY MOST ATTENTION TO ADVERTISING? They can hit the target every time, simply by concentrating their fire in The 
¢ 7 Saturday Evening Post. 
st . «+ here’s how 6846 new car buyers answered . . 
a eg Why the Post? Because the Post— more than any other magazine—is where 
ditorit people pay attention to advertising. 
THE SATURDAY : 
ot: EVENING POST Check this for yourself with the next dozen car buyers you meet. Or the next 


cai hundred. Or the next ten thousand. Ask them, ‘‘In what one magazine do you 
LIFE pay the most attention to advertising?’ We can tell you in advance what their 

answers will be. Because in a survey just completed, R. L. Polk & Company put 

COLLIERS THE POST AHEAD this same question to more than six thousand new car buyers—and they gave the 


93% Post a 93°. lead (see chart at left) over the next magazine. 
TIME 


Dozens of surveys, year after year, have all pointed to the same thing: that 
people like to read advertising in the Post, that they are more likely to see your 
advertising there than anywhere else. No wonder the Post carries more automo- 
tive advertising than the next four weeklies combined. 


LIBERTY 
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Cadilla Offers Six Improved Series of Cars for “414 AIA 





Boosted Horsepower, Styling Cadillac's Highlights for 1941 
Refined Interiors Stand Out 


(Continued from Page 1) 


spring suspension, primarily de- 
signed to overcome abrupt jolts; 
foam rubber seat cushions; pass- 
around cigarette lighters in rear 
seat; new type pull-to front arm 
rest; folding rear seat arm rest; 
assist straps and footrests. 
Stronger, more rigid frames; 
heavier bumpers; better roadabil- 
ity; improved instrument grouping 
and increased driving visibility; 
wider treads and lower center of 
gravity; automatic shut-off for di- 


ARM REST of “slotted”? design that 
ean be used as well in closing doors 
is a 1941 Cadillac feature. 


rectional turn indicator that sig- 
nals both front and rear; sliding 
sun visors to eliminate blind spots, 
and wide vision steering wheel. 
Increase in horsepower to 150; 
re-designed engine head and rear 


axles; “hotter” spark; more dur- 
able clutches; shorter’ turning 
radius; easier steering through 


adoption of ball-bearing steering, 
introduced by Cadillac Fleetwood 
in 1940, by entire line; increased 
exhaust valve life; more sensitive 
acceleration. 

Besides the re-designed hood, the 
1941 Cadillac includes both “beaver 
tail” and “trunk body,” a design 





” aw 440A 


NICKEL STEEL 


TOOLS SPEED BODY BUMPING 





Benefiting by experiences of the 
motor car industry, makers of 
service station tools are taking 
full advantage of the _ superior 
strength and longer useful service 
of Nickel alloy steels. For ex- 
ample, H. K. Porter, Inc., Everett, 
Mass., makers of a complete line 
of auto body repair tools—bump- 
ing hammers, pick hammers, dol- 
lies, spoons, etc. now specify 
Nickel -molybdenum steel, SAE 
4650. This change in specification 
was brought about by the _ in- 
creasing use of stronger and 
heavier all-steel bodies and heavier 
gage fenders. So the strength and 
durability of service tools had to 
be stepped up. Repair shops now 
need bumping equipment which 


can take severe punishment with- 
out failure. 
line 


The Porter-Ferguson 
tools is designed 
with contours to 
fit the latest type 
torpedo bodies. 


THE 
INTERNATIONAL 


of service 


INC. New York, N.Y. 





; Sixty-seven. The Sixty Special 
, produced without boards, while the 
| Seventy-five continues 








NICKEL COMPANY 


| Minnesota and adjoining states 


where the luggage compartment 
breaks in a distinct curve from 
the top line. Rear fenders fit more 
snugly into the body and are 
equipped with “skirts” to enclose 
the wheels. Door hinges are con- 
cealed. Front doors are cut through 
fenders for the Sixty Special. Gas 
tank filler pipes are located be- 
neath the hinged taillamps. License 
frames are in-built with the front 
bumper. Bodies are protected both 
front and rear by a non-crumpling 
bumper valance. 

Although all series have a simi- 
lar frontal design, each boasts dis- 
tinction in size and appointments. 


; Running boards are optional on the 


Sixty-two and concealed on the 
Series Sixty-one, Sixty-three and 
is 


the more 


conventional styling that carries 


| boards. 


Wool pile carpets both front and 
rear are designed to harmonize 


| with the interior and body color 


scheme. Pleating on doors and seat 
backs, use of straight grain and 
burled walnut in window mould- 
ings and paneling across seat backs 
are also included. Rear compart- 
ment courtesy lamps, slash pock- 
ets, extra package space, foot 


| rests and vanity cases are other 


items. 

The Cadillac heating system is 
composed of three fans and three 
radiators, two of which are under 
the front seat. In operation, the 
driver fixes the desired tempera- 
ture on a control in the instrument 
panel. Thermostats then automatic- 
ally raise or lower the flow of warm 
air to conform with this fixed set- 
ting. No further adjustment is 
necessary once the gauge has been 
set, it is claimed. 

In addition to the standard rear 
axle ratio of 3.77 to 1, Cadillac 
includes an “Economy Axle” with 
3.36 ratio, devised to make driving 
costs comparable with lighter cars. 
Exclusive in the hypoid axle is the 
enclosure of differential bearings 
by carriers and the manufacture 
of each axle case specifically for its 
own set of gears. 

The 1941 steering mechanism has 
ball bearings in a continuous cir- 
cuit around the steering worm, 
reducing friction. 

Frames are estimated 50 percent 
more rigid torsionally than in 1940 
models, it is said. Members are 
deeper and more _§ scientifically 
braced. Newly developed snubber 
to prevent spring “bottoming” un- 
der severe jolts, is another feature. 


Coast Fair Draws 


6,479,047 in 1940 


SAN FRANCISCO. — Thousands 
of persons jammed Treasure 
Island Sept. 29 for a last look at 
the Golden Gate International Ex- 
position, the lights of which went 
out forever that night. 

The 1940 attendance was 6,479,047. 
The Fair reopened last May 25. For 
the 254-day run last year, from 
Feb. 18-Oct. 29, attendance totaled 
10,496,203. 

Many large automobile displays 
were shown at the fair. 


Minn. Dealers Assn. 
Sets Convention Date 


MINNEAPOLIS. — The board of 
directors of the Minnesota Auto- 
mobile Dealers Assn., has decided 
to hold its annual convention at 
the Lowry hotel in St. Paul, Nov. 
13-14. 

The first day will be devoted to 
the business sessions and the meet- 
ing of the board of directors. There 
will also be a thorough discussion 
and action on legislative affairs. 
The second day will be devoted to 
messages from national leaders in 
the automotive industry and the 
annual association party. Approxi- 
mately 500 automobile dealers from 
are 
expected to attend the convention. 


Dimension 
advertising. 


Pete Wemhoff's 
offers news of 


Fourth 
automotive 


Kansas City Area 


Aug. Sales Upped; 
Crop Looks Good 


KANSAS CITY, Mo.—A good wheat 
crop has been harvested in the 
trade territory here and a bumper 
corn crop is in sight. The price 
of cattle and hogs has advanced 
to an encouraging degree and with 
less unemployment in the area, 
dealers are pleased with the out- 
look for fall and winter business. 


Kansas City dealers enjoyed bet- 
ter business this August than last. 
This August, 1,195 passenger cars 
were sold, more than a 40 percent 
gain over 1939, but not so many 
as July of this year. On Sept. 1, 
1940, total sales had reached 12,608; 
the same period of 1939 registered 
10,703. Out of town deals made by 
Kansas City citizens amounted to 
1,252 in the first eight months of 
the year. 

Truck sales have not been so 
good for the first eight months — 
1,390 this year compared to 1,414 
of last year, but August, 1940, 
recorded 157 as against 112 for 
August, 1939. 

Used cars have moved in good 
shape, no dealer is overstocked. 
The draft issue and calling of 
National Guards had no perceptible 
effect on car sales as yet but may 
retard business in the coming 
months. 


Fair Trade Legislation 
Seen in Jeopardy 
NEW YORK.—Fair trade legis- 
lation adherents may face a 
“major battle” in the next Congress 
for its retention, inasmuch as 
neither political party has bound 
itself to protect the Tydings-Miller 
Enabling Act, according to the 


report of Albert C. Fritz as presi- | 


dent of the National Assn. of 
Retail Druggists to that group's 
annual convention here Sept. 23- 
26. 

Repeal of the Tydings-Miller Act 
would jeopardize the fair trade 
laws which are now operative in 
44 states, authorizing minimum re- 
sale price contracts between manu- 
facturers and retailers. Only Dela- 


ware, Missouri, Vermont and Texas | 
al- | 
they have become contro- | 


are now without such 
though 


versial issues in several states. 


laws, 
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1941 CADILLAC SERIES 63 four-door sedan. 
~~ 
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CONCEALED RUNNING boards are a feature of the 1941 Cadillacs. W d 


doors are closed, only a stainless steel moulding is exposed along the bodys 


Plans Revealed to Guard 
Against Rubber Shortag 


Special to Automotive News 

WASHINGTON.—Several recent 
developments have demonstrated 
the finality to which the govern- 
ment is taking steps to protect the 
United States against any short- 
age of rubber for defense pur- 
poses or otherwise. 


New disclosures are: 
1 Government plans to provide a 
417,000,000-ton crude rubber re- 
serve, an amount equal to a year’s 
normal requirements. Purchases to 
— amount to more than 40,000 
ons. 


Federal Loan Administrator 
Jesse Jones has admitted ne- 
gotiations for an RFC loan for 


construction of a synthetic rubber 
production plant. 


3 The Commerce department has 
announced that imports of 
crude rubber last month have set 
a new all-time high of 72,520 long 
tons. 

Buying of rubber for government 
reserve is being conducted by 
committee representing the 
largest rubber manufacturers 
the country. 


five | 
in | 


capitalized company and advanced 
$140,000,000 for the 


rubber from the 


| for July. 
oy 


1 For this undertaking nounced 
the RFC has created a $5,000,000 | > 
purchase of 
Inter- | immediate ly. 


WA: 
cautio 
by th 
firms 
defens 

The 
strate; 
their 
national Rubber Regulation Coagains 
mittee. eluded 

Agreements whereby a 12-mo#id s 
reserve will be built up incu At | 
three separate transactions, vment 
the exchange on a barter basis temple 
87,000 tons of crude rubber 8Tounc 
U.S. cotton of corresponding wee d 
the direct purchase through “¥} 
IRRC of 150,000 tons this year, igasoli 
purchase of an additional 18 Taki 
tons in 1941. destru 


Latest Commerce Departmanut 
figures show that rubber imPjning 
during the first eight months protec 
this year totaled 493,406 long & Com 
against 302,082 in the correspTect b 
ing period of last year. Continlbe “ec 
high imports have served to #tlfiable 
fears that war developments mifor “; 
seriously curtail the East Iutline 
supply, as there seems to be 
lack of shipping space now. Addi 

August imports were entere¢ 
17.5 cents a pound, against ART 
Dpartme 
author 
Arsenal Contract Let car c 


DETROIT. Chrysler Corl half-tr 
Thursday that the gee’ This 
contract for the $20,000,000 Army that ph 
arsenal, which Chrysler is buildit ‘fo 

petroit, has been let to the ¥:° r me 
Burke Co. Construction will “type o 
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~ Southern Nations Offsetting 


| Loss in Warring Countries 


; “Bpecial to Automotive News 

WASHINGTON. — Automotive 
xport statistics show the theme 
f the approaching New York auto- 
obile show, “A Salute to the 
mericas,” is more than lip service. 
hipments of United States cars 
nd trucks to Latin America are 
unning 34 percent ahead of last 
ear, while such exports to all other 
oreign markets, because of trade 
islocations resulting from the war, 
are running 37 percent behind last 











P, 
“Normally automotive exports 
“represent about 10 percent of the 
yolume of all exports from this 
“Qeountry but thus far this year 
they are only about one-half of 
hat. Nations south of the Rio 
rande are taking 33 percent of 
ll our automotive exports, against 
percent last year and a similar 
ercentage previously. 
' From these trends it is easy to 
ecount for the industry’s increas- 
g interest in the political and 
economic relations of the United 
tates with its southern neighbors, 
ut export figures alone do not give 
e full explanation. Actually the 
dustry is much more concerned 
ith the immediate and continuing 
evelopment of a united front of 
estern hemisphere nations 















elling more cars, trucks and parts 
Latin America at the moment. 
The importance of increasing 
ales there is important, of course, 
to cushion now and in time offset 
the inevitably growing downtrend 
of sales to nations that are at war, 
hich have been brought under 

rman domination, or which oth- 
@rwise have been taken out of the 
utomotive market by the war. But 
ore important still is the perfec- 
ion of joint hemisphere defense 
gainst the economic aggression 
hich might develop following 













As in the case of other manu- 
acturers, the automotive industry's 
tin American trade problems 


negotiable funds. Cars and trucks 
and accessories could be sold in 
tremendously increased volume if 
exchange could be obtained. This 
factor, even more than the rela- 
tively low per capita income in 
Latin America, restrains demand 
for motor vehicles. 

But there are portents of more 
favorable conditions. Increasing 
payrolls are accompanying the 
growing industrialization of many 
Latin America countries and there 
is much road building. Reciprocal 
trade treaties and RFC or Export- 
Import Bank credits and private 
investments are tending to ease 
the exchange situation. Of top of 





FIRST SIGNS of fall on the Pacific coast arrive as newspapermen and execu- 


7 





rica Rise Sharply 


\|Automotive Exports to Latin Ame 


Plans Furthered 
For Ohio Dealer 


Conclave in Nov. 


COLUMBUS, O.—Plans are go- 
ing forward in preparation for the 
seventh annual convention of the 
Ohio Automobile Dealers Assn., 
which will be held at the May- 
flower hotel in Akron, Nov. 12-13. 
Verna P. Conner, executive secre- 
tary of the association, stated that 
the convention is expected to have 
the largest attendance it has had 
in recent years. 

This expectation, Miss Conner 
stated, is based upon the fact that 
approximately 1,000 members have 
been added to the association since 
its annual convention last year. 

The legislative committee, it was 


this there is pronounced preference | tives of the Gilmore Oil Co. go into a huddle to discuss plans for the forthcom-| stated, is continuing with the 
ing Gilmore-Grand Canyon mileage run. Standing in rear, left to right, are | rounding out of its report for sub- 
Clarence S. Beesemyer, vice-president of Gilmore; L. C. Barnard of Los| mission at the Akron convention. 
Angeles Examiner, and Lee Lyles, assistant to the president of Santa Fe 


in the southern countries for U. S. 
ears. Of the 800,000 automobiles 
and trucks in use below the border, 


Railways. Seated, left to right, are Earl B. Gilmore, president of Gilmore Oil 


To feel the pulse of the industry, 


more than 90 percent came from) ¢o., and Herb Preeg of Los Angeles News. Changing this year from Yosemite, | consistent reading of Automotive News 
the annual mileage classic will terminate at the South Rim of Grand Canyon. ! is a necessity. 


this country. 
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ome largely from the exchange 
ituation. With but few exceptions 
e import quotas, high tariffs, 
mbargoes, heavy internal motor 
faxes and other governmental re- 
Strictions that limit car sales in 
ost of the countries to the south 
flect shortages of U. S. and other 


.S. Plants Get 
Suggestions for 


«.w  AirRaid Defense 


yo 

tety* WASHINGTON. — Air raid pre- 
caution suggestions have been sent 

d by the U. S. war department to 
firms expanding their plants for 
defense orders. 

ag The suggestions deal with the 
strategic locations of factories, 
their protection and concealment 

on Coagainst bombing attacks, and in- 
eluded an offer of plans for air 

12-momaid shelters. 

» inc At the same time, the depart- & | 


yns, VMent disclosed that it was con- 
. basis &mplating proposals for under- . 

bber BTOund airplane hangars and stor- e 
ing vise dumps for ammunition and 5 

ough Wital supplies, such as aviation There % Ci 
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year, #asoline. 

11 18), Taking account of the wholesale 
destruction of industry in Europe, 

parte’ department sent American 

imp etacturers a memorandum out- 
ning “minimum passiv 

1onths protection.” —! 

long © Complete protection agai i 
gainst di- 

rrespirect, bomb hits was not judged to 

oni economically or militarily jus- 

i to able at this time,” but measures 


nts milfor “reasonable protection” 
; c TQ 
st Indoutlined, P tion” were 
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It’s a sensational step forward in motor lubrication. 
TECHNICAL RESEARCH LABORATORY, DEPT., 10M 


It’s an advance in refining skill and science all along Quaker State Oil Refining Corp. 


= | ee gear Oil City, Pa. 
ntered , itional W ar Orders Gentlemen: Please send me at once your free technical 


the line. It not only meets every demand of the 


booklet containing comparative tests, data, and de- 


ainst Received by Autocar nite 
A scriptive matter on the New Stabilized Quaker Sta‘- 


RDMORE, Pa. U. S. war de- 


_ partment has iss i * ih ° a - Mot il. 
authoringtee® issued an additional modern motor . . . it also anticipates the require- en 
Let car Co 1on of $9,553,766 to Auto- 
f a Co. for the manufacture of oo 
p Com. mene personnel carriers. ts of ¢ today! 
ne etn Ss Makes a total of $16,824.869 menfs of tomorrow ... roaay: a 
Army ‘that has been ; ’ 
puilditir. Manin awarded to Autocar Cc 
the 0. é acture of one specialized ° . ; oe 
will “type of armored eatitele. ( Fora preview... write, or mail the coupon, now. (Cut this out—Fill in—Paste on Penny Post Card) 








Styling, Mechanica 


Added Roominess, New Steel 
Bodies Noted in 1941 Line 


(Continued from Page 1) 


New rubber body mountings| 
dampen noise, absorb vibration and | 
prevent any metallic contact with | 
the frame. 


Engine mountings of rubber com- 
pound are applied to _ provide 
greater freedom of oscillation, | 
dampening vibrations which might 
otherwise be transmitted to the 
frame, and restraining fore-and- 
aft engine motion which might 
affect smoothness of clutch action. 


The engine is the “L” head type, 
with a cylinder bore of 3% inches 
and stroke of 4°s. Displacement is 
134.2 cubic inches. Maximum horse- 
power is 63 at 3,800 r.p.m., and 
rated taxable horsepower is 15.63. 
Compression ratio of 6.48, and pres- 
sure lubrication to all main and 
connecting rod bearings are stand- 
ard. 


A new four-blade fan also pro- 
vides quieter action, along with a 
new method of suspending the 
muffler to eliminate noise-creating 
“clothesline” action. The improved 
type of muffler system reduces 
back pressure to a minimum and 
thus contributes to the power and 
performance of the engine, it is 
claimed. 


The new rear axle, developed by 


Los Angeles Show 


Plans to Feature 


A Huge Aquacade 


, LOS ANGELES.—A water follies, 
patterned after the aquacades fea- 
tured at both World Fairs, will be 
an added attraction at the 28th 
automobile show Oct. 12-20, at the 
Pan Pacific Auditorium here. A 
pool 50x120 feet, with an amphi- 
theatre seating 4,000 persons, is 
being constructed adjoining the 
auditorium. A company of 45 girl 
swimmers, 20 show girls and many 
teams of fancy and comedy divers 
will perform each afternoon and 
evening. 

This is the first time an outside 
attraction has been included with 
the Los Angeles automobile show. 
Ralph Hamlin, chairman of the 
show committee for the Los An- 
geles Motor Car Dealers Assn., 
states that plans provide for a 
record-breaking attendance. 

Burt Roberts, secretary of the 
association, will again be manag- 
ing director for the event. 


New Binks Agitators 


CHICAGO. Binks Mfg, Co. an- 
nounces the marketing of its new No. 





460 series combination agitator and 
circulating pump units, for use _ in| 
spray finishing work in automotive | 


plants. 


Willys’ engineers, is the semi-float- 
ing, hypoid type, with standard gear 
ratio of one to 4.444. A full synchro- 
mesh transmission is new this year, 


with helical rather than spur gears 
| through three speeds, and rod link- 


age to the remote control shift lever 
on the steering column. With the 
new hypoid rear axle, two uni- 
versal joints are used. Front axle 
is the reverse Elliott type. 


A new approach to the problem 
of dampening vibrations from the 
engine to the transmission by 
means of the clutch driving plate 
is represented in the Americar. 
The new clutch driving plate has 
hydraulic vibration absorbers. Most 
clutches seek to dampen out engine 
vibrations solely by means of a 
dry friction plate, which is subject 
to changes in temperature, and 
affected by dirt, rust, ete. It is 
claimed that the new Willys clutch 
exercises positive hydraulic control 
of vibration under all driving and 
temperature conditions. 


A new cam-and-lever type of 
steering gear is said to eliminate 
all road shock and give a positive 
feeling of control at all times. The 
standard steering wheel has a 17- 
inch circumference, and the car 
may be turned to the left within 
a radius of 18 feet, it is claimed. 
The new Americar has a hand 
operated starter button on the 
dash. 

Bodies of the Americar are of the 
all-steel welded “turret top” type. 
The axle housing is behind the 
rear seat position, so that passen- 
gers in the center of the rear seat 
have full depth cushion. Windshield 
wiper blades are mounted at the 
bottom of the windshield, and a 
motor keeps the blades operating 
regardless of pressure on the ac- 
celerator pedal. 

The new instrument panel has a 
glove compartment and the cus- 
tomary indicators. Controls, includ- 
ing an interior control of the hood 
latch, are recessed for safety. All 
models have ventilating windows 
in the front compartment. 

Horns are mounted behind the 
radiator grille. A cellular-type radi- 
ator is standard. To provide ready 
access, the battery is mounted be- 
neath the hood on the right hand 
side of the motor. 

Tires are 5.50x16. The fuel tank 
located in the rear holds 11.5 gal- 
lons. Door strikers, said to muffle 
the normal noise of slammed doors, 
are standard. 

Color options extend through six 
standard combinations and three 
two-tone finishes, which are avail- 
able at slight extra cost. 

Bendix hydraulic brakes on all 
four wheels have a braking area 
of 130 square inches. 


OPENS COLUMBUS DAY, 
OCTOBER 12 AT 2 P.M. 


41st ANNUAL NATIONAL 


AUTO SHOW 


GRAND CENTRAL PALACE 
NEW YORK--OCTOBER 12-20 


Here, under one roof, will be shown the newest in 
passenger cars, representing every important manu- 
facturer in the industry; body work, light trucks, ac- 


cessories, parts. 
exhibits, which have proved 


Safety displays. 


Dramatized action 
so popular at recent shows, 


will be offered in greater variety. 40 Historic Old Cars. 


Buyers, dealers, jobbers, purchasing agents, fleet own- 


ers, sales managers, service 
chasing officials and 


industrial 


men, Army and Navy pur- 
leaders will attend. 


NATIONAL AUTOMOBILE SHOW 
366 MADISON AVE., NEW YORK, N. Y. 
AuvReeD Reeves, Manager 
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| Changes Feature Willys-AmericaP 


Willys-Americar for 1941... 


BODY DESIGNERS of the 1941 Americar claim unusual ease in entering and leaving the rear seat of the sé 






































Se 


Specia 
NE 
tive 
unde! 
little 
the | 
AUTO! 
was 
and 
past § 
, oo 
rofit 
Pathe 
trend 
of th 
ages. 
Ang 


. exces: 


La be, CRED 


motiv 
thoug 
ler p! 
tax tl 
ar a 
ay | 
or a 
0 fa! 
lexce: 
Wit 
ompi 
rms 
e P 
ihe ir 
rofit: 
tock! 
the 
cope 
Div 
ve ¢ 
ot le 
ut tl 
ar a 
ivide 
w. 7 
8,52 
Au 
Par 


The opening at the bottom of the rear door is three inches wider, a change made possible by the longer wheelbase: 


relocating the rear axle farther back on the chassis. 
2 


Plans Announced 
For Pittsburgh’s 
Automobile Show 


PITTSBURGH. — The 1940 Pitts- 
burgh Automobile Show will be 
held at Hunt Armory here, Oct. 
19-26, according to public an- 
nouncement by Jack Stevens, presi- 
dent of the Pittsburgh Automobile 
Dealers’ Assn., which sponsors this 
annual event. 


In announcing the show Steven: 
made public the committee which 
will govern the event. Included on 
the committee are: C. H. Eisenbeis, 
chairman; Edgar D. McKean, vice- 
president of the dealers’ associa- 
tion; R. H. Brant, secretary of the 





association; John P. Mooney, C. Akror 
Hill Crawford and J. L. Bossart.| NTERIOR VIEW of the 1911 Americar. Both the front and rear seat)? 2iT- 
W. N. Owings, secretary-manager | fitted with new “zig-zag” type springs to provide uniform and yielding resilit Arn 
of the Pittsburgh Automobile Deal- neluc 


ers’ Assn., is also manager of the 
automobile show and a member of 
the show committee. 

Plans for the 1940 show are the 
most ambitious ever undertaken 
according to Stevens, who statef 
that cooperation has already beer 
assured by all car manufacturerr. 
and leading accessory and suppl* 
makers. 

A special feature of the show wil) 
be a military exhibit by the 107th 
Field Artillery, Pennsylvania Na- 
tional Guard. 





Kansas City Dealers 
Won’t Hold Car Show 
KANSAS CITY, Mo—cC. M 
Woodard, executive secretary of 
Kansas City Motor Car Dealers 
Assn., announces that no automo- 
bile show will be held here this 
| year. 
|” At a meeting of the directors of | 
| the association, it was decided not 
'to hold a show. After more than 
30 years of consecutive shows, the 


INSTRUMENT PANEL of the 1941 Americar. All of the indicators are ‘ 
pactly grouped within easy view of the driver. A large compartment for 


road maps, driving glasses and other motoring requisites is built inte 
right section of the panel while at the left a corresponding area is Pro! 
for installation of a radio at the buyer's option. 














program rather than a centr@ 
show. 

A. R. Mandeville, chairmé! 
the association’s show comm! 
is directing arrangements fo 


Trenton Show Set 


For Week of Oct. 12. 
TRENTON, N. J.—Members of 
the Mercer County Automobile 


record was broken last year. E. H. | 


Norrington, of Norrington Chev- 
|rolet Co., is president of the deal- 
ers’ organization. 


To feel the pulse of the industry, 
consistent reading of Automotive News 
lig a necessity. 





| cooperative 


Trade Assn. are progressing with 
plans for the annual showing of 


| new models. This season the deal- | 


ers have decided to have the ex- 
hibit for public inspection in their | 
individual show rooms, under a 
“open house” type of | 


affair, tentatively set for the ' 
of Oct. 12. Harding Mott is P 
dent of the association. 
“Dealers Tell Me,’’ by Joh 
Munn, is an open forum for 
expression of dealers’ opinion 
appears weekly in Automotive - 
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«Profit-Taking Drops Motor Sh 


September Dividends Run 
Well Ahead of 1939 Total 
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up a huge ramp onto a turntable | 


the Union Pacific and Burlington 
Pailroads at its show. 


* Carriage, he took over the sales of 


Special to Automotive News 

NEW YORK.— Although automo- 
tive stocks continued to show 
underlying strength, they gave a 
little ground, in average price, in 
the latest period covered by the 
Automotive News averages. This 
was only the second decline 
and it was fractional — in the 
past six weeks. 
' Part of the selling was due to 
profit-taking after two weeks of 
father steady advances. And the 
trend was upwards at the close 
of the period covered by the aver- 


ages. 
Analyses of the effect of the 
excess profits tax bill on the auto- 
motive industry indicated that, al- 
though General Motors and Chrys- 
ler probably will be subject to the 
tax this year, most of the smaller 
ar and truck units in the industry 
ay not have profits large enough 
or any appreciable part of them 
fall under the classification of 
excess” earnings. 
With increased entry by these 
ompanies into the manufacture of 
rms and ammunition, however, 
e prospect is that few units of 
e industry will escape the excess 
rofits levy in 1941. And, of course, 
tockholders will have no objection 
their companies come within the 
cope of the law this year. 
Dividend declarations by automo- | 
ve companies in September were | 
ot large, that being an off month, | 
ut they ran ahead of a year ago. 
ar and truck companies declared 
ividends last month calling for 
e payment of $350,000 against 
527,000 in August and $200,000 
August last year. 


Parts and accessory firms de- 


N.Y. Show 


(Continued from Page 1) 


ing gun for shows all over the 
ountry. Next in importance is the 
hicago show, whose theme this 
year will be “Non-stop America.” 
wenty beauty contest winners | 
ill pageant the early cars and | 
hows contrasted with the present. 
» Detroit will have a_ gigantic 
Btage spectacle with cars coming) 








n the stage for presentation. 
+ Los Angeles will have an aqua- 
Made at its show, along the lines 
pt those featured at both world’s 
airs. 
Canada called its show off—the | 
war you know. 
Buffalo’s show will serve as the | 
bccasion to dedicate the city’s new 
onvention Hall, in which the 
show will be held. In Boston, 
Seattle, Trenton and Columbus, 
Dpen houses will supplant the | 
sual automobile shows, while | 
Akron will have an “Automobile | 
Fair.” 
Army and Navy vehicles will be 
included in the St. Louis show. 
long with ancient cars. San 
rancisco will have Bob Hope and 
Is radio cast as an attraction. 
maha will feature two giant dis- 
lays of railroad equipment from 





Dallas is presenting new models 


fat the state fair. The 107th Na- | 


ional Guard will display military | 
nits at Pittsburgh. 

To date there are 22 automobile 
expositions scheduled and the gen- 
eral theme, following the lead of 
he New York show, is patriotism | 
and national defense. 


. 5 Sa ; 
King’s County Buick 
Headed by A. D. Corwin 
aan YORK.—With the election 
of Ambrose D. Corwin to the of- 


~ of president, Kings County 
uick, Inc., now has at its helm a 


, Ploneer in automobile retailing. Be- | 


fore the advent of the automobile, 


Corwin retailed bicycles fr ile 
Flatbush Ave. icycles from 342 


With the entry of the horseless | 


eg of the early-model automo- 
tric, pcluding the Waverly Elec- 
2 obile, White Steamer, Pope | 

artford and Pope Toledo. 
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U. S. Buying Power 
Rises Two Billions 
WASHINGTON. — Of particu- 
lar significance to automobile 
dealers is the further evidence 
of the growing buying power of 
the American people, provided 





STOCK PRICE AVERAGES 


Previous Latest Year | 
Week Week Change Ago last week by Secretary of Com- 
24motors ........... 34.75 34.14 —0.61 37.57 merce Jesse Jones’ announce- 
10 car-truck co.’s .... 36.50 35.83 —0.67 39.71 
10 parts-access. ...... 27.92 27.75 —0.17 2s17|| Ment that general income dur- 
4 tire-rubbers . 17.34 16.92 —0.42 27.09 |] ing the first eight months of 





this year was _ $2,400,000,000 
greater than in the correspond- 
ing period of last year. Income 
payments to individuals through 
August were in excess of $47,- 
400,000,000, he revealed. 

After allowance for usual 
seasonal variations in income 
flow, this eight-month aggregate 
represents an annual rate of 
more than $73,000,000,000. It is 
estimated that income payments 
for the year will approach the 
$74,500,000,000 received by  in- 
dividuals in 1930 and to be sub- 
stantially higher than the total 
for any year since. 


clared $7,310,000 last month against | 
$5,804,000 in the preceding month 
and $6,330,000 a year ago. This 
brought the total for September 
to $7,660,000 against $54,331,000 in 
August and $6,530,000 a year ago. 


Car and truck declarations for 
the first nine months of 1940 to- 
taled $148,400,000 against $126,880,- 
000 in like 1939 period, and for 
parts and accessory companies the 
total was $43,430,000 against $32,- 
635,000. The total for all firms in 
the first nine months was $191,- 
830,000 compared with $159,515,000 
in the like 1939 period. 








EVERYONE KNOWS IT PAYS TO BACK 
THE WINNING TEAM 
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Empire State 


emporarily 





Association 


Appoints New Committees 


Special to Automotive News 

ALBANY, N. Y. — Appointment 
of standing committees of the Em- 
pire State Automobile Merchants 
Assn. for the year 1940-41 has been 
announced here. 

The executive committee is com- 
posed of the following association 
officers: President, C. C. Bateman 
of Dansville; first vice-president, 
P. J. Kaufmann of Mt. Vernon; 
second vice-president, C. W. Neu- 
big of Albany, and secretary, C. 
A. Parsons of Amsterdam. 

Other standing committees, as 
appointed by Bateman, were an- 
nounced as follows: 


Finance — C. H. Touhey, chair- | 
man; J. B. Rusterholtz, T. South- | 


worth, P. J. Kaufmann, P. J. Hunt, 
H. W. Kellogg and S. W. Botnick. 

Legislative—C. A. Parsons, chair- 
man; Frank G. Revoir, K. R. Page, 


| F. L. Yarrington, John Van Ben- 
schoten and A. E. Wahlberg. 

| Factory Relations—C. W. Neubig, 
chairman; George C. Ostendorf, Ed. 
Schoen, E. J. Horton, R. M. Ly- 





| boldt, L. W. Hooker and A. W. 
Pickett. 

National Defense — C. L. Cool, 
chairman; Lee J. Eastman, Mell 


A. Gooch, T. J. Ryan and George 
H. Flynn. 

Motor Truck—Walter J. Carrier, 
chairman; R. J. Purcell and Louis 
J. Pfohl. 

Highway J. B. Rusterholtz, 
chairman; Roy M. Sutliff, Ward 
Wilday and Erie J. Miller. 

Customer Finance — C. S. For- 
sythe, chairman; S. J. Reynolds, 
| Otto Brown, E. J. Lalmant, James 
E. Gethins and John Kovacs. 

As the need arises other com- 
mittees will be named. 














We believe the Du Pont “ZERONE”-“ZEREX” combination 
will lead the field in Anti-freeze 


theses is a recognized need and demand for 
two types of anti-freeze—one in the popular 
price field and one in the premium field. The 
introduction of Du Pont “Zerex” makes avail- 
able both types of anti-freeze, backed by one well- 
known and responsible company, and supported 
by nationwide advertising. 

Dealers who have handled “Zerone” in the 
past have found it easy to sell because itisa DuPont 
product and because the retail price is uniformly 
a dollar a gallon all over the country. Dealers 
have also enjoyed exceptionally small carry- 
overs on “Zerone.” 

The policies which have proved so successful 
in marketing “Zerone” will be extended to the 
new product, “Zerex.” Consumer acceptance is 
assured by public recognition of Du Pont’s lead- 
ership in chemical research and by the full force 
of local and national advertising. 


“Zerone’‘-“‘Zerex’’ combination is 
golden opportunity for dealers 


“Zerex” is made to a new and exclusive Du Pont 
formula. Special ingredients make it different from 
all other premium anti-freeze brands. ““Zerex”’ pro- 
tects metals in the cooling system against rust and 
corrosion. It is an anti-acid that prevents the forma- 
tion in the cooling solution of chemicals that attack 
aluminum cylinder heads, rubber hose and pump 
packings. No clogging of small radiator passages 
and tubes— improved cooling and engine efficiency 
—more heat from the car heater. 

“Zerex” is more than just an anti-freeze. It’s a 
winter radiator conditioner. One filling does the 
job all winter long. 


Last season more “‘Zerone”’ was 
sold than any other anti-freeze 


Introduced to the motoring public only seven years 
ago, more “Zerone” anti-freeze is purchased today 
than any other brand. Why? Because “Zerone” is 
both efficient and economical. Surprisingly little is 
needed for safe protection. 

“Zerone” is stable. Replacements under average 
conditions are small. ““Zerone”’ improves heat trans- 
fer—keeps clean cooling systems free of rust and 
corrosion. Order your supply of “Zerone” and 
“Zerex” from your jobber today. 


Tune in “Cavaleade of America,’’ NBC Network, Wed, Eve, 
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When YOU’RE FISHIN’ 
FOR NEW CAR PROSPECTS... 





LAND A PROFIT EVERY TIME! 


THEY CAN'T ALL BE WHOPPERS — big 1941 car sales — 
but you can hook a little profit from every 
nibble with this simple systen. 


NO CALL NEEDS TO BE WASTED. You can at least pay for the 
time you spent by selling new 1941 car lighting 
to those prospects who just can’t or won’t buy 
a new car this year. 


THE NEW GLASEAL SYSTEM (equipped with bumper-mounted 
G-E MAZDA Driving and Passing Lamps), gives 
almost the same kind of lighting as the Sealed 
Beam Lighting on the new models. Have your own 
car equipped like this with a Glaseal System 
or carry some literature on it in your pocket. 
You can make a $10 sale and a neat little 
commission for yourself. 


MORE THAN THAT! You’ve made a friendly contact. 

The customer will bring his car to your shop 
for the installation -- and when he’s ready 
for a new car you’ll have a nice "in" to 
clinch the sale. 


Ask your manager how you can make a profit on every call! 


DRIVING paige PASSING [stu 


LAMP LAMP 





GLASEAL SYSTEMS are offered by a number of auxiliary lamp manu- 
facturers. These systems include a driving lamp and a passing 
lamp, proper wiring, dash switch, and relays if necessary. Easily 
and quickly installed on pre-1940 cars to work automatically with 
old headlamps to triple road lighting. Be sure the system you sell is 
equipped with All-Glass G-E MAZDA Driving and Passing lamps. 


_G-E MAZDA AUTO LAMPS 
GENERAL @ ELECTRIC 











DON E. AHRENS, right, Cadillac’s 


general sales manager, presents a 


plaque to Robert W. Pierce, used car 
manager, Cadillac Automobile Co., 
Boston, for winning contest in selling 
used cars. 


Effect of Draft 
On Sales Small, 
Bathrick Says 


PONTIAC.—D. U. Bathrick, gen- 
eral sales manager of Pontiac, 
produced figures last week to dis- 
prove rumors that the national 
draft would have an adverse effect 
on automobile sales. 

“Conscription may place 6 per- 
cent of the present prospective car 
buyers in military service,” Bath- 
rick estimates. “This would mean 
that a dealer who sells 200 cars 
a year would lose 12 sales, or one 
a month. Every dealer could stimu- 
late enough sales to overcome that 
loss. 

“In addition the defense program 
calls for increased industrial activ- 
ity, which in turn means more 
employment and more money in 
circulation. These factors would 
more than likely create four sales 
for every sale lost because the 
prospect is in the service.” 

Only 15 percent of the transac- 
tions now on the books of leading 
finance companies cover purchases 
by men between the ages of 21 
and 31 years, Bathrick said. Haif 
of this group are married or have 
other dependents and their service 
will be deferred. Another 7 or 8 
percent will be disqualified because 
of physical defects. Thus approxi- 
mately 6 percent of those able to 
purchase automobiles will be con- 
scripted. 





Obituaries— 





Freelan O. Stanley 

NEWTON, Mass.—A pioneer, both in 
the development of the automobile and 
the Fat a dry plate, Freelan 
oO. tanley, 91, of Stanley Steamer 
fame, died last Wednesday night at 
his Newton home. 

Stanley and his twin brother, Fran- 
cis, built a steam-propelled vehicle for 
themselves in 96 —and discovered 
that other people wanted ‘‘steamers,”’ 
too. When they finally disposed of 
oe. interests in 1917 they had built 


The creative twins previously had 
developed the Stanley dry plate, con- 
sidered a _ revolutionary advance in 
photography in 1883. They sold out 
to the Eastman Kodak Co. in 1904. 

Francis was killed in 1918 while 
motoring from Maine to New Hamp- 
shire on a sales tour for a unit rail- 
way car they had developed, which 
was propelled by a steam engine slung 
underneath. They were natives of 
Kingfield, Me. 


Albert L. Clough 

MANCHESTER, N. H.— (UTPS) — 
Albert L. Clough, 71, pioneer automo- 
tive engineer, writer and editor, is 
dead. As far back as 1901, Mr. Clough 
was a writer for ‘‘Horseless Age’’ and 
later became automobile editor of ‘‘Re- 
view of Reviews.’’ For nearly 20 years, 
he also was author of a syndicated 
column, “‘Hints for the Motorist.’’ He 
was a charter member in the Society 
of Automotive Engineers. 








Robert S. Wright 
CLEVELAND. — Robert S. Wright, 


25, son of Walter F. Wright, who at 
one time was general sales manager 
of Graham-Paige and before that a 


prominent distributor in this city, was 
killed in an automobile accident re- 
cently. At the time of his death, the 
younger Wright was on the advertising 
staff of the ‘‘Cleveland Press" and had 
been two years with Campbell-Ewald 
advertising agency. 


Stephen M. Balzer 

ANDOVER, N. J.— Stephen Marius 
Balzer, 78, pioneer automobile manu- 
facturer, died here after a long illness. 
Mr. Balzer's first car was built in a 
New York City machine shop in 1894. 
It is now in the Smithsonian Institu- 
tion in Washington. In 1933 he received 
a gold medal from the National Auto- 
mobile Chamber of Commerce for be- 
ing the earliest living person to oper- 
ate a car in New York streets. 


Guy W. Oliver 


ST. LOUIS.—Guy W. Oliver, presi- 
dent of Oliver Cadillac Co., automobile 
distributors in this area, died at} 
Barnes Hospital here. He had been in| 
the automobile business since 1925 and | 
was a director and past president of 
the St. Louis Automotive Dealers’ 
Assn. 


he will spend as high as $25 in re- 
conditioning, and sell them for 
from $75 to $100. The mark-up is 
sometimes as high as 100 percent 
and this is a much larger mark-up 
than he can get on his late models 
where he is lucky if he can break 
even. Perhaps it is an indictment 
on this industry, but it is true of 
every trade, that the customer who 
buys the lowest priced goods and 
who can ill afford to pay anyone 
an exorbitant profit, pays the 
dealer the greatest mark-up. 
* * * 

I am indebted to a dealer on 
the West Coast for the following 
idea that has saved him much 
money in reconditioning used 
cars, and I submit it because of 
its sound logic rather than its 
newness. Perhaps it will confirm 
policies already being utilized by 
some dealers, and give to others 
food for thought as to a possi- 
bility of saving a lot of money 
each month. 

“As requested in your recent let- 
ter, I will try to give you the high- 
lights of our used car recondition- 
ing plan. 

“Because of competitive reasons 
a dealer does not have anything 
like complete control of the take- 
in or sales price of a used car. 
However, he does have control over 
the procedure and method of re- 

conditioning it. We believe that we 
are using a plan that gives the 
used car purchaser the same good, 
renewed automobile with great 
savings to us. 

“We handle about 1,500 used cars 
per year and recondition them in a 
separate used car shop. This work, 
in no instance, can be handled ef- 
ficiently with customer labor. 

“Some months ago we began a 
careful study of used car repair 
orders and discovered some very 
interesting things. First, there 
were too many repair orders on 
the same car. If a car was pre- 
pared for delivery and didn’t 
sell, someone would figure that it 
needed a tire or two—a little 
later someone else would decide 
that more motor work was 
necessary, etc. We found as high 
as 13 repair orders on the same 

car. 

“It soon became evident that too 
many parts were going into the 

cars of the make we handle. The 
man who wrote the repair order 
helped himself mentally to our 
parts stock because it was here 
and paid for—therefore costing him 
nothing. On the other hand, rela- 
tively few parts went into other 
makes of cars because we had to 
go out and actually buy these parts. 

“The manner in which repair 
orders were written was very 
costly because most of the items 
were too general. To illustrate: 
‘correct rattles’ can mean any- 
thing. We now insist on a loca- 


Dealers tell me » = = jom 


(Continued from Page 3) 
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By 
O. Mun, 


tion and description of Same | ] 
there are too many orders 1 
‘rings and expanders,’ we on 1 
the compression in the cylin 
‘Replace all wiring’ is not Shee) 
enough, ete. 
“The mechanics of the play. 
very simple. The appraisal a Sha; 
the car traded in goes to the M4 Five 
and is attached to the invoice ghoul 
the car purchased, either new andl 
used. This is filed in g mafustra 
folder under the number aggj Ai 
to the used car traded in. The to 7 
praisal lists all the work to ager. 
done at regular retail price » D 
car then goes to the used car 4 4 
and the foreman looks it over F ere 
fore he can write a repair ¢y sif- 
he calls the office, gives the a. 7 
number, and tells what he fuk, | 
to do, and at what price, Al the ‘ 
this is checked against the i tofor 
praisal before he gets an okay their 
go ahead. Usually he repairs ; = 
about 60 percent of the figure ji, 15° 
by the appraiser. The repair o2#TiPe 
comes to the office and is chey Zig2 
against the appraisal. Also 0, @B8¢~ 
folder we list the cost of the left-he 
and each repair order — algo dotton 
selling price. When the useq page, 
is sold and another traded jp gerticé 
mark the new used car numbelet- T 
the same folder and keep pyll8Zag 
until a sale is made _ withoy@ditor' 
trade. able i 
“All of this procedure gives jolor 
a better appraisal, more speej§f@Vu! 
the whole operation, and a mpnly. 
order that does the job at the) Ani! 
est possible cost. In our operating pi 
I am now convinced that we of : 
saving $1,000 a month.” pther. 


Aircraft Nevi: 
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plors, 

Of Interest to the Automobile Inde ct, 
‘pages 

Men intent on building Ameragonta 
air forces will focus their attent$op a 
on the National Aircraft Proipage. 


tion Meeting of the Society! t 
Automotive Engineers, Hotel recon 
more, Los Angeles, Oct. 31-No.¢wo | 
A treatise “Engineering considematte 
tions in aircraft design to perwhite 
application of automobile mpress 
production methods,” will be gigravu 
by Don R. Berlin and Peter Hori 
Rossmann, Curtiss - Wright ealf p 
neers. ~*~ = f faci 
General contract for the caditori 
struction of a $200,000 additioniide n 
the plant of the Taylorcraft And wi) 
tion Corp. at Alliance, O., im lett 
been awarded to the F. H, Marolors, 
Co., Detroit.* * * Book 
Lockheed Aircraft has prep#@ver 
an interesting information booider | 
for its stockholders on the ste ou 
of the airplane in the world toe m 
It is recommended reading When 
those automotive firms engageilé the 
about to become engaged in#” pa 
|eraft manufacture. — J.D. ‘lors 





ATA Invokes Omnibus Act 


Vifty 
Pal: 
origin 


‘show 
To Get More Defense Haug... 


Special to Automotive News 

WASHINGTON. — American 
Trucking Assns. last week invoked 
a provision of the new omnibus 
transportation act, to secure for 
highway carriers a larger share of 
traffic developed by the national 
defense program. Armed with data 
on numerous instances of the pre- 
vailing transportation policy of the 
federal government hampering the 
preparedness drive, the ATA execu- 
tive committee will bring to the 
attention of the U. S. war depart- 
ment a provision of the new law 
permitting employment of motor 
common carriers for moving ma- 
terials and equipment. 

Instructions from the National 
Defense Advisory Commission, it 
is said, have resulted in materials 
purchased by the Army, being con- 
tracted f.o.b., the plant of the 
manufacturer. Under customary 
procedure, War department routing 
instructions usually specify rail 
delivery. 

The ATA committee is informed 
this procedure has been followed 
largely as a result of interpretation 
of government traffic regulations, 
requiring the ascertainment of bids 
when shipment is made by motor 
truck. Motor carriers, thus dis- 
criminated against, have therefore 


. it is contended. 


been deprived of tonnage enteegis 
into defense activities and at An ¢ 
same time have been losing toadsi 
freight they enjoyed from the™ Ne 
manufacturers who previously @rmed 
been engaged in ordinary orhe tr: 
tions. lance 
A provision of the Transportauty 
Act of 1940 states that section ard | 
U. S. Revised Statutes, shall n'_The | 
construed as requiring the ® 
tainment of bids from any conP ° 
carrier subject to the Motor it 


rier Act in the movement of! D 
ernment traffic. 
The ATA cites the fact 


President Roosevelt, in anno! 
creation of the defense comms | 
specified that one of that } FLIN 
duties would be to prevent Onside; 
necessary derangement of the ovem 
mal business processes. The 7 we 
ing leaders contend that mee = 
of the industry are losing profs. os 
shipments of commodities wo aval 
the engagement of many of * ra 
customers in defense manuf _ = 
and the specific recommendatit oe 
the War department for rail he bo 
ing of defense materials. Spe aut 
delivery, declared by Sidney 
man to be a primary factor’ 4) ) 
defense program, is being im 
by failure to use trucking %y,.., 
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Five New Space Shapes, leading business paper punishers| Ont Doubledeckers is Denied 


same. The annual book will reflect the 


lers j, e ° : 
sak | More Legislation aa faucet a ths Ge Special to Automotive News and which went into effect July 1, 
ylind tions reviewed grossed a page or|, CHARLESTON, W. Va.—A suit,| of this year, interferes with inter- 
; SPeci By Pete Wembhoff more a month or $100 or more a|Prought by Philadelphia - Detroit) state commerce and in reality was 
, month. It will be available Nov. 15 Lines, Inc., seeking an injunction| aimed at diverting automobile car- 
Plan , = committee is one of the prime| 1940, ’) to restrain enforcement of the West| rier business to the railroads rather 
i] si; Shapes _. | Movers in the plan, it is reported. Virginia law barring doubledecker | than to promote safety. 
the op Five new space shapes, which Swi h automobile transports from the West Virginia Attorney General 
NVoice ghould oo a the ae ae “ Future Switches i an deen Clarence W. ee rage yo 
* neyhandling advertising Co ms Marvin S. Knight, for the last| here Sept. ya ree-judge | the state is not attempting to dis- 
A tadpetration are now being offered} John A. C. Warner, general! seven years a siepameaiions and | federal court. criminate against automobile trans- 


ican magazine, according | manager of Society of Automotive | girector of J. Walter Thompson| Leo Kitchen of Jacksonville, Fla.,| ports, but is asserting its right, 


ass} Amert : : aa 
, Th J. Barret Scarborough, adman- Engineers, will talk on the “Auto- Co., has joined William Esty & Co.,| representing the plaintiff trucking | under its police powers, to say how 


mobiles of the Future’ on CBS 


*k er. a ; : . Inc., advertising agency, effective | firm, announced that “in all prob-| such vehicles can be carried. 

rice. Describing the new forms as Suton — series Oct.| Oct. 1. Before hie ania with | ability” the case would be taken| Kitchen and Lawrence E. Rollins, 
caré«*the first really new thing in oe : J. Walter Thompson, Knight was|to_the U. S. Supreme Court. Charleston attorney, argued that 
Over. publication advertising since the Schedul for 10 years with Erwin Wasey &| Replying to a question by R. S.| the supreme court decided only 
air oy half-tone,” Scarborough points cnedadutes Co., where he was a vice-president. | Spilman, special counsel for the the safety angle in the Pennsyl- 
| the: out that they effectively smash, Brad-Vern Co., Flushing, N. Y., state, Federal Circuit Judge Elliot| vania case, dealing with the right 
le figegor advertising’s creative men, | announces publication of a_pre- Joins Northcott, retired, who sat as a/of a state to promulgate such 


€. Al the “sacred square” which here- | |iminary issue of Brad-Vern’s Re- member of the special court, said} regulations. ; P 
the ae has restricted them in ports, Sein represents a ceil of Frank P. Denton, for many years! that West Virginia’s motion to In support of his contention that 


| Okay their layouts. 50 business publications and is a| 2SSi8tant to the advertising and|dismiss was approved under a/the West Virginia law is discrimi- 

airs it me new space shapes are de-| compilation from the public record | S2/es promotion manager of Pack-| U. . wes Court ruling - a a + maga od = that ae 

ure li. *. : flecti _|ard Motor Car Co. of New York,| Similar Pennsylvania case and on|of similar height, weig a 
wribed as follows reflecting the schedules of 600 ad Z cia ae the state’s contention that the suit| width specifications “can carry 60,- 


air of. ; 53 -|vertisers in these 50 publications} has become associated with the| 4. i 

Zigzag Spread: Consists of % P ; ; “| did not set forth a cause for action.| 000 pounds of dynamite on the 
0 epee horizontal at the top of the —— 1, 1939, to June | Regal Oil Co., Elizabeth, N. J., dis-) Challenging the statute’s consti- highways and the state police will 
f the eft-hand page and ‘s-page at the | 30, 1940. aan tributors of Merit gasoline, to|tutionality, the trucking concern| not bother you, but if you load 
-also Qottom of the facing right-hand| This preliminary issue will be| handle field advertising and sales| contended that the law enacted by| them with 24,000 pounds of auto- 


used page, connected by % of a column) followed by an annual book of! promotion activities. the 1939 West Virginia legislature,| mobiles, you will be arrested.” 
nd in @ertical om either sie Of the Ute 


umbe ler. The total space is 11/9 pages, 
ep giigzagged across two pages of 
vithoy@ditorial matter. This unit is avail- 
‘dble in black and white, and one 
gives golor and black in letter press or 
spee( gravure, and in four colors gravure 
a repnly. 
- they Animated Spread: On two fac- 
operatimg pages, the ad covers the top 
t we of one and the bottom % of the 
jther. Inserted between the pages 
s a vertical %-page with copy on 
goth sides. The total space of 1% 
e ges is available in black and 
hite, one color and black, or four 
tolors, letter press only. 
| Strip Spread: On two facing 
———pages, % page units run_hori- 
Ameriigontally across the book at the 
attenitop and at the bottom of each 
- Protpage. Bleed across the gutter and 
ociety the margin optional but 


In African jungles, messages are often 
transmitted by talking dr'ums—a method 
that is slow and limited to the distance 
an ear can hear. 

In American business, messages are 
transmitted by “‘talking’”’ type—a method 
that carries written words any distance as 
quickly as they’re typed! 

Many businesses benefit by the up-to- 
the-minute efficiency of typing-by-wire. 

It helps speed orders to waiting customers 
lotel Rrecommended. The center of the ... flashes specifications accurately to far- 
31-No. two pages is devoted to editorial . : 
onsiematter. Available in black and off factories .. . records stock transactions 
to penwhite, one color and black, letter ’ : : : 
le mpress or gravure; in four colors, as they’re discussed between distant points 
| be gigravure only. ° ° ° 
Peter Horizontal Page: Two horizontal . . - Saves time, mistakes and money in 
ght ealf pages run across the bottom 

wf facing pages, the top half being many other ways. 
the caditorial. Bleed to the bottom and A Bell System representative will be 
glad to tell you about this modern com- 
munication method. Call him through 
your local telephone office. 


lditiontide margins. Available in black 
aft And white, and one color and black 
BELL SYSTEM 
TELETYPEWRITER SERVICE 

















O., m letter press or gravure; in four 
1, Marsolors, gravure only. 

Book-mark Cover: The third 
prep@ver is extended a half page 
in bow#ider and folded in as a flap. On 
the stame outside of the flap is printed 
rid tole magazine’s table of contents. 
ading When unfolded, it will form part 
igagellf the third cover advertisement, 
,d in‘* pages wide. Available in four 
D. lors and letter press only. 


Vifty 
ct Palm for this year’s most 
original (and useful) automobile 
, show package goes to De Soto 
aug’: Stirling Getchell with Doc 
Borland handling). 


» entegislation 


nd at’ An organization, known as the 
losing Soadside Conservation Associates 
1 thes? New Hampshire, has been 
iously}®rmed “to protect the safety of 
ry ofhe traveling public and to en- 
lance and preserve the scenic 
sportu@auty of New Hampshire” by bill- 
ction ard legislation. 
all nX_The N. H. Petroleum Industries 
the 2 
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New Steering | 


fact — 
nou Gear for 1941 
hat b FLINT. — A new steering gear, | 
event Onsidered to represent major im- 
vf the *Fovements over former types of 
The MS unit, has been adopted for | 
, meti#41 Buick models, according to 
, profharles A. Chayne, chief engineer. | 
es du, Developed in cooperation with | 
, of 7@neral Motors technicians, the | 
anufat€@W steering gear is designed to 
ndat! educe driver fatigue, improve the 
rail “28e of handling and maneuvering 
. Spe he automobile, and for prolonged 
ney ife of the unit. 
ctor bee new gear is known as the 
g imky : oe worm and nut type. 

seeering nut rides over the 


| 
| 
ng sel 
Yorm, on a c¢ i 
’ 4a continuous stre: 
iteel balls. — 
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Facts For OuR DEALERS 
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-About the Most Revolutionan ; 





Today, at announcement, Nash’s new lowest-price car has taken 


the spotlight of the 1941 season. In the cold, deliberate opinion 








developments in popular 
price cars in 13 years.” Here is the official 
story, not only of a new kind of car, bul 


of a new kind of sales opportunity, the like 





In mid-August, press reviews Nash’s surprise car. 


O the many dealers in America who have en- 

viously eyed the volume pouring into the 
lowest-price field, but who have despaired of 
finding a complete market franchise . . . here is a 
quick question-and-answer story on Nash’s en- 
trance into the lowest-price field. 


> What will the new Nashs sell for? 


There are three series of cars covering 92 out of every 
100 buyers—the new Nash Ambassador “600”, and 
the well-known Nash Ambassador Six and Eight. 
Despite the industry trend to “up” prices on 1941 
models—Nash prices are LOWER than last vear. 
The Nash Ambassador “600"—entry in the lowest- 
price field—will be priced to sell against the big three. 


> Is Nash’s entry into the mass market a sudden decision? 


No. The Nash “600” is the result of over three years’ 
intensive planning and development. Experimental 
models have been on the road for over two years. Liter- 
ally there are millions of miles of proof behind it. 

More than $7,000,000 have been spent on new plants, 
machinery and equipment—just since June of this year 
—to build the Nash ‘600. Nash now has the most 
modern production facilities in America for the building 
of a lowest-price car. 

> What will the Nash “600” have over “All Three”? 
Many striking advantages: however, its principal su- 
periority will be economy . . . savings of $50 to $100 
each year on gas, oil and travel expense. 


> What are the actual mileage figures? 


An honest 25 to 30 miles a gallon is definitely 
promised the average good driver . . . at legal 
road speeds. 

With the Fourth Speed Forward, engi- 
neering tests show up to 32 miles a gallon is 
obtained at 30 MPH; 21 miles a gallon at 70 
miles an hour. 





From 500 to 600 
miles ona 
tankful of gasoline! 


of which has never existed before. 


> Is this a small car, then? 


Decidedly not! The Nash “600” is a con- 
siderably larger car—in every dimension- 
than the 1940 models of its three big com- 
petitors. Over 194 inches overall. Front seat 
is nearly 5 feet wide. 


> How is this remarkable economy obtained? 


The Nash “600° is a completely new car. 
More modern. Built and designed as a unit—not one 
readapted part in it. 

Tlundreds of pounds of useless dead weight have 
been eliminated—vyet Nash's new unitized frame-and- 
body is stronger and roomier, rattle-proof, twist-proof. 

The new 6-cylinder “Flying Scot” Engine, Manifold- 
Sealed, is, we believe, the most efficient power plant in 
a low-price car today. 


> What about performance? 


The stop-watch figures speak for themselves. From 15 
to 50 MPH in 12 seconds, high gear! Remarkable flex- 
ibility at all speeds up to 80 MPH. 


> What other advantages will Nash offer? 


A far superior ride and steering. Nash introduces soft 
coil springs on all four wheels, controlled by heavy, 
vertical shock-absorbers. , 

This coil springing, new to America, makes possible 
Two-way Ball-bearing Steering. 

The Nash “600” handles easier than a 
small, light car, and offers riding comfort 
to compare with any of America’s biggest. 
heaviest automobiles. 


> Will it have the Weather Eye? 


Yes, and it’s greater than ever! Capacity has 
been nearly doubled. Called the greatest 
comfort and safety development of the past 
10 years, this Nash-pioneered system of 


» 





Now, a coil-spring 
ride all around. 


Conditioned Air for winter driving willag 
in 1941 be one of the greatest sales-clos 
in the industry. 


D> Does it still have the bed? 


Yes. This feature already has sold m 
than 30,000 cars—and with the 19411 
provements will be even more appealing 
sportsmen, vacationers, tourists and docté 


> Are your cars slipstream or trunk-back ? 


Both! Because public opinion is as yet undecided inl 
preference, Nash gives its dealers both trunk seda 
and “fast-back” sedans. 


> What are the opportunities for Step-up Selling? 

The best “step-up” line the industry has ever seen. 

Six models in the Nash ‘600°, including four set: 
at different prices. Then—at slightly higher price 
the Nash Ambassador “6” series; and the Ambass# 
“8” series above that. 

These fine cars, with Twin-Ignition, Valve-in-H 
Engines, are now considerably lower-priced than t! 
former competition. 121-inch wheelbase cars, sum}! 
ously finished—they are as stand-out values as! 
Nash “600”. 


> How can Nash compete with “All-Three” ? 

Nash has long enjoyed certain advantages over ¢ 
petition in the automotive industry. 

With $45,000,000 in resources, unincumbered )) 
single dollar of debt... Nash can buy as cheap 
anyone. 

One of the most self-contained manufactur 
ganizations in America, Nash makes more of its P 
than any other car manufacturer, except one. 

With all these advantages, Nash is an Indepent! 
Unhampered by consideration for any “sister car 
panies,” Nash can concentrate on cars of one ™ 
and has full freedom to price that car. 





3 GREAT SERIES OF CARS—AT NEW, LOWE 
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"| Automotive Development since 1925 
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PICTURE YOURSELF IN THE LOWEST-PRICE FIELD 
rat No, Nash has never packed territories or split fran WITH THIS NEW PACKAGE TO SELL! 


chises. Every Nash dealer has the three series to sell 
in his protected region—and has plenty of space to 
vrow in! 


eel. > Will Nash issue separate Franchises on the Nash “600”? 


yassd 


* 25 to 30 Miles per Gallon of Gasoline * Roomier than 1940 Cars Cost- 


ind Nash dealers are in a unique position. While enjoy- ing up to $200 More * Flashing Pickup of New ‘‘Flying Scot” Engine 
an thing all the advantages of this mass market opportunity : : s as 5 ne 
as! They have less overhead, less red tape—but a lot ° ve . 

viene Yous cith af dain anderen. Teex ack ten Wheadly —Safer, Quieter * Improved Weather Eye Conditioned Air System... 


cooperation of Nash executives—and the backing of and Convertible Bed * Overall Economy Saves You $70 to $100 a Year 


Nash’s biggest advertising campaign on record. 


> Are there any open territories left? A N D vy AKE 

Yes, many with profit potentialities of $10,000 up, are 
still open. But they are going fast! Hundreds of new 
dealers are signing up now 

vith Nash! MORE MONEY 
4 al If you’re interested, 

gr 2] rs don't wait to write, WIRE EVERY MONTH 
if ; immediately W. A. Blees, 


e ' Sales Manager of Nash 
; rYC Motors Division, Detroit, 


€ bs ° ° 
Michigan. 


E! PRICES—COVER 92% OF THE BUYING MARKET 
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Sinsabaugh 


(Continued from Page 1) 


LaSalle’s 322 and the interiors are 
done by Fleetwood, something new 
also. Too, Dreystadt tipped me 
off that he has under cover still 
another model, 63, to be announced 
in November, which will be individ- 
ually-styled and, as a sedan, list- 
ing at $1,695 delivered. 

* 


CADILLAC naturally is _ price- 
class conscious, being in the upper- 
medium and high-class brackets 
as it is. So the general manager 
points with pride to his claim that 
in the ’40 year Cadillac got 73.5 
percent of all the business done 
in the above-$2,000 classification. 

“Taking the volume of business 
done above $1,300 in the entire in- 
dustry, Cadillac-LaSalle accounted 
for 39.4 percent,” Dreystadt re- 
marked. “Carrying this a step fur- 
ther, we obtained 50 percent of all 
the business done in cars selling for 
over $1,500. Further, in the market 
above $1,100, Cadillac products 
led the field by a wide margin. 
Cadillac-LaSalle sales in this mar- 
ket topped its nearest competitors 
by more than is percent. 


“THE CADILLAC - LASALLE 
line for 1940 covered the market 
from $1,100 up, the base price for 
the upper-medium price bracket. 
During the first eight months of 
1940, Cadillac’s share of the total 
automobile business above $1,100 
was 24.9 percent. The base price of 
the LaSalle Series 50 coupe in 
1940 was $1,240, which was, of 
course, $140 above the market 
base. However, the difference was 
much more pronounced in the five- 
passenger sedan prices, which for 
the Series 50 LaSalle was $1,320, 
or approximately $220 above the 
market base. 

“Our 73.5 percent of all the busi- 
ness done in the above-$2,000 class 
is, I consider, a very unusual 
record, which undoubtedly never 
has been attained by any other 
manufacturer in any price group.” 


SO FAR AS the factory is con- 
cerned, Cadillac hasn’t all its eggs 
in one basket. It’s working for 
Uncle Sam in his defense program 
and at present 1,800 skilled men 
are doing war work for Allison 
Engineering; delicate work, too. 
By Jan. 1 this force will reach 
4,000. They are making all the 
major engine parts for that fa- 
mous Allison aircraft engine — 
crankshafts, camshafts, connecting 
rods, bearings and balance weights. 
Also they will make gear reduction 
units. Right now this operation is 
turning out 20 sets of engine parts 
daily. And all of this is being 
done without upsetting the manu- 
facture of automobiles, and Drey- 
stadt will gaurantee his dealers 
they will get all the cars they 
can sell and on scheduled time. 

x ‘ * 


DREYSTADT NOW has to his 


credit six years as head of Cadillac 
and his record is one of accom- 
plishment. He took over in July, 
1934, inheriting, in addition to the 
then straight-eight LaSalle, 
two V-eight Cadillacs, one 12- 
cylinder Cadillac and the Cadillac 
16. Today he has reduced the 
bill of fare to one size of V-8 
engine. The LaSalle now has 
passed; the 12 went overboard sev- 
eral years ago and the manufac- 
ture of the 16 was given up with 
40. Nick figures the ’41 V-8 engine 
covers all the bases — no need for 
a 12 or a 16. 
* * * 


DURING THE Dreystadt regime, 
the total unit sales for this six- 
year period were over 184,000 cars, 
with a gross retail value of nearly 
one-third of a billion dollars, which 
might well be regarded as a new 
sales record for a quality product 
during a period of semi-depression. 

Contrasted with this six-year 
record is the experience for the 
previous six-year period covering 
1929 through 1934, during which 
time the total unit sales were 
123,000 cars. The invasion of the 
medium-price market has increased 
Cadillac’s volume by over 50 per- 
cent in the last six years. 

* * * 

TO THE DESK comes “The Price 
of Success,” a tiny book, attrac- 
tively printed but not by-lined. I 
suspect it was written by A. Nony- 
mous of the Buick Press Club, for 
the story told has to do with the 
seven years of “Red” Curtice in 
the corner office at the Buick 
plant. It is written around Jeff 
Dawson, country boy who came 
from Lapeer to Flint. He didn’t work 
for Buick — he set up a business 
of his own, but he always felt in 
his bones that Buick and Flint 
were synonymous. He was proud 
of Buick and he gave that com- 
pany credit for making his own 
business profitable. When Curtice 
announced his plans for ’41, they 
sounded so good to Jeff he con- 
cluded he’d better be laying in a 
few extra lines himself and build- 
ing an addition to his store. He 
felt about Buick just what his 
fellow citizens do. 

* * cs 


WHERE THE author got his 
title, “The Price of Success,” is 
understood when the reader finds 
just how much Curtice has plowed 
back into the business in the way 
of plant improvement, new tools 
and other machinery and equip- 
ment in the years he has been 
president. “Red’s’” name does not 
appear in the book, but his figures 
do and they show that in his seven 
years his company has expended 
$51,913,510 for tools, buildings, land 
improvement and machinery and 
equipment. Close to 10 million dol- 
lars have been spent in preparation 
for the ’41-model year. 


Detroit Show Nearly Ready; 


Penn.’s ‘Dream Highway’ . . 








VIEW of the 160-mile Pennsylvania Turnpike between Harrisburg and Pitts- 


burgh as the four-lane highway, divided by a parkway, passes 


beneath an 


overpass. The “dream” highway was opened to traffic last week. 





A SPEED TEST by a Buick car near Houstontown, on a typical three-degree 
curve of the Pennsylvania Turnpike. The vehicle was averaging approximately 
102 miles per hour as picture was snapped. 
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A DAYLIGHT EFFECT, through the use of mercury vapor lights, is in use 
in the eight tunnels on the Pennsylvania’s new ‘‘dream highway” route. 


90-Mile Speed 


Limit is Set 


As New Pa. Turnpike Opens 


HARRISBURG, Pa.— (UTPS) — 
Without fanfare or ceremony, the 
new Pennsylvania Turnpike ex- 
tending 160 miles from Harrisburg 
to Pittsburgh, was opened last 
Tuesday. President Roosevelt is 
expected to formally dedicate the 
highway, but the date has not yet 
been set. 

Although the road was thrown 
open on only a few hours’ notice, 
scores of motorists were on hand 
at the eastern terminus at Middle- 
sex, and the western terminus at 
Irwin to be among the first to 
travel the new express highway. 

The 50-mile speed limit in force 
throughout the state will be en- 
forced on the Turnpike, it was 
disclosed by Gov. Arthur H. James, 
in announcing the motor vehicle 
code “in its entirety” would apply 
on the “dream highway” as “an 


officials and the motor police will 
| gather data to present to the gen- 
|eral assembly after it convenes in 
| January. 


Previous to James’ announce- 
/ment, rumors were heard that the 
sveed limit would be anvwhere 
from 60 miles an hour up to an 
| unlimited speed. 


Meanwhile, the public utility 
|commission has decided to permit 
|all trucks and buses to use the 
all-weather highway, but ruled 
that each applicant must establish 
|it is “in the public interest” for 
it to use the 160-mile road. The 
commission has granted permits 
to the Greyhound Bus Lines, Inc., 
| the Somerset Bus Co. and the Alko 
Express, Inc., the latter a freight 
| hauling concern. 


| Col. Lynn G. Adams, 





commis- 


Week’s Activities Are Set 


DETROIT.—Workmen are sched-| club member and executive chair- 
uled to move into Convention Hall| man of the show committee of the 
here today to put the finishing | Detroit Auto Dealers Assn. 


obvious precaution in the interest | Sioner of the Pennsylvania motor 
of saving lives and property during | police, has announced that a police 
the experimental period.” troop of 60 men will patrol the 

James said an amendment to the | route. White “ghost” cars will be 
law would be necessary to “exempt | USed in the patrol work, but will 
the Turnpike from any of the|be operated only by the Turnpike 





touches on the decorative scheme 
for the 40th annual Detroit auto- 
mobile show, which opens Satur- 
day, Oct. 12, for a run of seven 
days exclusive of Sunday, Oct. 13. 
Daily opening hours are from 11 
a. m. to 11 p. m. 

Already built is a special elevated 
stage containing 3,200 square feet 
of floor area, where “An Automo- 
tive House Party” will be shown. 
A revolving turntable on this stage 
will make possible the showing of 
a selected model of every different 
make of passenger car in a fash- 
ion setting provided by the Ernst 
Kern Co. here. A matinee and two 
evening shows are to be presented 


daily. 
Other pre-show activities are 


scheduled for this week in advance 
of the Saturday opening. 

First is an automotive luncheon 
staged by the Optimists Club at 
Hotel Book - Cadillac, Wednesday 
noon, with W. A. Blees, general 
sales manager of Nash, as principal 
speaker. This meeting is under the 
supervision of David J. Griffith, 





At noon Friday in the Fountain 
Room of Masonic Temple 1,500 
dealers and salesmen of the Detroit 
area are to gather at luncheon to 
hear entertainment by Ray Gorrell 
and his orchestra, the “California 
Varsity Eight” and a principal ad- 
dress by one of the nation’s most 
successful salesmen. 

He is J. Edgar (Joe) Matthias, 
billed as “the country boy sales- 
man of Texas,’ who has _ twice 
topped all national salesmen in the 
industry in the retail sale of auto- 
mobiles. In one year he was the 
highest paid commission salesman 
in America, and in another he led 
the second highest automobile 
salesman by 87 cars. 

On Friday, following the lunch- 
eon, dealers and salesmen will 
move to Convention Hall for an 
inspection of the exhibits prior to 
a special invitational preview 
day night. Several thousand people 
have been invited to the preview, 
where the complete show program 
is to be presented. 


, , ok ee ; ; . 
Fri | trial period during which data may 


provisions. 

“Ascertaining in advance the 
proper maximum speed for users 
of the Turnpike is virtually impos- 
sible,” the governor’s statement 
continued. “Many factors are in- 
volved. The Turnpike has no sharp 
turns and no intersections. Many 
stretches of it, several miles long, 
are entirely straight. On the other 
hand, four-lane traffic must reduce 
to two lanes on entering the tun- 
nels. Further, by reason of rises 


in the ground and other factors, | 


there are many places at which 
visibility has definite limits. 

“The Turnpike itself is  suffici- 
ently different from other high- 
ways so that the effects of fatigue 
and other factors, upon the drivers 
| will be known only by actual ex- 
perience. For these reasons, it 
{seems desirable that there be a 


be accumulated before an attempt 
is made to fix the permanent speed 
regulations.” 

The governor said that Turnpike 


| police. 
| Drivers of passenger vehicles will 
pay $1.50 in tolls for the full route, 
| or $2.25 for a roundtrip ticket good 
for 30 days. The fare is 1 cent a 
mile for shorter trips. Trucks are 
| charged from $3 to $10 for the full 
| route, depending upon weight and 
| type of vehicle, and from 2 to 6 
|cents a mile for shorter trips. 
Epitor’s Note: Speed limits on 
this highway have been under 
| consideration for some time. The 
Turnpike commission some time 
ago asked car, truck and tire 
manufacturers for the highest 
“safe” speed at which their prod- 
ucts could be run on a sustained 
basis. 


New Anti-Freeze Aid 
WILMINGTON, Del.—A new radiator 


cleaning and sealing service is an- 
nounced by Chemical Specialties divi- 
sion of E. I. duPont de Nemours & 
Co. Known as pre-anti-freeze service 
it prepares the motorist’s cooling sys- 
tem for the installation of anti-freeze 
first by cleaning and then by sealing 


it, it is claimed, 





Plans Completed 
For SAE Dinner. 


Nominees Name 


NEW YORK.—Robert Por, 
Patterson, assistant Secretary , 
war, will discuss “The Automot; 
Industry and National Defenge 
principal speaker at the ann, 
dinner of the Society of Auton, 
tive Engineers in Hotel Comp, 
dore here, Oct. 14. : 

Judge Patterson will be intr 
duced by K. T. Keller, President , 
Chrysler Corp. SAE Presige. 
Arthur Nutt, vice-president , 
engineering, Wright Aeronautic 
Corp., will conduct a brief bu; 
ness meeting, during which Non, 
nees for 1941 offices of the socie 
will be formally announced, accoy 
ing to John A. C. Warner, SA} 
general manager. 

The nominees are as _ folloy, 

President, A. T. Colwell, vig, 
president, Thompson Products, hy 

Treasurer, David Beecroft, By 
dix Products division, Beng, 
Aviation Corp. 

Membership on SAE coun 
term of 1941-1942: N. C. Millmg 
product service manager, Gener, 
Motors of Canada; H. O. Mathey, 
automotive engineer, Public Uti; 
Engineering & Service Corp,; | 
A. Fales, associate professor ; 
automotive engineering, Magy 
chusetts Institute of Technolog 

Vice-presidents: Aircraft, 
Short, vice-president, engineer; 
Vega Airplane Co. j 

Aircraft-engine, Dr. George } 
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Lewis, director, aeronautical » D 
search, National Advisory (Co, Che 
mittee for Aeronautics. buti 
Diesel-engine, L. C. Lichty, » yea! 
sociate professor, mechanical e@ com 
gineering, Yale University. ings 
Fuels and lubricants: J. B. & by 
cauley jr. research engine of ‘ 
Chrysler Corp. ler, 
Passenger car: Karl M. Wise,i 48¢ 
rector of engineering, Bent - 
Products division, Bendix Aviati: Witl 
Corp. ‘Det 
Passenger car body: J. } wer 
Hughes, chief body engineer ©" 
Studebaker Corp. whi 
Production: E. S. Chapman, vie GUE 
president and assistant gener Ps 
manager, Plymouth divisia 
Chrysler Corp. left 
Tractor and industrial: Chae ™& 
cey W. Smith, professor of ag oe 
cultural engineering, University « ; 
Nebraska. on 
Transportation and maintenance act 
T. L. Preble, supervisor, autom > 
tive transportation, Tide Wat ath 
Associated Oil Co. = 
Truck, bus and railcar: R.! ‘ 
Reed, chief engineer, Brockw tote 
Motor Co., Inc. 
a iia and 
Company Moves _ in' 
TORONTO. — Canadian Shaler Pm M0! 
ucts Co., Ltd., has moved to ™ end 
quarters at 436 Wellington Str tioy 
West Toronto, according to A. M. Be - 
manager of the Canadian company Thi 
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Aloha! Today, that’s as | 
familiar a word of greeting here | 
at The Lexington as it is in Ha 
waii—thanks to the opening of | 
the Hawaiian Room! Now in its 
fourth year, its popularity has 
become so great that this hotel 
is recognized everywhere as the 
“Eastern Outpost of Hawaii”! 

That, you'll agree, is an espe 
cially high compliment to be 
paid any hotel—and eloquently 
bespeaks truly friendly service to 
all guests . . . whether they stay 
in the palatial Governor's Suite 
or a minimum-rate $4.00 room. 
Visit the home of the famous 
Hawaiian Room yourself on your 
next trip to New York City! 
When may we expect you? 
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Canadian Truck Production High and Still Rising 


Expect Increased Domestic 


And War Orders in Spring 


By Roy Carmichael 
Staff Correspondent 


MONTREAL —Truck dealers | 


here are reporting active buying 
this fall for spring deliveries of 
both heavy-duty and lighter city 
commercial vehicles. From talks in 
the trade, it is evident that Can- 
adian motor plants are in high- 
gear for production of not only 
army lorries but all designs, for 
highway development, general con- 
tracting and urban deliveries. 

To add to the above picture for 
the general utility, heavy - duty 
truck, the importance of having 
modern highways as a measure of 
preparedness for the movement of 
mechanized units, materials and 


food supplies, has been shown by | 
Even | 


being | 


the situations in Europe. 
post-war rehabilitation is 
taken into account with prepara- 
tions for a uniform program of 
road construction. 
R, T. Francis, 


Chevrolet Dealers 
Hear 1941 Plans 
At Three Meetings 


DETROIT. — Information about 
Chevrolet’s production and distri- 
bution plans for the 1941-model 
year were laid before 2,350 of the 
company’s dealers at all-day meet- 
ings held in three different cities 
by M. E. Coyle, general manager 
of Chevrolet, and William E. Hol- 
ler, Chevrolet general sales man- 
ager, the past week. 

Dealers of the Flint region met 
with the company executives in 
‘Detroit on Monday. More than 800 
were present for the dealer lunch- 
eon in the Hotel Statler ballroom, 
which opened the session. A ban- 
quet for members of the wholesale 
organization climaxed the day. 

On Tuesday, Coyle and Holler 
left for Atlanta, where Wednesday’s 
meetings were held. More than 700 
dealers of the Southeastern region 
attended the luncheon in the At- 
lanta Athletic Club and the after- 

*noon business session at which the 
factory executives spoke. The whole- 
sale organization banqueted in the 
Atlanta Biltmore ballroom follow- 


manager com- 


. ing the afternoon meeting. 


Dealers of the Eastern region 
totaling 850 assembled with Coyle 
and Holler at a luncheon meeting 
in the Lord Baltimore hotel, Balti- 
more, on Friday, and the day 
ended with the wholesale organiza- 
tion dinner in the Baltimore hotel. 


This was the last meeting to be | 


held before the New York automo- 


. bile show. During show week, At- 
fj lantic Coast regional dealers will 
meet with the executives at a/| 
luncheon in the Hotel Plaza Oct. | 


14, and the Boston meeting of the 
Series will be held Oct. 17 in the 
Hotel Statler in that city. 

The tentative schedule for the 
is: St. Louis, 
Oct. 24; Chicago, Oct. 28; Dallas, 
Oct. 30; Los Angeles, Nov. 1; San 
Francisco, Nov. 6. 





mercial division for Cumming 
Perrault, Ltd. said that the 
seasonal lull in truck purchasing 
| this past month was only a pre- 
lude to active commitments for 
spring deliveries, and that orders 
are beginning to come in for de- 
liveries, as fast as vehicles can be 
turned out of the factories. 


While army purchasing is direct 
through the Defense dept., war- 
industries demand is growing each 
month, and in every direction, and 
this newly established business is 
not yet at peak. 


In this connection, it may be 
said that the 1% and 2-ton units 
of city and urban types deliveries, 
are enjoying an exceptional pur- 
chase position as war industry 
work grows in intensity. The fact 
that many military units are lo- 
cated in the surrounding districts, 
for which supplies must be prompt- 
|ly delivered, is increasing the use 
of trucks. 

While some opinion predicts a 
let-up in Provincial road better- 
ments until next spring and sum- 
mer, and perhaps for the duration 
of the war, others say that high- 
way development will be intensified 
rather than curtailed. 


One of the interesting phases of 
the truck market at the present 
time in Canada is the import of 
very heavy British makes, such as 
Leylands and units of Associated 
Equipment Co. of Canada, Ltd. W. 
R. Cunningham, of the last-named 
firm, said that the national war 
effort in the British Isles was such 
that it precluded deliveries to this 
side of the Atlantic. “Our plant in 
the London area is working full 
shifts, and such is the demand for 
service requirements, that no 
lorries of any type are exported. 
Thus, you see, although there is a 
growing call for our diesel and 
gasoline driven lorries, of from 
4 to 22-ton capacity chassis, it is 
impossible to accept orders. 

“All our vehicles are equipped 
with our own engines,” added 
Cunningham, “and we feel that 
after hostilities there will be a 
large market here and in the 
United States for our Mamoth, 
Mamoth Minor, Mamoth Major, 
Matador and Monarch.” 


All considered, a general resume 
of truck trade concludes that it 
is in a distinctly optimistic vein 
according to these interviews with 
leading Montreal dealers and dis- 
tributors. 





‘Hyear’ Is Trade Name 
For Synthetic Rubber 


AKRON.—Products of the newly- 
organized Hydrocarbon and Chemi- 
|eal Rubber Co., will be sold under 
|the general trade name “Hycar,” it 

is announced by Ross W. Thomas, 
president. 

The company was formed by B. 
|F. Goodrich Co. and Phillips Pe- 








| troleum Co. for the manufacture 


and sale of synthetic rubbers. 





Benne BROTHERS who operate the C. E. Fay Co. (Chrysler-Plymouth), 
left to’ uese with Chrysler zone officials at recent meeting in Boston. Standing, 
sht, Stuart J. Fay, secretary of the distributorship; Allen M. Fay, 


President, and Cc, 


> : ; , Norman Fay, vice-president. Seated, left to right, are A. N. 
Post and W ashington A. Frazer, Chrysle 


r regional officials. 





PRODUCTION PLANS and sales programs for the new model-year were 
discussed with more than 800 Chevrolet dealers in the Detroit area at a 
luncheon meeting in the Statler hotel last week. M. E. Coyle, left, Chevrolet 
general manager, outlined production and manufacturing planning for the 
new year in the first of a series of 10 meetings with the retail organization 
that will take him from coast to coast in the next six weeks. Selling methods 
were mapped by W. E. Holler, right, general sales manager. With them is 
A. F. Young, regional manager of the Flint region. 


name to Purolator Products, Inc. 

It was made clear that this ac- 
tion does not reflect any organiza- 
tion change but was prompted by a 
desire to eliminate any confusion 
that may have existed when the 
corporate and product names were 
not similar. 


Motor Improvements 


Now Purolator Prod. 


PHILADELPHIA. — The board 
of directors and stockholders of 
Motor Improvements, Inc., manu- 
facturers of Purolator oil filters, 
have adopted at recent meetings, 
resolutions changing the company’s 









The Light That Helps You — 
Sell 1941 Cars... Faster! 
FLUORESCENT in 
Certified” _ 
-FLEUR-O-LIERS 


SRauiiisirevatiivasee 





Think of having this cool, higher level 
indoor daylight . . . light that helps 
your customers get true color values 
— absorb every detail of the new 
1941 cars! New fluorescent light- 
ing in Certified FLEUR-O-LIERS is 
proving to automobile dealers every- 
where that it is one of the greatest 
sales aids ever developed. 


’ 


Because fluorescent is so new . . . be- 
cause there is such a rush to re-light 

. : : use throughout 
with this amazing new light source, 
it’s important to get it at its best—in 
Certified FLEUR-O-LIERS. They’re 
made by 35 leading fixture manu- 
facturers — certified by Electrical 


Testing Laboratories. 


When you buy, check with your light- 


ing company. Their engineers will 


be glad to give you expert advice to 
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70 Dealers Sign 


To Use Cleveland 
Assn. Warranty 


CLEVELAND.— More than 70 
dealers are participating in the 
use of the Approved Used Car 
Warranty recently issued by the 
Cleveland Automotive Trade Assn. 

After thorough consideration by 
the Fair Practice committee, to 
whom was delegated the task of 
formulating the plans and policies 
in connection with adoption of the 
warranty, it was decided to re- 
strict use of the warranty to mem- 
ber dealers only. 

The association announced it is 
not the intention to interfere with 
continued use by dealers of war- 
ranties currently being given, pro- 
vided they offer not less than 
equivalent minimum standards to 
those established in the associa- 
tion’s approved warranty. 


Pete Wembhoff’s Fourth Dimension 
offers news of automotive advertising. 
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Here are some of the many FLEUR-O-LIERS now in 


the country. These new fixtures are 


now available in a wide variety of prices and sizes 
— ready to hang up and use. 


see that your Certified FLEUR-O- 
LIERS are properly installed to meet 
your needs best. Ask your distribu- 
tor or electrical contractor about 
FLEUR-O-LIERS—or write for 
complete information to FLEUR- 
O-LIER MANUFACTURERS, 2111 
Keith Building, Cleveland, Ohio. 
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Manufacturers 


Whenever you buy fluorescent lighting...Insist on CERTIFIED FLEUR-O:LIERS 
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Missouri Starts 


Enforcing Truck 


e . 

Licensing Law 
KANSAS CITY.—Missouri public 
service commission has laid plans 
for enforcement of the licensing 
provision of the Missouri bus and 
truck laws. The commission is 
sending inspectors to carry on an 
educational campaign to Kansas 
cities, to induce operators to obtain 
the necessary licenses and so avoid 

penalties. 


The state law, passed in 1931, 
has been adversely criticized by 
Kansas City business men and city 
officials, and never has been en- 
forced here. This is partly due to 
litigation over interpretation of the 
law and lack of cooperation of a 
former police department. Inspec- 
tors of the commission have no 
power of arrest. 


Truckers from Kansas and out- 
side points, operating in the city, 
will have the heaviest fees to pay. 
The fees range from $25 a year for 
smaller trucks to $500 for 9-ton 
trucks. The majority are in the 4- 
ton class, on which fees are $190 
per year. In addition, the truckers 
must provide satisfactory public 
liability, property damage and 
cargo insurance. 


However, Kansas truckers on a 
regular route of 10 miles or less 
within the city limits, would have 
the license fee cut to one-third the 
regular rate, or $33.34. Farmers 
owning their own trucks would be 
exempt from all regulations, hav- 
ing the right to haul livestock of 
their own to market and return 
home with a load of any description 
for their own use. If any farmer 
brought a load to the city or re- 
turn for hire, then he would be 
subject to the law. 


Contract carriers are not seri- 
ously affected. They must obtain 
permits and provide insurance. The 
commission decides which are con- 
tract carriers and which common 
carriers. 

All funds collected from trucks 
operating in Kansas City will be 
returned to the city treasury. 





. . That’s the basis of modernity and 
»rogress ... and that is just as vital to 
he great, friendly Stevens as it is to the 
.utomobile industry. So when you 
‘ome to Chicago for the Automobile 
ihow, stop at the Stevens, America’s 
941 hotel. You will find everything 
‘ou need at the Stevens: parking space 
djoining the hotel . . . Good food, 
easonably priced . .. Comfortable, airy 
ooms . and Chicago’s greatest 
‘ariety of private meeting and banquet 
acilities. Nightly entertainment in the 
rveautiful Continental Room. 


Only 14 minutes to the Automo- 
bile Show —the Stevens is close to 
everything important in Chicago. 


Vrite or wire your reservations today. 








JOSEPH P. BINNS.. 
GENERAL MANAGER 
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New Commercial Car Registrations, All States for Aug., 1940-1939 


Figures supplied b 


y R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
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Scarcity of Cars Causes 


ICC Safety Rules 


Discuss 1941 DeSoto .. . Are Modified for 
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15% Recession from August Ditvate Truckee 
Alm 4 CINCINNATI.—New car reg-|get deliveries of 1941 models, Sep- WASHINGTON. — Interstate 
—_ istrations in Hamilton county, O.,| tember sales receded 15 percent Commerce Commission last week 
Ar, during September recorded a gain|from the high level reached in granted the petition of the Na- 
—__ of 11 percent over the correspond- August. New car sales during Sep- tional Council of Private Motor 
Arky, ing month a year ago, to make it| tember were 1,045 compared with Truck Owners, Inc., for modifica- 
—. the best September in sales volume | 940 in September, 1939, and with tion of the safety regulations ap- 
Cali, for local motor car merchants | 1,232 in August, 1940. plying to private trucks operated 
since 1937, according to records of} Used car sales in September across. state lines, which are 
Cokn the Cincinnati Automobile Dealers | registered a 9 percent increase scheduled to go into effect 
Assn. ._ |over the previous September, thus throughout the country Oct. 15. 
ea Because dealers had cleared their | ajso reaching the highest Septem- The rules have been in force on 
Dneetic stocks of 1940 cars and could not] per level since 1937, although de- common and contract carriers for 
= clining 26 percent from the August aie os and prescribe a 
™ i maximum ours oO 
peak. There were 1,939 used cars a 
ileal Safety Congress sold here this September, com-| DISCUSSING the new De Soto models at last week’s dealer announcement drivers and safety standards for 
fa pared with 1,785 in September, 1939 moos _. Detroit weep John Berry, Philadelphia regional ae 7 Fields, | equipment. 
' . , . ’ =” ys ) le ye, : viv ° q Ss . o 
_™“ Draws 10,000 to | ana with 2632 in August, 1940, | Ge'Eewe’ ace? "tating, amd Betert Bruce Livle, of Motor Sates Co. new) | The ICC order last week  con- 
Geer, e * September sales of new trucks Friar yp pl 7 steal trucks 
— Chicago Session totaled 151, compared with 111 in operated in municipalities and con- 
Ita CHICAGO—The twenty-ninth September, 1939, and with 210 in tinguous municipalities; frees 
; August, 1940. This represents a i 
— National Safety Congress, being - f work-truck drivers, such as those 
Illin, : ; gain of 36 percent over the pre- iliti i i f 
held here this week, will attempt | ¥; : of utilities service vehicles, from 
; vious September but a _ recession i ICC : t 
— to solve many current national |o¢ 28 percent from the volume at- anes healer ther ola Gee 
Inti safety problems. on in A farmers hauling their own prod- 
The question—who is right—the ee Bins — _— ucts and supplies up to a gross 
es ’ k tor- During the third quarter ended load of 10,000 pounds and permits 
ln pedestrian, who looks upon motor Sept. 30 1 total ; : . 
ists as ruthless bullies taking ad- oor 5 » new car as otaled their employment of drivers as 
Kam, vantage of their steel armor, or the | or a gain o percent young as 18. Restrictions on driver- 
motorist, who thinks pedestrians|°Ver the third quarter of 1939 salesmen are also eased. 
, >_..|when 3,711 new cars were sold. a ae he 
~ are a herd of blundering sheep? 
Kent will be discussed. A highlight will There were 6,537 new cars sold Export Head Leaves 
here during the first quarter of 
— be a debate between four members 7 F S i 
Lethe of the Michigan department of 1940 and 6,478 in the second or South America 
___ state on “Who Is Most to Blame quarter. DETRO IT After completing a 
Mi for Pedestrian Accidents—Motorist| Sales of used cars in the third short visit here for conferences 
or Pedestrian?” quarter totaled 7,750 for an in- and plans for the new automotive 
Wank The congress is the annual|crease of 21 percent over the cor- year, J. H. Dreibelbis, South 
meeting of members of the Na-|Tresponding period in 1939 when! PLASTIC INSET in the De Soto radiator ornament is pointed out by J. B. American executive manager of 
ae ; tional Safety Council. Ten thou- 6,379 used cars were sold. Used en, = oon general sales manager, to =. » se ——- ay ro ee Prentrny See 
chuse: ; : ~~ C. M. amson opkinsville + an ° ynn arleston i 
sand of them will come from every |car sales totaled 7,657 in the first | yw"y ; , ee : , »| Corp., will return to South America 
cart 6t the United Gishes aan quarter of 1940 and 8,849 in the » Va. Photo was taken at the De Soto dealer meeting held in Detroit last week.| 5) the S. S. Santa Clara, sailing 
Michis some foreign countries, to join in second quarter. Ford Engineering Grads School, to be held Oct. 12 at Dear- from New York, Oct. 11. . f 
_._. the hunt for hazards that last New truck sales recorded an ad- To H Talk by S born Inn ae ~ the eleventh trip which 
Minn year killed 93,000 Americans and| vance of 50 percent in the third SS oe ae tout a : . Dreibelbis has made to South 
injured 8,800,000 others. More than/| quarter of 1940 over the same | DEARBORN.— William B. Stout, Degrees in mechanical engineer-| America, where he has spent the 
: : 7 | aireraft engineer and designer, will| ing will be awarded the youths by| last 12 years in automotive work. 
lissisy OSC speakers and program par-/|quarter the preceding year. The : 
ici ill , ; “be the principal speaker at gradu-| J. H. Wolfe, supervisor of Ford| He has visited almost every area 
ticipants will conduct the research.| 1940 third quarter’s truck sales . ‘ ri 
ee ae eee Ga were 634, compared to 421 in 1939. | “tion exercises for 17 students of} Apprentice and Engineering|in South America, contacting dis- 
Missa Berd of Comade’s Wer Truck sales in the first quarter of Ford Motor Co. Engineering' Schools. tributors and dealers. 
.. |1940 were 839 and 715 in the sec- | —_ - 
Mont Orders Top 50,000 Units ond quarter. . *x * 
- MONTREAL.—R. M. Sale, sales eee eae 
Neb’ manager of Ford of Canada, states| White Motor Names 
that it is reasonable to expect a + ® 
New good volume of new business this Macrae Vice-President 
year as industrial activity is reach- CLEVELAND.—Robert F. Black, 
amps ing a high level with a correspond-| president of White Motor Co., an- 
ing betterment of purchasing|nounces the election of Fred T. 
owaen POWEF. ; Macrae jr., as 
E. F. Millard, company advertis- executive vice- 
ing manager, reported that the president, a new- 
‘wMe company is supplying more than ly created office 
50,000 vehicles for military pur- in the White or- 
Newlk poses to Canada, Great Britain and ganization. For 
other Empire countries. Production the past five 
Cars for civilian requirements is pro- years Macrae 
ceeding without any interruption, has been  vice- 
h Dab but war work has priority over president in 
everything else. charge of  pro- 
me duction. 
oy Macrae was q 
ax| 73 Motor Leaders F.T.Macraejr. first associated GO AMERICAN! 
nea Aid Defense Board with the truck 
— WASHINGTON, — The Na- || industry when he established a 
Ori | tional Defense Advisory Com- distributorship for Federal Truck 
mission is suffering from no || C°- 4t Newark, N. J. and later was * There’s nothing so exciting and new as the New York Auto 
nsylw | lack of good executives from ||"2™ed_ president of Day-Elder Sh i ‘ : 
the business and” Industelat {| Truck Co., Irvington, N. J. ow—except, perhaps, getting there in the ease and comfort of 
je ls’ | World and at bargain rates. A oe American Flagships! Frequent convenient service overnight from 
compilation showed that 73 ||St. Louis Dealer Assn. . tii ane : . he 
cams | leaders from various fields are : the Pacific Coast. Fifteen services daily from Chicago, eight from 
wi | mow om the Seb im the pre- Names Show Committee iiiihs: the dai Medina ie £ Washi “G 
—~ | Paredness program at a uni- || ST. LOUIS.—The committee that , eee ee 
h — 7 of ‘1 a year each. || will direct the thirty-fourth + when you want to go” from principal U. S. cities. Surprisingly 
— ong them, from th uto- nual automobile show, sponsore ° as ‘ 
‘enne# motive and highway leas. by the St. Louis dune Assn., economical fares. Save 10% on round trips. Call your Travel 
=e on industries, in addition to }||Inc., in the Arena Oct. 20-26, will , »: omens ee <Aeoe are 
<i Sandals ahd eee Ne naae oe 3. Remnueen. Agent or the nearest American Airlines office. 
_ sen, who relinquished all ties || president of Big Four Auto Co. 
ti ie General Motors to give Other members are George M. 
a0 Earl - to his duties here, are: || Berry, president of the Berry WINES 
Verm oni tM Johnson, former Gen- || Motor Co., D. E. Castles, president 
San Motors executive; Pyke || of West Side Buick Co., Harold K. O . 
— jon of ae ee vice-presi- McCarthy, president of McCarthy PORTLAND 
Sections e Automobile Manu- || Motor Co., F. H. Riesmeyer, presi- 
— a Assn.; W. L. Finger, || dent of Riesmeyer Motor Co., Hugh 
shint' og " Manufacturers Assn., Roberts, president of Roberts- 
= of the a S. Vance, chairman || Chevrolet Co., L. M. Sprinkle, presi- 
Vi’ | Arthur _—_ Studebaker Corp.; || dent of Nash-St. Louis Co. and LOS ANCLLIS 
i tional <7 - Hill, president Na- George Weber jr., vice-president of r o 
ist | atore: Trew of Motor Bus Oper- |} Weber Implement and Auto Co. AMERICANAIRLINES nc 
jan hemes P. Henry, presi- Joseph A. Schlecht,  secretary- eae ; SYSTEM MAP 
ve | Assn: Toe can Automobile || manager of Greater St. Louis Seat ai i ciaedinn: cin 
e dak tenes V. Rodgers, presi- |] Automotive Assn., is the active ae " saadenell 
—~ | Fayette _— Trucking Assns.; || manager of the show. 
oles Ameri - Dow, president ae ns ee 
— merican Petroleum Institute; ; ‘ 
a SR omer vice-president, U. Controls Colloid Co. AM 
aust ve wibber Manufacturing Assn., DETROIT. — At the annual stock- LC 
Tot S E. Wilson, American holders’ and _ directors’ meeting of ° 


Oil Co.; James Lynch, General 


Motors. 





Acheson Colloids Corp., it was revealed 
that sole control of the corporation has 
been acquired by Howard A. Acheson 
from Acheson Corp., New York. 


ROUTE OF THE FLAGSHIPS 








By A. H. Allen 
FINAL dabs of bright colored 
paint have been spotted on the 
industry’s show chassis, which are 
to be dispatched to automobile 


shows throughout the _ country. 
These chassis are masterpieces of 
ctaftsmanship and are expensive 
things to build. A Plymouth cuta- 
way show chassis, with all parts 
sectioned to show inner workings 
of engine, clutch, transmission, dif- 
ferential, etc., will run close to 
$5,000, while the 15 other special 
show chassis, not of the cutaway 
variety, built this year will aver- 
age around $2,500 apiece. 


The better part of three months 
is required to complete one of 
these cutaway chassis. Cylinder 
blocks, air cleaners, generators, 
carburetors, manifolds and all 
other engine appurtenances must 
be carefully sawed away and 
sectioned, inner surfaces must be 
given a coat of white or other 
reflecting paint, lights mounted 
in proper position to illuminate 
interiors’ passages, and all out- 
side surfaces chromium - plated. 
Rods, pins, levers, bolts, nuts and 
a hundred other parts must be 
plated, frames painted and ac- 
cessories similarly decorated. 


Since moving parts in the cut- 
away chassis must be shown in 
motion, an_ electric motor is 
mounted underneath the chassis 
and geared up to the crankshaft. 
Often switches are placed so that 


STATEMENT OF THE OWNERSHIP, 
MANAGEMENT, CIRCULATION, ETC., 
REQUIRED BY THE ACTS OF CON- 
GRESS OF AUGUST 24, 1912, AND 
MARCH 3, 1933 of Automotive News, 
published weekly at Detroit, Mich. for 
October, 1940. State of Michigan, County 
of Wayne ss. 

Before me, a Notary Public in and for 
the State and county aforesaid, personally 
appeared B. Crighton, who, having 
been duly sworn according to law, deposes 
and says that she is the Business Man- 
ager of the Automotive News and that the 
following is, to the best of her knowledge 
and belief, a true statement of the owner- 
ship, management (and if a daily paper, 
the circulation), etc., of the aforesaid pub- 
lication for the date shown in the above 
caption, required by the Act of August 24, 
1912, as amended by the Act of March 3, 
1933, embodied in section 537, Postal Laws 
and Regulations, printed on the reverse of 
this form, to wit: 

1. That the names and addresses of the 
publisher, editor, managing editor, and 
business managers are: 

Publisher, George M. Slocum, 2751 East 
Jefferson Ave., Detroit, Mich. 

Editor, Chris Sinsabaugh, 2751 
Jefferson Ave., Detroit, Mich. 

Managing Editor, B. J. Wemhoff, 2751 
East Jefferson Ave., Detroit, Mich. 

Business Manager, B. B. Crighton, 2751 
East Jefferson Ave., Detroit, Mich. 

2. That the owner is: (If owned by a 
corporation, its name and address must be 
stated and also immediately thereunder 
the names and addresses of stockholders 
owning or holding one percent or more of 
total amount of stock. If not owned by a 


East 


corporation, the names and addresses of 
the individual owners must be given. If 
owned by a firm, company, or other un- 
incorporated concern, its name and ad- 
dress, as well as those of each individual 
member, must be given). 

Slocum Publishing Co., 2751 East Jeffer- 
son Ave., Detroit, Mich. 

Mabel H. Slocum, 29 Roslyn Road, 
Grosse Pointe Shores, Mich. 

George M. Slocum, 2751 East Jefferson 
Ave., Detroit, Mich. 

Chris Sinsabaugh, 2751 East Jefferson 
Ave., Detroit, Mich. 

3. That the known bondholders, mort- 
gagees, and other security holders owning 
or holding 1 percent or more of total 
amount of bonds, mortgages, or other se- 
curities are: None. 

4. That the two paragraphs next above, 
giving the names of the owners, stock- 
holders, and security holders, if any, con- 
tain not only the list of stockholders and 
security holders as they appear upon the 
books of the company but also, in cases 
where the stockholder or security holder 
appears upon the books of the company 
as trustee or in any other fiduciary rela- 
tion, the name of the person or corpora- 
tion for whom such trustee is acting, is 
given; also that the said two paragraphs 
contain statements embracing affiant’s full 
knowledge and belief as to the circum- 
stances and conditions under which stock- 
holders and security holders who do not 
appear upon the books of the company as 
trustees, hold stock and securities in a 
capacity other than that of a bona fide 
owner; and this affiant has no reason to 
believe that any other person, association, 
or corporation has any interest direct or 
indirect in the said stock, bonds, or other 
securities than as so stated by him. 

5. That the average number of copies 
of each issue of this publication sold or 
distributed, through the mails or other- 
wise, to paid subscribers during the twelve 
months preceding the date shown above is 
(This information is required from daily 
publications only). 

B. B. CRIGHTON, Business Manager 

Sworn to and subscribed before me this 
3rd day of October 1940. 

DOROTHY SCHLENKERT 
(My commission expires Oct. 20, 1941) 
(SEAL) 
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as the pistons reach the top of 
their travel, colored lights will be 
illumined briefly to show the piston 
firing order. 

These chassis are built up piece 
by piece and are not fashioned by 
taking a production chassis off the 
assembly line, tearing it down and 
rebuilding it. Occasionally show 
chassis can be used several years 
in succession if design changes are 
not of major proportions. For the 
most part, however, they are built 
up new every year. 

After the auto shows, these dis- 
play units are routed around the 
country to dealers’ showrooms and 
finally are donated to colleges, 
universities and trade schools for 
study by embryo mechanics and 
engineers. 


¥ 
$40 Per Car 

EXPENDITURE of $64,000,000 in 
eight years by Buick for new build- 
ings, land improvement, tools, dies, 
machinery and equipment is shown 
in a recent analysis made by this 
division and published in a booklet 
called “The Price of Success.” In 
the same period, production has 
totaled about 1,600,000 cars which 
means that for every car built $40 
is spent for plant and equipment. 
Expenditures for tools and machin- 
ery and equipment break down as 
follows: 


* * 


Tool Bill for Machinery & 
Year Model Year Equipment 
ee $2,826,394 $1,680,254 
a 678,994 3,156,635 
BOD Kawces 3,622,104 3,432,296 
ME sd 4e20 4,453,107 7,843,208 
OED 68000 4,588,246 1,542,855 
BOGE ses vax 4,989,699 1,088,399 
a 5,999,970 2,878,943 
BOGE 60505 5,750,806 5,250,000* 
*Estimated. 

¢ * & 

Buying Ahead 


AUTOMOBILE and parts com- 
pany purchasing agents are having 
their troubles trying to determine 
buying policy these days. On the 
one hand is the danger of govern- 
ment priorities being established on 
certain materials, such as _ steel, 
aluminum, magnesium; which 
would mean that regular buyers 
of these products would have to 
wait their turn to get supplies 
until the needs of armament pro- 
ducers had been filled. On the 
other hand, there is the danger 
involved in buying far ahead on 
materials and then finding the re- 
tail market for cars is not going 
to support the high production 
rates now being maintained. 

The trend seems to be in the 
direction of buying ahead and 
building up inventories. The de- 
fense program is shaping up so 
enormously and its future require- 
ments are appearing so tremendous 
that buyers are being persuaded 
to place orders now while certainty 
of deliveries can be had. 


SINCE the new Simplimatic 
transmission developed for De Soto 
and Chrysler models for 1941, to 
be used in connection with the fluid 
drive, free wheels in first and third 
ratios, a manual lockout is pro- 
vided to permit engagement of the 
engine when the car is being towed 
or pushed — that is, to start a 
stalled engine by pushing the car. 

Another little-known feature 
of the Chrysler fluid drive is the 
provision of a dashpot control 
on the carburetor to insure slow 
closing of the throttle. Without 
this accessory, there is found to 
be tendency of the engine to 
stall as the car is decelerating. 

Modification of the fluid coupling 
itself includes the addition of a 
half-torus ring or annular ring on 
the driven member to overcome a 
vibration period which was detected 


at certain speeds. 
* x * 


Drivers’ Problem 

ON THE matter of hoods, the 
alligator type has taken hold al- 
most universally in the space of 
about four years, most designs be- 
ing hinged at the rear and locked 
at the front, with a safety catch 
to prevent blowing open in a 
strong wind. Buick made a clever 


compromise with the accepted al- | 


EASTERN MEMBERS of the Dealer Advisory Council of the U. S. Tire Dealers Corp. discuss important phage, 


the tire industry as they affect independent tire dealers. 
was also attended by officials and executives of the tire dealers r : 
Ned Miller, New York City; Harold C. 
., New York; J. C. Ray, general sales manager, U. S, T 


Evansville, Ind.; Sam Green 
Pittsburgh; F. M. Stewart, v. Ss. 
Corp.; 


ing are Elbert S. Snow, president of Snow & Wheaton, Inc., Evansville, Ind.; 


Norfolk, Va.; 
Tire Dealers C 


or 
o me ¥ y » We. ws bber Co.; H. A. Farr, U. § 
H. Young, director of advertising Ss Ru er Co ik hae, 3. 


y 


Durban, all of U. S. Tire Dealers Corp., New York. 


ligator design this year, with a 
single-piece hood which may be 
opened from either side, auto- 
matically hinging at the opposite 
side, or if need be the entire hood 
can be removed by opening the 
latches at both sides. 


The idea of placing the hood 
release lever on the inside of the 
car was a good protective meas- 
ure, especially after batteries 
had been moved up into the en- 
gine compartments where they 
were easy prey for thieves. Some 
drivers were faced with the 
problem of finding a new loca- 
tion for their extra key, though, 
inasmuch as many had guarded 
against forgetting to remove 
keys from the ignition when the 
car was locked by taping an 
extra key against the cowl under 
the hood. With the hood as well 
as doors now locked, these driv- 
ers have had to switch hiding 
places, some using the inside 
surface of a hub cap. 

* * * 


A SALESMAN (obviously) tells 
the story of a purchasing agent 
who had been picked up for speed- 
ing and, after giving the officer 
all the details of his personal his- 
tory and occupation, pleaded with 
him not to inform his wife of the 
incident. “After all,” he said, “I 
am a purchasing agent and she 
thinks I am a bartender in a blind 
pig.” 


National Cotton 
Council Perfects 


New Tire Cord 


MEMPHIS, Tenn.—A new cotton 
tire cord with “300 percent longer 
flexing life than the best conven- 
tional cord of the same gauge 
size” is announced by the National 
Cotton Council as cotton’s answer 
to the challenge of rayon in the 
heavy-duty truck and bus tire 
field. 


Laboratory findings, which have 
been confirmed by indoor tire tests 
plus actual road tests conducted 
in collaboration with Firestone, 
show that in addition to its flex- 
ing properties the new cord has a 
35 percent higher breaking strength 
than the best conventional cord, 
and very low sensitivity to both 
heat and moisture. 


The Cotton Research Founda- 
tion agency of the Council, whose 
object is to promote the use of 
cotton, announces that through 
patent rights the new cord-making 
processes will be made available 
to the whole tire industry. Reve- 
nues gained from royalties will be 
used to defray further research 
expense. 


The new procedures are the re- 
sult of three years of intensive 
study conducted by Dr. R. F. 
Nickerson at the Mellon Institute 
in Pittsburgh under the auspices 
of the National Cotton Council and 
its research affiliate. 


In a statement, concerning the 
tire cord announcement, the Coun- 
cil said that the new processes 
“yield a stronger, more resistant, 
and longer-wearing cord for use 
particularly in high-speed and 
heavy-duty tires. 


Wesson Angle Plate 


DETROIT. — A new universal angle 
plate is announced by Wesson Co., 


which is said to greatly increase the 
range of work which can be done on 
drill presses, grinders, and milling 
machines. The plate is similar in con- 


struction to the Wesson universal vise. 


Purchasing Agents Forecast 
Additional Business Gain: 


Special to Automotive News 

NEW YORK. — Continuing high 
rate of business activity for this 
country’s major industries during 
the next two or three years, re- 
gardless of the outcome in Europe, 
was forecast in the current bulle- 
tin of the National Association of 
Purchasing Agents which, as made 


Chemists Plan 
Census of Trade 


NEW YORK.—Plans to gear a 
powerful segment of the nation’s 
scientists to the defense program 
are announced by the American 
Chemical Society. 


A complete census of all chem- 
ists and chemical engineers in the 
United States, recording in detail 
the specialized services which they 
are prepared to perform, will be 
taken by the society at the request 
of the President of the United 
States. The undertaking was char- 
acterized as a step in the develop- 
ment of preparedness plans and 
will avoid the waste of scientific 
and technical men, which occurred 
in the Allied Armies in the World 
War, threatening munition sup- 
plies. 


The casualties among scientific 
men in the early days of the war, 
it was pointed out, deprived the 
Allies of vital technical services 
for the waging of modern warfare. 
The death of Mosley, noted British 
physical chemist, at Gallipoli, was 
cited as an example. When the 
gravity of the situation was re- 
alized, the Allied military authori- 
ties hastily recalled scientists from 
the trenches, but not before irre- 
parable losses had been sustained. 


“The society will compile records 
of the qualifications of chemists 
and chemical engineers so as to 
enable prompt and correct alloca- 
tion of personnel, if and when 
needed, in event of an actual emer- 
gency,” said the announcement, 
issued following action by the soci- 
ety’s board of directors. More than 
70,000 questionnaires will be re- 
quired to assemble the necessary 
data. 


The society acted in accordance 
with its charter, which provides 
that “the American Chemical So- 
ciety shall, whenever called upon 
by the War or Navy departments, 
investigate, examine, experiment, 
and report upon any subject in 
pure or applied chemistry connected 
with the national defense.” 


Montreal, Busy at War, 


Unlikely to Have Show 


MONTREAL. — An automobile 
show will not be held here this 
fall or winter, unless conditions 
undergo a marked change. The 
automobile business is good and 
has fine prospects, but the public 
is too preoccupied with the war 
to show keen interest in a motor 
show. 


So far, neither General Motors, 
Chrysler, Ford nor Studebaker, 
have made any plans for public 
exhibitions of their cars, such as 
were given in local hotels last 


year. Decision to hold a Montreal | 


motor show lies with the Mon- 
treal Automobile Trade Assn. 


Photo shows members of the council at the meeting, wh; 
corporation. Left to right, seated, Jewett Davids, 


S. Tire Dealers Corp., New York, Stan, 
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public here Sept. 28, revealed th * 
the steady improvements in bus 
ness conditions and a desire to py 
tect inventories have forced py 
chasing agents in the last 30 dy 
to extend their commitments ; ° 
additional month. 

Because of the increased by q 
ness activity, the report said, the 
again appears the necessity { 
buyers to secure places on th 
vendors’ production schedules 
the lines of trade most active, 
the moment. This procedure, it y; 


| stated, is necessary more from ¢ 


As Defense Move 


standpoint of supply than price 
“With a definite gain in + 
number of gainfully employ: 
people, with building operatiy: 
fairly active, and with the ag 
cultural situation reasonab) 
sound,” the bulletin declared, “ 
merchant will be quickly be: 
fited whether he be on Fifth Ap 
nue or Main Street, and this ir 
provement in retail trade volur 
already in evidence, is curre 
proof of the general upward mo 

ment.” 
Bat 


The bulletin added, however, th py; 
this does not mean that the ent Cag 
industrial domain is experienct Cp, 
full improvement. Numerous w Ch, 
within certain industries and: pe 
many cases, the whole industry: po, 
self, are far from active, it said Fo) 

As to the activities of industn Grg 
buyers, the report said that wh Hu 
there is little inclination to tri Lin 
widely in the majority of prod: Na: 
tion items, lumber, scrap, copy Old 
some of the textiles and most st Pag 
items are being purchased me Ply 
liberally, in view of prevail? Por 
price firmness of prospectit Stu 
stringency of immediate supply Wil 


Freight Loadings 
Show 4.6% Gain 
Over July Tot 


WASHINGTON. Volume 
revenue freight transported 
motor truck during August was: 
percent greater than that of J 
and 11.1 percent above August “Sj 


N 
aut 
wel 
Jul 
ber 





year, American Trucking Ass _T 
announced last week. UL 

Comparable reports from 2235 Ay, 
tor carriers in 38 states show __ 
transported 1,373,013 tons in AU Ty 


ust. The ATA index figure, « _to 
puted on the basis of the } 
monthly average tonnage of ¢ 
reporting carriers as represent 
100, stood at 139.82 for August.7 
July index figure was 133.75. 

Approximately 73 percent of 
freight transported in August * 
general merchandise, which 
creased 8.3 percent over J 
Transporters of petroleum prod! 
accounted for 16 percent of 
shipments. 

Movement of new automobi TAN 
and trucks, constituting only. 
percent of the total tonnage, * FEE 
creased 53.7 percent from July ® 
was 49.5 percent under Avg: 


1939. J 
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| Week’ s Production Soars Over 100,000 Unit Mark 


~ | September Total 


AN’s Production Estimate | Is Set at 282,237 


(U. S. and Canada) 











| New Passenger Car Registrations 
Complete Total Eight Months 
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Used Car Stocks Dro 








p to 28-Day Supply in 15 Citi 





Only Two Areas Reveal 


Increase Over Aug. 1 Total 


Special to Automotive News 

CHICAGO. — A noteworthy 
improvement in the used car in- 
ventory situation is reflected in a 
report just issued by the Auto- 
motive Trade Assn. Managers, 
based upon returns from dealers 
through their local associations in 
13 cities. 


The survey shows that stocks 


Milwaukee Scene 
Of Nash Service 
Gathering Today 


MILWAUKEE.—Nash parts and 
service men will gather here at 
Milwaukee Auditorium today for 
the opening session of what is ex- 
pected to be Nash Motors’ most 
important service convention. 


All parts and service field rep- 
resentatives as well as distributor 
and branch service men from all 
parts of the country will be here 
for the intensive five-day meeting 
that will cover everything from a 
complete mechanical analysis of 
Nash’s new low-price Ambassador 
600, to manufacturing classes con- 
ducted in the company’s plants. 

According to Karl M. Greiner, 
parts and service manager, who is 
directing the convention, the pro- 
gram includes nearly two days of 
mechanical study, and a half-day 
each on such subjects as manage- 
ment details, parts stocking, ac- 
cessory merchandising, new tools 
and shop equipment, used car re- 
conditioning, and Nash’s field serv- 
ice training program. 

W. A. Blees, general sales man- 
ager, is to address the group this 
afternoon and discuss Nash’s sales 
program for 1941. 

On Friday, the group will study 
the manufacture of Nash’s new 
“Unitized” body at the company’s 
own body plant in Milwaukee, visit 
the parts and service plant at Ra- 
cine, and inspect the totally re- 
vamped main plant at Kenosha. 

At the conclusion of the conven- 
tion, each service man will drive 
home a new Nash Ambassador, 
studying its performance carefully 
from a service point of view, and 
report back in detail to W. F. 
Breuer, assistant service manager, 
who will record the data in a sur- 
vey for dealer service use. 


WANT ADS 


Want a Man? 
Want a Job? 

Want to Buy? 
Want to Sell? 


You can make YOUR WANTS 
known quickly and cheaply to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance — TEN CENTS 
PER WORD PER INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 


WANT AD DEPARTMENT 
AUTOMOTIVE NEWS, DETROIT 


























POSITION WANTED 





GENERAL EXECUTIVE — Seasoned man 
with exceptional general ability and 
broad knowledge of automobile merchan- 
dising in all its departments. Excellent 
experience background covering more 
than fifteen years as Office, Sales and 
General Manager successively. Available 
for immediate connection anywhere in 
U. 8. A. Performance records and ref- 
erences upon request. Box 239, Auto- 
motive News. 





BUYER WANTED 


COLLECTION FORMS — Complete system. 
Automotive Trade approval. Effective, in- 
expensive. Trial suggested. Samples and 
literature sent free. Write today. Mer- 
cantile Forms Co., 11 Avon St., Provi- 
dence, Rhode Island. 

SALE — TRADE 

1916 Twin Six Packard Roadster, good 
condition, new paint-top. Excellent ad- 
vertising car. Mount Hope Motors, Inc., 








Mount Hope, W. Va. 






of used cars averaged a 28.9 day 
supply on Sept. 1, as compared 
with 32.1 days on Aug. 1. 

Nine cities had lower stocks, 
namely, Chicago, Cleveland, Dallas, 
Denver, Detroit, San Antonio, St. 


Louis, Toledo and Washington. 
Stocks were higher in Akron, 
Columbus, O., and Peoria, IIL, 


while there was no change on a 
days’ supply basis in Kansas City, 
Mo. 

Inventories ranged all the way 
from a 15.2 day supply in Dallas 
to 41.6 days in Columbus, O. 


The report includes the July 1 
status, and reveals that all cities, 
except Peoria, IIl., had lower in- 
ventories on Sept. 1 than two 
months previously. 

A total of 710 dealers, who par- 
ticipated in the report, sold 24,090 
used cars during August, and 
stocks totaled 26,782 Sept. 1. 

Here are the inventory figures 


by cities: 

Days’ Days’ 

Supply Supply 

Sept. | Aug. t 
a eee 34.4 34.4 
SCO nk iis seen 30.2 32.7 
Cleveland ........ 34.1 35.5 
Columbus, O...... 41.6 39.4 
| ene 15.2 24 
MEU 6s 6eae ese 30 35 
a 18 24.2 
Kansas City, Mo... 31 31 
ino | 32 25 
San Antonio ...... 29 30 
eS re 28 34 
PD, i. 6806 He%. de 40 42 
Washington ...... 19.8 24.3 


Car Salesmen 


Push Sales of 
Glaseal System 


DETROIT.—New car _ salesmen, 
according to reports received at 
the factories from dealers in every 
part of the country, are finding it 
profitable to take part in the drive 
approved by safety authorities to 
get the Glaseal System of auxiliary 
headlighting installed on as many 
old cars as possible. 


According to factory officials the 
idea works out this way: When a 
new car salesman finds it impos- 
sible to sell a new 1941 model to 
the owner of an older car, the 
salesman points out that even 
though the owner cannot buy a 
new car, he can modernize the 
lighting on his old car, bring it up 
practically to the standard pro- 
vided by the Sealed Beam equip- 
ment on 1940 and 1941 models. 


He then tells the owner about 
the Glaseal System recently made 
available by the leading auxiliary 
lamp manufacturers, how it can be 
installed on the old car and oper- 
ated automatically by the lighting 
switch controlling the old head- 
lamps while approximately tripling 
the lighting volume provided by 
the old lamps. 


Alemite Offering 


New Grease Guns 


CHICAGO. — Improved styling 
and all-welded reinforced construc- 
tion are features of the new series 
290 Alemiter for 1941 as announced 
by Alemite division, Stewart- 
Warner Corp. 

Current models will have new- 
type curved and streamlined wings, 
available plain, or with cabinets, 
shelves, gun racks, or in combina- 
tions optional with the purchaser. 
Unlike previous types, these new 
wings give the assembled equip- 
ment a more massive, unified ap- 
pearance, designed to “dress up” 
the location wherein it is installed. 


Studebaker Appoints 


Knoxville Distributor 
KNOXVILLE, Tenn.—Sienknecht 
Motor Co. has’ succeeded’ the 
Cherokee Motor Co., as distributor 
for Studebaker here. 
For the past 10 years, L. C. 
Sienknecht has been an automo- 
bile distributor in Knoxville. 








THICK SEAT CUSHIONS of n oe 
Commodore models, and in the Commodore Custom series the use of Airfoam 


extends even to the arm rests. 


San Antonio Rep 


Airfoam are standard in the new 1941 Hudson 


orts 100% 


Used Car Turnover in Aug. 


Special to Automotive News 

SAN ANTONIO, Tex.—Used car 
sales for August, as reported by 
the San Antonio Automobile Trade 
Assn., continued strong, keeping 
pace with the new car sales, and 
attaining a turnover of 100 per- 
cent for the entire month. 

The report showed 1,429 cars on 


Used Cars Get 
Display Section 
In Buffalo Show 


BUFFALO, N. Y.—For the first 
time in the history of its automo- 
bile shows, the Buffalo Automotive 
Trade Assn. this year will in- 
augurate a used car show in con- 
junction with the exhibit, it is an- 
nounced by Marjorie Baker, show 
manager. Dates of this year’s 
show are Oct. 19-26. 

The city’s new convention hall, 
where this year’s show will be held, 
is particularly adapted to a double 
show. The new cars will be ex- 
hibited on the arena floor, and the 
used cars will be shown on the 
exhibition hall floor below. 

Miss Baker said success of the 
used car show in other cities has 
led the Buffalo association to at- 
tempt it here this year. There also 
has been a demand from dealers 
for a used car exhibit. 





MeAleer Reorganizes; 


Higbies Added to Board 

DETROIT.—C. H. McAleer, 
founder of the McAleer Co., an- 
nounces reorganization plans to 
include additional capital for an 
expanded program of production, 
sales and advertising for the com- 
pany. 

Carlton M. Higbie and Bradley 
Higbie, well known in Eastern and 
Detroit financial circles, have pur- 
chased a substantial interest and 
have been elected to the board of 
directors. Both are identified with 
several other manufacturing con- 
cerns. 


— at the opening of the month 
with 1,431 sales being reported, for 
'a unit turnover of 100 percent as 
compared with 98 percent for July. 
Total valuation of the cars sold 
|} was $387,015, at an average value 
|of $270. There were 1,304 cars on 
|hand at the end of the month 
having a total valuation of $432,614. 

In August, 1939, there were 1,134 
ears sold for a unit turnover of 99 
percent, a total value of $319,812. 
There were 1,129 cars on hand 
Aug. 31, 1939 having a total valua- 
tion of $379,395. 

The condition of used car sales 
here is best indicated by the fact 
that August sales, with the ex- 
ception of March, were the great- 
est of any month this year. 


Dealer Links 
Own History to 


That of Industry 


BIRMINGHAM, Ala. — Drennen 
Motor Car Co., which recently 
rounded out 30 years in the auto- 
mobile business, has been using 
newspaper and billboard advertis- 
ing to identify it with the history 
of the automobile business. 

First, the concern for 34 years 
(as the Drennen Department 
Store), sold wagons and buggies all 
over the South. Then on Apr. 1, 
1908, the company was organized 
under its present name to handle 
Buicks and Cadillacs. It has han- 
dled these and other General Mo- 
tor products ever since. 

Drennen operates not only one 
of the oldest dealerships in the 
business, but one of the largest, 
employing 400 persons and selling 
300 to 500 automobiles per month. 


Offer New Charger 


ST. LOUIS.—Baldor Electric Co. an- 
nounces development of a_ battery 
booster designed to substantially 
charge a six-volt battery in about two 
hours. The battery may be charged 
while in the car. 








Wholesale Auction Used Car. Prices 


DETROIT 


Sept. 19 
1938 Packard Sedan $360.00 
1937 Willys Sedan 80.00 
1935 Chrysler Sedan 165.00 
1936 Pontiac Sedan 85.00 
1937 Cadillac Sedan 370.00 
1936 Dodge Coupe 165.00 
1934 Dodge Coach 35.00 
1937 Plymouth Sedan 175.00 
1937 Plymouth Sedan 210.00 
1936 Plymouth Sedan 160.00 
1936 Plymouth Sedan 150.00 
1935 Plymouth Coach 180.00 
1935 Plymouth Coach 145.00 
1935 Chevrolet Coach 130.00 
1936 Chevrolet Coach 165.00 
1935 Chevrolet Coach 125.00 
1932 Chevrolet Coach 32.50 
1940 Ford Sedan 530.00 
1938 Ford Coach 225.00 
1937 Ford Coach 185.00 
1937 Ford Coach 145.00 
1937 Ford Coach 170.00 
1936 Ford Coach 155.00 
1936 Ford Coach 120.00 
1936 Ford Coach 125.00 
1936 Ford Coach 120.00 
1936 Ford Coach 125.00 
1936 Ford Coach 170.00 


1936 Ford Coach 140.00 
1936 Ford S. Coach 170.00 
1932 Ford Coach 32.50 
1932 Ford Coach 40.00 
1938 Ford Coupe 225.00 
1929 Ford Coach 20.00 
1936 Oldsmobile Coach 135.00 
1934 Oldsmobile Sedan 72.50 
1936 De Soto Sedan 155.00 
1936 Packard Sedan 175.00 
1939 Hudson Coupe 250.00 
1937 Lincoln-Zephyr Coupe 225.00 
1937 Pontiac Coach 255.00 
1935 Pontiac Sedan 175.00 
1935 Pontiac Sedan 140.00 
1939 Buick Coach 520.00 
1936 Buick Sedan 175.00 
1939 Dodge Coupe 355.00 
1936 Dodge Sedan 250.00 
1938 Plymouth Coach 275.00 
1937 Plymouth Coach 230.00 
1937 Plymouth Coach 265.00 
1937 Plymouth Coupe 240.00 
1937 Plymouth Coupe 205.00 
1936 Plymouth Coach 155.00 
1935 Plymouth Coach 32.50 
1938 Chevrolet Coach 300.00 
1937 Chevrolet Coach 275.00 
1936 Chevrolet Coach 165.00 
1936 Chevrolet Coach 180.00 
1935 Chevrolet Coach 115.00 
1934 Chevrolet Coach 37.50 
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Following is a list of ney 
senger car delivered prices fo, —— 
at point of manufacture , 
shown, with the exception of ) Buiel 
lys-Americar include stange— 
equipment and federal taxes 
lys-Americar prices are fo} 
ledo, before taxes. Ford, Mp 
and Lincoln-Zephyr prices a 
include transportation or tay 
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BUICK—Series 40 Special—4.qy, toe 
$1,052; 4-dr. tour. sed. SRE, $1,134; bas 
$935; sedanet, $1,006;  sedanet, gp i—_ 
Series 50 Super—4-cir. tour. sed., $1.18 Chev! 
phae., $1,555; bus. cpe., $1,031; ogg, 
$1,267; spt. $1,113. Series 69 — 
4-dr. tour. $1,288; bus, Cpe, : 
sedanet, $1,241. Series 70 Road Master 

sed. ,$1,364; conv. phae., 
$1,457; spt. epe., $1,282 
-Super Equipped 


—_ 


cpe., 


sed., 


tour. $1,775 


| 


epe., Chev! 
SE =e 

CADILLAC—Series Sixty-one—cpe., ¢) » 
$1,445; del. cpe., $1,435; del. sed., $1,535 y 
Sixty-two—Cpe., $1,420; sed., $1,495; de 
cpe., $1,645; del. conv. sed., $1,965; ge 
$1,510; del. sed., $1,585. Series Sixty-thrs 
$1,695. Series Sixty Special—Tour. eats 
with division, $2,545. Series  Sixty-sey,.. — 
$2,595, with division, $2,745; 7-pass. seq. 
7-pass. Imperial, $2,890. Series Fleetwo 
enty-five—Sed., $2,995, with division, (jesus 
7-pass. sed., $3,140; 7-pass. Imperial, © De So 
formal sed., $3,920; 7-pass. formal sed, , —_— 
bus. sed., $2,895; bus. Imperial, $3,050 


| | | 


Chrys 


| 


CHEVROLET—Master Deluxe—Bus. cy 
5-pass. epe., $743; town sed., $754; Ht 
$795. Special Deluxe—Bus. cpe., $769: : 
$300; town sed., $810; spt. sed 
$949 


epe., 
eabr., 


CHRYSLER—Royal—3-pass. cpe., $945: 
club cpe., $1,041; 6-pass. lux. bro’m, 
G-pass. sed., $1,051; 6-pass. town sed, { 
Windsor—3-pass. cpe., $998; 6-pass. cu 
$1,096; 6-pass. lux. bro’m, $1,075; 6-pas 
$1,125; 6-pass. town sed., $1,175. New Yo 
3-pass. epe., $1,195; 6-pass. club cpe, 
6-pass. lux. bro’m, $1,248; 6-pass. sed, 
6-pass. town sed., $1,328. Saratoga 
cpe., $1,275; 6-pass. club epe., $1,335; 
lux. bro'm, $1,325; 6-pass. sed., $1,345 
town sed., $1,375 


1) | ET] 
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| 
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DE SOTO—Deluxe—Bus 
epe., $985; 2-dr. sed., $965; 
Custom—Cpe., $945; 
$1,020; 4-dr. sed, 


epe., $898 
4-dr. sed 
club cpe., $1,035; 
$1,045; town sed, 


» Grahs 
-_— 


| 


DODGE—Deluxe—Cpe., $825; 2-dr. se 
4-dr. $920. Custom—2-dr.  bro'n 
6-pass. $960; 4-dr. sed., $965; tor 





sed., 
cpe., 
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FORD—Deluxe—Cpe., $695; opera cp 
2-dr. sed., $735; 4-dr. sed., $775. Super be 
Cpe., $740; opera cpe., $770; 2-dr. se 
4-dr. sed., $820. 





HUDSON—Actual prices will not ba 
until Oct. 20. Except for the following 
all prices are tentative: Six—Tour. se 
Super Six—4-dr. tour. sed., $932. Comm 
4-dr. tour. sed., $1,039. 


NASH — Ambassador Six Special — Bs 
$923.50; 4-dr. slipstream sed., $930; 
bro’m, $973.50. Deluxe—4-dr.  slipstrear 
$980; 4-dr. trunk sed., $1,030. Amb 
Eight Special — Slipstream 4-dr. sed, 
Deluxe—6-pass. bro’m, $1,081;  slipstreat 
sed., $1,101; 4-dr. trunk sed., $1,151. Ate 
dor ‘600'"—Prices will be announced & 
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OLDSMOBILE—Special Series Six—Bu 
$852; club cpe., $893; 2-dr. sed., $8 
sed., $945; conv. cpe., $1,048. Special 
Eight—Club cpe., $935; 4-dr. sed., $¥ 
epe., $1,089. Dynamic Cruiser Series S- 
sed., $954; 4-dr. sed., $1,010. Dynamic ® 
Series Eight—Club sed., $989; 4-dr. sed 
Custom Cruiser Series Six—Club cpe. 
4-dr. sed., $1,099; conv. cpe., $1,191 
Cruiser Series Eight—Club cpe., $10 
sed., $1,135; conv. cpe., $1,227; cont. } 


$1,575 ‘i 


| én 





| 


e 
ae 
e 
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PACKARD—One Ten Special—4-dr. to 
$1,1056; 2-dr. tour. sed., $1,024; Ce 
$1,000; bus. cpe., $907; conv. cp. 
One Ten Deluxe—4-dr. tour. sed., $11! 
tour. sed., $1,084; club cpe., $1,08 
cpe., $1,209. One Twenty—4-dr. tu 
$1,261; 2-dr. tour. sed., $1,230; ce 
$1,205; conv. cpe., $1,723; bus. cp. 
conv. cpe., $1,377. One Sixty—4-dr. 
$1,750; club cpe., $1,709; conv. sed 
bus. cpe., $1,594; conv. cpe., $1,892: © 
$1,435; deluxe conv. sed., $2,405; delus 
cpe., $2,067; 4-dr. tour. sed., $2.00 
lim., $2,289; 7-pass. tour. sed., $2.1 
Eighty—Darrin conv. vic., $4,550; 4¢ 
sed., $2,587; LeBaron spt. broush. 
Darrin spt. sed., $4,750; formal sed.’ 
Rollson all-wea. cab., $4,650; tour. lim. * 
7-pass. tour. sed., $2,724; LeBaron lin 
LeBaron 7-pass. sed., $5,300; Rollson + 
town car, $4,775. 


yy dst TY ey | eld] 
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PLYMOUTH — Cpe., $685; 2-dr. 
4-dr. sed., $780. Deluxe—Cpe., $729; 2 
$779; 4-dr. $820. Special Delu 
$760; 4-pass. $805; 2-dr. sed., 
$840. 


I] | | 


Dn 
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sed., 
cpe., 
sed., 


PONTIAC — Deluxe Torpedo Six —} 
sed. epe., $864; cony. sed. Pe 
sed., $874; 4-dr. sed., $921. Dele 
Eight—Cpe., $853: sed. cpe. 
cpe., $1,048; 2-dr. sed., $899; 4 
Streamline Torpedo Six—Sed. ‘* 
sed., $980. Streamline Torped? ° 
epe., $948; 4-dr. sed., $1,005. Cust 
Eight—Sed. cpe., $1,020; 4-dr. 5% 


I] | | 


3 
= 


$828; 
2-dr. 
pedo 
sed. 
$946. 
4-dr. 
Sed. 
pedo 

STUDEBAKER—Champion—Cpe.. “ 
cust. deluxe, $720.; delux-tone, , 
cpe., cust., $725; cust. deluxe, $755; 
$790; club sed., cust., $730; cust. deluf 
delux-tone, $795; cruis. sed., Cust. * 
deluxe, $800; delux-tone, $835. 0 


< 
cruis. sed., cust., $985; delux-tone, o 


“ne 
=. 


cruiser., cust., $1,030; delux-tone, $1!" 
dent —Cruis. sed., cust., $1,115; © 
$1,180: land cruiser, cust., $1,160; ° 
$1,225. 





. ; is—Ti ; Detroit 
, and bottom prices on 1939, 1938, 1937 and Cleveland—Plain Dealer; i. a oes 
os od cars, as advertised in local newspapers. * * —News; ee “Tulsa World; 
oreo in this comparison. News- i] Prices al; New Orleans—Picayune, States; = , 
’ ices only used in this ¢ parison. eee ar e ing 7 : _m 5 ancisco— 
oe coperetind include: Boston—Globe; New York se Denver—Post; Los Angeles—Times; San Fr 
papers © 


Times, Journal American; Philadelphia — Bulletin; As Advertised, Sept. 16-22 Examiner. 
ime nT 
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z 795- 695 | 645- 545| 695- 655| 695 _—_—|_599- 547| 695- 591| 699- 665) | | 748-600 |_775- 0 | OL ia ‘ie 
n of | Buick Series 525- 445 | _595- 445 595- 495 | 575- 475| 500- 400| 545- 445 | 577- 490| 545- 495 | 585 Le i= ete ase aes 
andy 165-385 | 400-395 485 [965 87- a00| 906-905 | 445— s00| a5 |__| 416-900 400-505 | 580- 406| 454-900 
foh 295, 345- 325, 325- 295, 250- 219, 205- 225) 288- 199, 295 | 195 

» Mer, 1295-1095 : 995 1095- 950 | 1070-1023 
eS dy Cadillac “61” 2s a as | 695 | Fer ser 795 
F tay ; | | 445- 395 | 545-525 | os} 1 i | eae ae on 
: we ee l 475- 295 | 495 aaa [a9 820 





















































| 25- 495| 625- 595| 533- 471 
SE, "394 195 495- 425) 545- 495| 495 495- 485| 495- 479| 489- 395| 545- 399| 495 | 595 “as Pe Se rene haere 
Master |_S06- 426 | G45- 406) 46 a ae Pa — : i4- 378 
‘Sat, SOborrelet $8) 425-315, + +~—=«|~-425- 875] 445- 995, 445- 425) | 895- $45| 445- 349/ 895 | 445- 395] 425- 995| 495- 394| 545 Se sa 
60 Coy __|_ 875-295 360- 345) 325- 225| 365- 275| 387- 295| 875- 245| 205- 265| 395- 325) 425- 290) 488- oe 306] 
‘ - | eseenensneeenmeesneaeamatataartese ~ 7 
Matte 275- 225| 225- 165| 225- 155) 299- 198| 3$25- 245| 325- 275| 315- 245| 345- 250| 345- 300| 281- 2 
a : a - 519 
1 a la 89] 545- 475, eed | 585- 525| 495- 466| 495 | 540- 458 | | 525 | 505- 545| 649- 645 | aneen Kok 
— 88] 465- 380| 380 | 425- 3B | 375 l | 395 | 375 $75 | _365- 350) 385- 335) 425 | 545-445) oss: aie 
$7) 325-285, 965 | S45 S10- 245 | 845-205 | 866 | $25 | 875- 340| 449- 345 | aa ane 
Sun 185 | 219 | 265-195 | | 365- 189 | 395- 325) 277- = 
Qn. , i | | 95 664- 6 
95; de ’ E | | 695- 675 | | 565 | 595 | 645 695 | |_ 695 [73 
65; del sler Royal 39 745 575 | 545 | | | . 
tthe oe $8) 485 | 495- 445| 465- 395, 495- 475) 435 l 475- 395| 475 395 | |_ 450 495- 450 “ a 
ty-tom4 "879 395- 325 | | 395- 295| 395- 350 |_345- 249 | 495- 295 | 367- 299| 445- 395| 385 | 450- 350| 395 a 
es 96) 295-245 | | 269 | 245- 195 | 285 365- 325 | | 375 $85- 875] 317- 
i De Bota "30 | a eS | | ae Oh) eS 
- $8) 525- 435| 365 l l 395 Ls | 495-295 | 499-425 | 395 | 495 | 449 ae | | 
, 87] 445- 325, 260 | 295 l l |_365- "325 | 395- 355/25 CO] Cid: 395- 354 ee 395 | _359- 35 


ty Sn ondiepentaies (Airstream) 36} 160 200 225 = 245- 199 | | |_34 _|_240- 199 


"89 675- 495| 655- 495| 595- 145 | fl | 539- 485| 595- 445| 595- 495| 665- 645| 595- 525| 695 | 675- 578| 695- 575| 634- 518 





























"889 525- 350| 475- 395| 495- 435| 495- 475) | 425- 348| 495- 385| 497- 389| 545- 377| 495 | 475- 389| 395 |_545 |_488- 393 
"879 395- 300| 387- 275| 465- 275| 395- 325 335- 240| 395- 225| 425- 275| 445- 365 | 895- 375] 475- 325| 495 | 419- 298 
ier, 96] 320-195) 275- 165) 265- 225| 295- 225| 345- 205| 235- 189| 250- 150| 315- 199| 295 325 325-225 | 365-244 | 395- 250| 308- 215 
6 | 395 | 495 
88. ch V-8 “60” "S04 425- 415) | 499- 485 
‘ 7 | "428 l | $25 l l | 445- 375 | l | $99- 375 
w 





















































































































































































) De, 277 | 250 | 275- 239] 245 | 210- 205 | 225 265 315 |_ 295-205 | | 262- 208 
at Ford V-8 Deluxe (85) 89 | 545- 425| 469 | 575- 495| 565- 495| 675- 505| 529- 465 
) 437- 388 

$134 "$84 425- 395. | 425 
"874 305- 195 | | 225 | 310- 225| 295 265- 229| 245- 225| $25- 258| | |_345- 275| 395- 270| 295 | 300- 239° 

$08 36] 235- 165 | 175- 165 | l 170- 187| 185- 145| 255- 175| 285 ~ 265- ~ $45- od 395- cB 251- 192 
ir. sed 1 i 1 l | 
$1.0::; (Graham Standard "39 | | | | | | | | 
sed, "88 l | 345 | fl | l | | | 345- 345 
dr, st (Gavaker) °37 | 225 275 | 285 jl | 295 |_270- 270° 
ae “ "86 175 | | 135 | | 245- 175! 325 | | 295 | 285- 175 
165; tow , 

’ Fiudson “112” "S99 545 | | | 495 | 400- 399| 545- 475| 595 l | 510 | 578- 495| 625- 595| 537- 491 
; 88) 460- 445, l 345 | 365 | 445 | 445 | 485- 425] 478- 395] 443- 395| 427- 415 
Super (Terraplane) $i] 399- 225.215. Sip | 295 | 879- $45) 825 | 845. | 250 | 895-265] 465- 865) 844- 300 
sais “ 36) _290- 160| 155 l 225 195- 179 | 195 | 265- 195 | 265 | 285- 275| 250 l 288- 202 
+ te» LaSalle 894 885- 675) 895 | 925- 765| 775 | 795 | 825- 699| 875- Bs 895 | | 985 | 845 ! se | | 90 a — = 
0 n 1 = - 

Llowing 38] 665- 635 | 645- 595 | 675 | 595 | | 625 | 545 575 | | 

ur se 87) 525- 325| 365- 335 | | 495 | 429- 395| 445- 325| 445- 425| 395 | 535 | 525- 445 | 575- 365 | 595- 495 | 484- 389 

Com ea a a ee 244 295 l | 395- 295 | 325 425- 365 | 331- 318 
5 a" . l - 5 l | 875 | 845- 794| 795 | 832- 690 

_1s Lincoln-Zephyr $9] 945- 745, 895- 615, 795- 665, | 695- 599| 845 | 795 l l l 
“90h l 345 | 650 495 | 585 585- 475 | 495 | 595- l | 695- 595| 845- 745| 612- 581 
ai 515-425 395- 295 | | | | 375- 207 | 345- 326| 388- S65 | 495 | 445- 889| 645- 365| 595- 469| 459- 366 
See - 235| 245 275 295- 275 | 319- 239| 395 395 479- 325| 356- 268 
lipstreat 36 445- 2 ! 

151. Mag - 545| 695- 595| 655- 575| 695 l 625- 495| 635- 595| 645- 499 | 595 765- 596| 825- 664| 745- 695| 693- 584 
* Merour, "89 745- 545 

| ash Ambassador Six "89 595- 545) 595- 495| 675 | | 495 | 595- 499 | | 845 | | 6838- 513 
Six—Bu 33 | 425 | 495 l | | 435- 395 | | | | | 452- 395 
‘spas 87] 365- 325 | | 325 | | | 345 | 385-345 | | 335 | 475- 345] 378- 338 
i 86) 265- 169. l 245- 195| 287- 245) | 245 —s 295 345 280- 203 
ynanit " Olds Six (60) S399 650- 545| 595 | 585- 575| 625- 575 | 569 595- 525| 635- 499| 795- 725 5-125 | 635 | 695- 468| 645- 595 | 638- 563 
a $8) 565- 395| 525 | 445- 365| 550- 475| 495 | 470- 399| 525- 365| 545- 399| 545 | 495 | 575- 495| 565- 450] 625- a 532- 432 
ee | 425- $25| 450- 345) 395 | 375- 329| 395- 295, 475- 335 | | 395- 375| 465- 345| 398- 360| 548- 495| 425- 354 
cont. 86] 335-245 | | $45- 245) | 295 | 295- 227| 345- 235! 425- 239| 345 | 245 | 325- 248! 399- 245| 425- 312| 343- 257 

Packard Six $9) 725- 675 | 675 595 | l | | 745 | | 745 | 697- 675 
6 $8) 565- 125 465 645 Ra 439- 395 | l a | 595 735- 695 | | 675- 650! 588- 541 

ome 87) 385- 325| 475- 445) 375 | 475- 375 | $19- 315| 345- 295| 425- 366! 445- 385 495 «| «B65 | 430- 358 
"si Plymouth $9] 525- 445 | 545- 325! 495- 425) 4195 | 540 | 469- 420| 545- 345| 545- 469| 565- 450| 475 | 545- 525| 595- 590 | 675-595 | 539-459 
. $8] «445-345 425- 150| 395- 285 425 | 425 | 427- 310| 495- 345| 395- 358| 485- 325) | 445- 425 436- 318 
emanate 87] 395-245 275- 115| 395- 250| 395- 295| 360- 345| 238 | 375-247 | 397- 268) 375- 285 | | 375 | 339 | 445- 395| 364- 272 
ae 96) 275- 145| 235- 65| 285- 195| 325- 245 | 195 |_250- 125 | 297- 199) 300- 200| 265- 195| 295- 145| 295- 245| 295- 265| 283- 184 
: aio Fismenth Deluxe ae oe) oe oe) | | 500- 400| 495- 365| 495 | |_495- 485] 585- 495) 665- 504| 695- 425| 556- 489 
$2.08 738 360 | 445- 375 | | 400- 299) 435- 395| 425- | 445 | 857 | 545- 405| 475 | 442- 369 
a; te 350- 315| 325 | 295- 235| 345- 275! 365 __ | 390- $25] 895- 814; | 850-200 
ugh 235 | 325- 225 | 199- 175| 265- 1851 260- 195| 250 | 229- 195 | 325- 234] 375- 245| 269- 212 
;. iit! Pontiac Six | 595 | 595 595- 470! 562- 495) 595- 549 | | 635 | 675- 565| 695- 595| 675 | 610- 528 

i . estes eer 
. ~ Gap) 445 ! 489 475- 435| 495- 439 395- 325| 375 | 445 | 495 | 550- 475| 466- 424 
olson 495 a >| 466- 424 

87] 365- 345) 397- 375 395- 325 395- 289 | 395- 245 399- 339) 435- 255 | | 395- 289| 465 | 495- 895| 414- 317 
ar. 5 395- 225 295 | 226- 195! 285- 199 299- 265! 325. | 345- 275| 445- 264' 395- 295| 317- 245 
2 2 . os as ' ' > ww, _ EERE Ten ene ee ee 
or Studebaker Commander 89) 645- 625| 587 595- 395 i Sees oS i | a ee | _ P25 i | 641- 505, 
‘a 798] 595. 395 | | 445 "485 | 445 | 425- 345 465-425) 486 a 645 595 __|_ 50-88. 388 
(Dictator) "87 365- 345° 377 | 395- 265| 365- 295| 395 ' 295- 279 | 397- 355 395-— 275 | _ 345 i 395 | 475- 345 | _ 450- 895 | _ 387- 319 
=" 1 21 900] 227 295 185 248 | 295 | 295 | 295 —=«S 395  283- 200 
Sas Willys 39) 450-375. aera _390- 3655 450 | 445-438 | "434-393. 
° pn erssnsiecenenienenamnsnineiesasemens, sneem ea eT ! 1 ' 
.. $83 $8) 285-265! 245-195, _ | 230 : ; SE |]  8%ie |= 230° 
fs 2 i950 2207 165 | 245- 235 175- 170 245-95! 265- 175 | 250 | 245- 195 | 269-175 225- 198| 231- 183° 
we . "36 95 | 75 129- 89 145 1 1l- 89 
5, Cust 

















ae National Average, All Makes, Sept. 15—$454-$389 
ae National Average, All Makes, Sept. 8—$456-$389 
aie Used Car 


: Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by Automotive News as a copyrighted feature. 
t.. This is th 

Com 

a 


€ first time anywhere that bona-fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national indez. 
Py Where no prices are quoted, no car of make and model was offered during the period covered. 


Used car prices in Pittsburgh, Cincinnati, St. Louis, Atlanta, Dallas and Seattle appeared on this page last week and will be published again next week 








Chapter XCI—Walter P. Chrysler 


The saga’s timetable shows it is chronologically up 
to 1924 when a new car came on the market, and that 
at a time when the wiseacres were predicting that the 
competition in the automobile industry was so keen no 
late starter would have a chance in a market dominated 
by General Motors, Ford and several sturdy “inde- 
pendents” which had survived the Battle for Business 
that had been waged since the turn of the century; 
that is, a new manufacturer who hoped to amount to 
something. Yet there was one who had the courage of 
his convictions, one who did not hesitate to throw his 
hat into the ring—Walter P. Chrysler. Fifteen years 
later, when Walter Chrysler died, he left in the way of a 
legacy to the faithful few who followed him in the big 
adventure, a corporation that is one of the “big three” 
which had manufactured and sold close to nine 
million cars and trucks. As a result of its operations it 
had created and distributed approximately $6,000,000,- 
000, of which nearly one billion has been paid out for 
wages and salaries, about three and a half billions for 
materials and supplies, while the stockholders have re- 
ceived approximately $215,000,000! 

This organization bears the magic name of its 
founder — Chrysler Corp. with four makes of cars — 
Plymouth, Dodge, De Soto, Chrysler and Dodge Trucks, 
which covers every field of competition in this business 
of furnishing transportation to the world. I’d call this 
a marvelous success, one that possibly never will be re- 
peated in the automobile industry by any additional 
starters in this race for supremacy in this field. It’s too 
late now, I feel. 

I’ll say now without fear of contradiction that no 
man ever hung up his own shingle as an automobile 
manufacturer better equipped for the task than was 
Chrysler. He’d been through the mill and working for 
others he had proved there was no branch of the busi- 
ness in which he did not know all the answers—pro- 
duction, manufacturing, selling, financing, a unique sort 
of jack-of-all-trades who came up the hard way, an 
American workman who made good and proved “it can 
be done.” 

His life was a business romance. Beginning as a 
humble mechanic’s apprentice in a railroad shop, by 
1908 he had become superintendent of motive power 
for the Chicago & Great Western, as high as a man 
could go mechanically in railroad service. It was at this 
time that destiny sent him to the Chicago automobile 
show. There he saw a $5,000 Locomobile, the mechanical 
marvels of which so appealed to him he wanted it for 
his own—not so much to drive it but to take it to pieces 
and learn what made it tick. 


His First Car 

One might have called him a piker, one with a beer 
income and a champagne appetite—$700 in the bank 
and no credit that apparently would span the difference 
between $5,000 and $700. He just had to have that car 
and his Ways and Means Committee, consisting of him- 
self alone, went into executive session, with the result 
he went to a friend—and he was a friend—who was 
second vice-president of the Continental Bank of Chi- 
cago, Ralph Van Vechten, who laughed at the sugges- 
tion he loan Chrysler $4,300 on his own note and with- 
out collateral. But Walter persisted until the banker 
wilted under the argumentative barrage and said if 
Chrysler could get someone with collateral to go on the 
note with him, he could have the loan. That was easy, 
for Walter already had arranged with another friend, 
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THE LATE Walter P. Chrysler as he looked when his Plymouth 
came into being and which today is a most aggressive member of 
the industry’s famous “Big Three.” 


Bill Causey, to put his John Hancock on the back of 
the note, so the car was bought. 

That Locomobile proved to be the training school 
that taught Chrysler the mysteries of motor car me- 
chanics, the laboratory in which he learned the rudi- 
ments of what was to him a new profession. Weeks be- 
fore he even attempted to learn to drive his purchase, 
he had torn down that engine and put it together many 
times. That laid the groundwork of his education as a 
future automobile engineer. 


Enters Motor Industry 

But he still was a railroad man and he still was go- 
ing up the ladder in that profession. By 1911 he had 
become works manager of the American Locomotive 
Co., in Pittsburgh, which position brought him into 
contact with James J. Storrow, one of its directors and 
also chairman of the finance committee of General Mo- 
tors, as well as head of the great banking house of Lee, 
Higginson & Co. It was Storrow who saw the possibili- 
ties in Chrysler in the automobile field, and he induced 
Walter to go to Flint and talk to Charles W. Nash, then 
president of Buick. Chrysler by then had become in- 
trigued with the automobile industry and he accepted 
the job of works manager at $6,000 a year. Chrysler 
had been offered $12,000 to stay with American Loco- 
motive, but he accepted Nash’s offer instead. 

Faith in his own ability proved this to be a wise step, 
for before he left Buick in 1919 he had reached the 
presidency of that company at a salary of $10,000 a 
week. He then was 45 and wanted to retire. But a man 
of his capabilities couldn’t escape that way and the 
bankers, wrestling with the problem of saving Willys- 
Overland, offered him a salary of $1,000,000 a year in 
1920 to become vice-president of John N. Willys’ busi- 
ness. Reluctantly he accepted and set out to put John 
N.’s house in order. By 1922 his work there was done, 
because the bankers had arranged for a $16,500,000 
bond issue to retire the Willys-Overland loan and put 
the company in a receivership. 

Shortly before this, though, these same bankers, who 
were interested in Maxwell, which also had leased the 
Chalmers company, asked him to take on an additional 
load—receiver for Maxwell and Chalmers, which were 
staggering under a heavy financial burden, owing $26,- 
000,000 to the bankers. Chrysler accepted. It was from 
this et springboard that he jumped into business for 
himself. 


This is the ninety-first installment of Chris Sinsabaugh’s memoirs. 
Next week, the Chrysler Corp. continued. 
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Advance Order for “Who Me?” 


ere See Se Se ee eS 
CHRIS SINSABAUGH, 
2751 E. Jefferson, Detroit 

Please enter our order, when pub- 
lished this fall, for: 


akiees Copies of “Who, Me?—My AUTO- 
biography” at $3.00 each, post- 


| Army Maneuve;, — 
| Show Seconda, 


Roads Not Ug, 


WASHINGTON. — Troop p, 
ments during recent Army m, 
vers have proved that conge 
on the main highways o 
United States, a major caus, 
delays and accidents, could es 
be reduced 20 percent thro 
adoption of proper traffic dig, 
tion methods, according to 4, 
ican Automobile Assn. 

America “has definitely Bo’ 
into the habit of making too 
use of our main highways an 
little use of our secondary ro: 
declares Thomas P. Henry, De 
dent of AAA, continuing: | ~ 

“All the emphasis has been 
traffic control with little o; 


| attention being given to intellig 





traffic distribution. From the 4. 
maneuvers we have defi; 
learned that interference with ¢; 
ian traffic was avoided by map 
the convoys by the use of sec, 
ary routes. 

“It is clearly in order for 
charged with regulating traffi 
do everything in their powe 
encourage more intelligent and: 
use of the entire highway syste 

Among the measures advoc: 
by AAA are: 

1 Improvement of routes py 
leling main congested arter 
with full advice to the publi 
to the availability of such roy 
Instead of simply wider 
bottlenecks, construct altern; 
by-pass routes. 
An extensive program of 
bering, marking and sign-» 
ing secondary routes paralle! 
main highways. In many pk 
such roads have not even & 
assigned a route number. 


"40 Farm Income 
Is Running Wel 
Above 1939 Tot? 


WASHINGTON.—Portents of 
creased demand for automo 
and trucks in the rural areas 
seen in the announcement | 
week by the federal bureau 
agricultural economics that fi 
income in August was far ab 
that of a year before. The Aug 
total was $738,000,000, against $ 
000,000 in August, 1939. 

The bureau predicted, howe 
that income from farm marketi 
is not likely to increase as shar 
from August to September | 
year as it did last. The level 
September and the last qua 
will be about the same as 
year, it was stated. 

In July, farm income increas 


11 percent over the preceding J.- 


and for the first eight month: 
1940 farm income was up abo! 
percent. 

Another vista of improving 
mand for automotive products ' 
opened up by the employment 
port, issued by Secretary of L 
Frances Perkins. She declared! 
expanding industrial activi 
notably in plants producing 
tional defense requiremel 
boosted August employment to 
highest August level in his 
with the exception of August, ! 
She estimated that nearly 36, 
000 workers were employed 
month, or 1,130,000 more tha! 
August last year. 


No Show Plannei 
For Portland, Or 


PORTLAND, Ore.— The Pé 


| Northwest's sole surviving reg! 


automobile show will not be! 
this year, at least not here. | 
Substitute is likely to be a ° 
Model Week,” late in Octo 
built around showing at dealer 
tablishments. 
A special dealer committee 





paid. (Price on publication, $3.75). i been appointed, including © 
ssid Copies of the Special Deluxe Edi- Francis, Roy O. Burnett, 4 
tion at $7.50 each. g| Graham and H. R. Hopkins 
(Each copy of this limited edition the Automobile Dealers Ass? 
will be autographed). 8} Portland. 
Oheck for G............ enclosed (|) | 3 or 
or ship 0.0.D. F | Head New Dealership 
F 7 T | OMAHA.—A. W. Love has retu! 
SETTING UP in business for himself and under his own name, oO. j here to be president of the new 
Walter Chrysler’s first offering was a Chrysler six listing at $1,595 aoe Co., etter an ae 
which was a radical departure from anything on the market at that 1 sales manager for the retail and ¥ 
himself, proud | sale departments. F. C. Quinn 38. 


time—1924. The picture shows the manufacturer himself, proud |» “WM 


of his handiwork. 
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manager. Jim White will 
used car department. 7 
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Automobile Sales 
A Patriotic Opportunity 





URRENT introductions of new models of pas- 
C senger cars and trucks take on a new signifi- 
cance this year. Healthy business conditions in this 
industry, a vigorous demand for automobiles, will 
make a real contribution to national defense. 


Cooperation in the great national defense pro- 
gram now under way is the first order of business for 
the automobile industry. It is not only a patriotic 
duty but a great opportunity for this industry to 
demonstrate both its military and its civilian useful- 
ness. The automobile industry’s most substantial 
contribution to national defense grows out of its 
experience in developing the mass production tech- 
nique that is necessary today in building for national 
security. 

Automobile plants do not become defense equip- 
ment plants overnight, but men experienced in 
automobile production know how to assemble the 
men, the materials and the machines that defense 
equipment manufacture on a volume basis requires. 

The United States may confidently rely on the men 
in this industry to fit the industry 
into the nation’s defense program 
in the most effective possible way. 

It is because of this determina- 


tion by the industry to do its part PASSENGER AND COMMERCIAL CARS 


DODGE 


that the introduction of new pas- 
senger cars and trucks at this time 
becomes more important than ever. 

In the last twenty years a great 
change has taken place in transpor- 
tation in this country. The change 
is directly related to national de- 
fense since the automobile, both pas- 
senger car and truck, plays an es- 
sential role inour national economy. 


The military usefulness of the 


PLYMOUTH 


PASSENGER CARS 


DE SOTO 
CHRYSLER 





automobile was beginning to be recognized in the last 
World War. But today people are beginning to real- 
ize that an adequate national defense calls for both 
the civilian and the military usefulness of the motor car. 

This is the industry’s opportunity, second in 
importance to its patriotic enlistment in national de- 
fense work. The industry is resourceful enough to 
take in its stride both the job of national defense, 
insofar as the government needs its help, and the 
job of maintaining production for civilian use. 

The motor vehicle industry fills directly or indi- 
rectly about one-seventh of the nation’s pay enve- 
lopes, and contributes, in taxes paid by motor vehicle 
users, merchants and manufacturers, about one out 
of every nine tax dollars from all sources, Federal, 
state and local. Second only to manufacturing specific 
defense items, the automobile industry can best serve 
the nation by normal building of new cars and pro- 
moting their sales, thereby producing wealth to help 
support the defense program. 

In this effort every automobile merchant, every 
automobile salesman has an oppor- 
tunity to aid the support of the 
defense program. 


New Plymouth, Dodge, De Soto 
and Chrysler passenger cars and 
Dodge trucks for 1941 uphold the 
tradition of giving the motoring 
public each year greater values and 
better service. Embodying many 
mechanical improvements, with 
larger, roomier and more beautiful 
bodies, they are finer cars in every 
respect. The merchants who sell 
and service them will find in them 
new opportunities for business 
progress. 


AND TRUCKS 


Coypotaliin 


Chrysler Marine and Industrial Engines * Airtemp—Air Conditioning 





YOU GET THE GOOD THINGS FIRST FROM CHRYSLER CORPORATION 
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»% Yes, Something IS 


NOW—NASH “SALES” THRU THE AIR! 





E revolutionary 
Tice Nash Ambas- 
sadors, taking off in- 
to the sales spectrum 


on the wings of “the 
biggest exploitation 





program in the com- 
The Nash Program* pany’s history,” are 


features John B. Ken- a ‘ 
nedy, famous news Using radio this year 


aoa” to send business 


9:35 p.m., E. S.T., six soaring. 
times a week, coast 
to coast, on 66 Blue And Nash sales 
Network Stations. 
thru the airarebeing 

made over the facilities of the NBC 
Blue Network — where advertisers 
have found that sales are made with 
“the greatest of ease.” 

Nash, like so many other smart ad- 


vertisers, picked the Blue Network 
because it does a real selling job in 
America’s “Money Markets,” where 
72% of the national buying power is 
concentrated. 

We'll be glad to give you complete 
facts about the Blue’s ability to “up” 
your sales at low, low cost. 


National Broadcasting Company 
A Radio Corporation of America Service 


*The first AP News Program to 
be sponsored on any network 
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